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Gulf Situation 
Is Reported ‘OK’ 


By Teletype 

TULSA, Oct. 9. — Texas Rail- 
road Commission today was re- 
ported considering requests of 
Gulf Coast refiners for increased 
crude production allowables in 
southwestern fields to permit 
them to care for increased war 
demand. 

T. E. McArdle, of Terminal 
Refining Co., Corpus Christi, at 
a hearing before the commission 
late last week, denied that the 
war had diminished export de- 
mand for petroleum at the Gulf 
Coast. He said that any dwin- 
dling in Texas exports was due 
to shortage of crude or tem- 
porary “reshuffling” of ship 
traffic. The boat situation should 
be cleared up in about two weeks 
or as soon as the convoy system 
is put into operation, he added. 

Mr. McArdle asked for an in- 
crease of 20,000 to 30,000 bar- 
rels per day in crude allowables 
in certain southwest Texas fields 
to care for his needs. “I can’t 
get enough oil,” he told the com- 
mission, indicating that he 
planned to import Louisiana 
crude for his refinery. 

However, “unsold” stocks of 
aviation gasoline increased 25,- 
794 barrels at plants of refin- 
ers reporting to the Gulf Coast 
Refiners Ass’n. ‘Unsold’ mo- 
tor fuel stocks of these refiners 
jumped 184,225 barrels. 

British ‘Pool’ Seeks Supplies 

Meanwhile, a British petro- 
leum buying “pool” was report- 
ed scouting world oil markets, 
spotting available supplies and 
obtaining comparative quota- 
tions, according to cables from 
abroad received by Gulf Coast 
traders. There were no indica- 
tions, they said, that the “pool” 
was ready to place orders either 
here or in other oil producing 
countries, with the cable reports 
indicating that the inquiries 
were “mostly exploratory”, 

It is understood that British 
companies in the “pool” will op- 
erate on a quota which is based 
on the percentage of business 
done during 1938. Each, the re- 
ports state, is then given that 
percentage of the United King- 
dom’s present war and domestic 
requirements to fulfill. 

Even companies owned by and 
affiliated with American com- 
panies were expected to import 
their requirements through the 
“pool”, although details as tp 
how existing contracts would be 
treated could not be obtained. 


N. P.N. News Bureau 

WASHINGTON, Oct. 10.—Senator 
O’Mahoney’s monopoly committee is in- 
vestigating charges that the railroads 
proposed a ‘deal’? with major oil com- 
panies in the Southeast under which the 
rails allegedly offered to “reform” their 
leases to trackside filling stations, if the 
majors would agree not to truck more 
than 40 or 50 miles from their marine 
terminals and would not load trucks of 
marketers at such terminals. 

This charge, and others of the rail- 
roads “conniving” with the major com- 
panies, were made by Eugene L. Orvis, 
Jersey City traffic attorney, whose tes- 
timony was halted so that the committee 
could obtain the originals of “copies” of 
letters which Mr. Orvis submitted in 
evidence. 

Mr. Orvis also charged that tariffs filed 
by the “two biggest gasoline pipelines” 
were faulty in that they do not provide 
for transit privileges, although the lines 
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‘Gas’ Demand Hits New High 


WASHINGTON—August domestic de- 
mand for motor fuel was 53,728,000 bar- 
rels, the highest monthly total ever re- 
corded, Bureau of Mines reports. It was 
6 per cent above August last year and 
828,000 barrels above the Bureau’s fore- 
cast for the month. Motor fuel exports 
jumped to 4,308,000 barrels. 

As a result of the 15-day shutdown, the 
Bureau says, production of crude oil de- 
clined sharply in August, the daily aver- 
age being 2,608,600 barrels or 970,000 
barrels below July average. 

Daily average crude runs to stills rose 
24,000 barrels to 3,472,000 barrels in Au- 
gust. 


TNEC Hearings Run On 


WASHINGTON — Monopoly  commit- 
tee’s oil hearings probably will run into 
next week, it was indicated today. Several 
additional witnesses—— previously — un- 
scheduled—are expected to testify, includ- 
ing a representation of the Wyoming gov- 
ernor and the _ Interior Department. 
Charges have been made that gasoline 
prices in Wyoming (Chairman O’Ma- 
honey’s home state) are “discriminatory.” 
Numerous requests from independent re- 
finers and marketers have been received, 
asking for time. 


(Continued on page 10) 





O'Mahoney Committee will Probe 
Rails Proposed ‘Deal’ with Majors 


allegedly allow them. The traffic attorney 
probably will be called back later this 
week after the committee has checked into 
authenticity of the “letters.” 

Meanwhile, J. J. Pelley, president of the 
Association of American Railroads, told 
a representative of N.P.N. yesterday that 
“except for a typographical error” the 
Pelley letter offered by Mr. Orvis was au- 
thentic. Earlier, Mr. Pelley in a formal 
statement, had denied that the proposed 
“deal” with the major companies had 
ever gone through. 

Tuesday Hearings at TNEC 


Tuesday morning the hearings were 
taken up mostly by distributors of Penn- 
sylvania lube oils. 

Arnold W. Craft, Craft Oil Co., Avoca, 
Pa., Quaker State distributor, said he 
thought “inducements” used by major oil 
companies to discourage their dealers 
from handling Pennsylvania refiners oils 
(see testimony of Pennsylvania refiners on 
Page 14) were violations of the Robinson- 
Patman Act. No new legislation is need- 
ed, unless there was a complete divorce- 
ment of marketing from major company 
control, he said. 

Irving B. Culver, salesmanager, Na- 
tional Oil and Supply Co., Newark, Quaker 
State distributor in Metropolitan New 
York, like Mr. Craft, told of instances 
where his company had lost service sta- 
tion accounts because of alleged induce 
ments or threats made by major com- 
pany representatives. 

Lester S. Scott, Loughboro Oil Co., 
Washington, urged the committee to rec- 
ommend marketing and pipeline divorce- 
ment as steps to give the independent 
marketer ‘a reasonable assurance of a 
fair profit based on his ability and ef- 
fort.” 

Highlights of the Week 


Other highlights of the past week’s 
testimony before the Temporary National 
Economic Committee included: 

Charges by Pennsylvania refiners that 
major oil companies, through control of 
retail outlets, eliminate a free and open 
market for branded motor oils of Penn- 
sylvania independent refiners. 

Sidney A. Swensrud, vice-president of 
the Ohio Standard, revealed that his 
company has acquired interest in sev- 
eral jobbing companies in Ohio and 
Michigan. He also discussed elements 
in oil marketing costs. 

Pipeline earnings were defended by 
Fayette B. Dow, Washington attorney. 

tecent oil field shutdowns were to 
protect the small producer from the 

crude price cut, according to Col. E. O. 
Thompson, Texas. 

Paul E. Hadlick, secretary-counsel for 
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Wilson of Pan-Am Appears Before TNEC 
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With the aid of a chart and pointer, Robert E. Wilson, president 


of Pan American Petroleum 


and Transport Co., explains 


re- 


finery processes to the TNEC 


National Oil Marketers Ass’n., 
charged that major companies 


were “deliberately” trying to 
eliminate the independent oil 
marketers through “subsidiz- 


ing” of their alleged losses in 
marketing. 
‘Jump Thru Hoop for Majors’ 
Before his specific 
charges, which were halted in 
their by the committee, 
Mr. Orvis said that conditions 
which led to the passage of the 
Interstate Commerce Act and 
the dissolution of the Standard 
Oil Trust were just as rampant 
today as ever. He explained he 
had no chart, but the most illus- 
trative exhibit he could have pre- 
pared would be a large wooden 
hoop, about which he would tell 
the committee: “This is what 
the integrated oil companies are 
the 


making 


midst 


making railroads jump 
through.” 
He charged that major oil 


companies are in “constant in- 
tercommunication” as to freight 
rates and transportation, and 
“no quarter is shown or permit- 
ted to be shown to the independ- 
ent.” 

It was here that he made his 
charges that the two “biggest 
gasoline pipelines’ are operat- 
ing under “counterfeit tariffs,” 
adding that he had written to 
the Interstate Commerce Com- 
mission about the tariffs and 
that they were being investigat- 
ed. 

(No te: ICC officials told 
NPN’s Washington Bureau that 
pipeline tariffs were being 
looked into, and if any irregu- 
larities were found to occur, the 
publishing lines would be asked 
to make necessary changes.) 

Then Mr. ODrvis charged the 
“conspiracy” in the southeast, 
and, after reading the letter pur- 
porting to make the proposition 





for the railroad association, Leon 
Henderson, S.E.C. member, com- 
mented “isn’t this a definite plan 
to injure the business of all in- 
dependent oil dealers and all 
motor truckers in the south- 
east?” 

Mr. Orvis said it was more 
than that, because the proposal 
to adjust interterritorial freight 
rates would injure the independ- 
ent refiners of the Southwest, 
precluding them from shipping 
into the Southeast. (Letter 
printed on page 12). 


At the same time Mr. Orvis 
read an excerpt from a letter he 
said was written by Mid-Con- 
tinent Petroleum Corp. to the 
Rock Island and Missouri Pa- 
cific railroads, and copies sent 
to eight major oil companies. 
He read: 


““ 


. in consideration of all 
these facts, please be advised 
that if your lines now, by defi- 
nite notice, establish the rates 
sought by these Arkansas refin- 
ers, and thereby discard and dis- 
regard the interests and wel- 
fare of other refiners in the 
Mid-Continent field, such as this 
company, we can only view your 
action as unfriendly to us, and 
will naturally be compelled to 
bear it in mind in the future.” 

It was not brought out what 
rates were referred to in the let- 
ter, as Orvis’ testimony was 
halted, pending the outcome of 
the executive session, before he 
explained. 


Declines to Reveal Source 


After he had been stopped 
several times in the course of 
his testimony by Chairman 
O’Mahoney, Vice - chairman 
Sumners, and other committee 
members who questioned the 
“hearsay” character of the evi- 
dence (Mr. Orvis declined to re- 
(Continued on page 11) 


'reduced from 2 to 1.5 per cent on ships traveling to and from 
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ICC Sets Hearing on Private Truck Rules 


WASHINGTON Interstate Commerce Commission will 
hear oral arguments Nov. 21 and 22 in Ex Parte MC-3, its 
investigation into the “need” for regulation of private trucks. | 

* * oh 


Dawes Backs Illinois Oil Law 


CHICAGO Adoption of reasonable regulations for the 
new Southern Illinois oil fields will result in larger oil recov- 
ery and greater return to thousands of farmers and smaller 
interests in the field, according to statement by Henry M. 
Dawes, president of The Pure Oil Co. 

“We are fortunate,” he said, “in having the experience of 
other states to guide us in preparing a law for the proper con- 
servation of oi! in Illinois.” 

Conditions in Illinois up to a short time ago were not such 
as to necessitate an action which now seems to be imperative, 
he added. 


* * * 


War Risk Rates Revised 


NEW YORK New schedule of advisory war risk insur- 
ance rates of American Institute of Marine Underwriters shows 
reductions and increases in rates for various shipments. Rates 
on neutral-flag vessels, other than U. S., from American ports 
to the United Kingdom and France were increased from 3.75 
to 5 per cent. Coastwise rate between North and South Amer- 
ican ports was increased from one to three per cent following 
the sinking of the British steamer “Clement” in South Ameri- 
can waters. British government rate for war risk has been 


the United Kingdom. 


* * * 


Japs Charter Scandinavian Tankers 


LOS ANGELES-Indications that California petroleum 
shipments to Japan are due for an increase was seen this 
week when it was reported that Nippon had reversed its previ- 
ous policy and chartered eight more Scandinavian tankers 
to carry West Coast oil to Japan. 

* * * 





Daniels Sees Mexican Oil Peace Near 


WASHINGTON—U. S. Ambassador to Mexico Josephus 
Daniels said today after leaving a White House conference 
that he had hopes for a settlement of the Mexican oil ex- 
propriation controversy in the not too-distant future. 


Canadian Companies Attack Price-Fixing Law 
OTTAWA —The large oil companies operating in British 
Columbia have appealed to the Supreme Court of Canada here 
against the British Columbia legislation purporting to author- 
ize that province to fix gasoline and oil prices. Act was de- 
clared by Senator J. W. De B. Farris, counsel for the oil com- 
panies, to be unconstitutional in that it seeks to regulate a 
business that is interprovincial and international. 


High Court Upholds Sears Tire Contract 


WASHINGTON—By denying review of a lower court’s 
decision, U. S. Supreme Court has, in effect, held that Good- 
year Tire & Rubber Company’s price concessions to Sears- 
Roebuck were permissible in that they were based on quantity 
orders. Federal Trade Commission sought review on the basis 
that Section 2 of the Clayton Act does not permit differences 
based on quantity where there is no saving in cost. 


* % * 


CLEVELAND South Texas neutral oils, effective Oct. 9, 
were advanced generally 0.5 cent per gallon on the low range. 
Prices published in the refinery tank car market tables of this 
issue, page 44, should be 0.5 cent higher on the low range for 
Oct. 9, for both pale and red oils, except pale oil 100, which 
was up 0.25 cent on the low range. The high range is un- 
changed on each grade. 
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Witness Charges Pipelines 


Filed Faulty ICC Tariffs 


veal how he came into posses- 
sion of the letters), W. B. Wat- 
son Snyder, of the justice de- 
partment, suggested that the 
committee issue  subpoenaes 
duces tecum to all senders and 
recipients of the letters, asking 
them to produce the originals 
for the committee. 

“Tt is quite evident,” the chair- 
man: said. “:..... that the wit- 
ness is laying the basis for a 
very serious charge, and I think 
it is a matter which is well with- 
in the purview of this commit- 
tee and probably should be pur- 
sued, unless the Department of 
Justice desires to pursue it in 
a formal way by indictment in 
the courts. But the case set up 
here will be weakened if it is 
presented by hearsay testimony, 
and in my opinion, if it is pre- 
sented it ought to be presented 
by the persons who know.” 

Clarence Avildsen, represent- 
ing the Commerce Department, 
suggested that “even if Mr. Pel- 
ley wrote the letter, if the peo- 
ple he wrote it to didn’t agree, 
we still would have nothing.” 
Mr. Avildsen also questioned the 
justice department attaches as 
to why they hadn’t brought suit 
in the matter, rather than bring- 
ing it before the TNEC. 


Mr. Snyder answered that the 
information had not been in the 
hands of the Department long 
enough to make an investiga- 
tion leading to presentation to 
a grand jury. 

Vice-chairman Sumners ques- 
tioned the witness at length as 
to “what facts make these tar- 
iffs ‘phoney’.” He referred to 
the pipeline tariffs Mr. Orvis 
had called “counterfeit”. 

The witness explained that 
the commission cannot possibly 
look over every tariff that is 
filed with it to see if it com- 
plies with all the rules, but that 
it depends upon affected ship- 
pers or carriers to protect any 
tariff not complying. It did not 
know, he said, that the tariffs 
were filed in violation of the 
rules until he brought it to the 
commission’s attention. 


O’Mahoney Halts Hearing 


He said the main “counterfeit” 
feature of the tariffs was that 
they did not authorize transit 
privileges, and did not make pro- 
portionate charge for such priv- 


ileges, although they were al- 
lowed to certain shippers. 

Transit privileges, for which 
an extra charge usually is in- 
cluded in transportation tariffs, 
are the privileges of stopping a 
shipment en route for further 
processing, and then re shipping, 
subject to the tariffs under 
which it was originally shipped. 
It was Orvis’ contention that the 
pipeline tariffs he referred to 
did not authorize such _ stop- 
overs, and the rates did not pro- 
vide for them although the priv- 
ileges were allowed in some 
cases. 


To Probe Rails’ ‘Letter’ 


Here Chairman O’Mahoney 
halted the testimony, asserting 
that the committee would meet 
in executive session to determine 
its further course. 

After the TNEC executive ses- 
sion on Oct. 6, it was announced 
that the committee would com- 
municate with Mr. Pelley and 
others involved in the letters and 
would allow Mr. Orvis to tes- 
tify later. 


Pelley Issues Statement 

After the Orvis charges were 
made public, Mr. Pelley made 
public the following statement: 

“T have not seen the complete 
statement submitted today to 
the Temporary National Eco- 
nomic Committee by Eugene L. 
Orvis, but his reference to let- 
ters from me to several oil com- 
pany executives leads me to be- 
lieve that they refer to 
efforts made by the As- 
sociation of American Rail- 
roads early in 1935 to bring 
back to the rails a large volume 
of gasoline which had previously 
been carried by rail and was 
then being transported in motor 
trucks over the public highways. 
Those letters related to proposed 
arrangements looking toward 
that end which had previously 
been suggested by us to each of 
several oil companies for their 
consideration. The arrange- 
ments proposed, had they been 
consummated, would have be- 
come effective on May 1, 1935. 
They were not consummated, 
however, and were never put 
into effect.” 


Pelley Confirms ‘Letter’ 


No further statement has 
been made either by the AAR, 
the TNEC or Orvis concerning 
the charges, except that Mr. Pel- 
ley told NATIONAL PETRO- 
LEUM NEWS late Monday that 
he had replied to a letter from 
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Eugene L. Orvis 


Jersey City traffic 


and truckers 


American Petroleum 


the Carolinas. The 


follows: 


refineries. 


sion within that 


order 


Interstate 


for filling station 


leases on 


involved.” 





WASHINGTON, Oct. 9. 
in the record of TNEC’s oil hearings by Eugene L. Orvis, 
attorney, 
spiracy to injure the business of independent oil companies 
in the Southeastern States. 

It was sent, he said, by the president of the Association 
of American Railroads to 13 major oil companies, which he 
named as: Standard Oil Co. of New Jersey, The Texas Co., 


Transport 
Tennessee, Wofford Oil Co. of Georgia, and Pure Oil Co. of 
letter, as made a 

“Re: Memorandum of discussion regarding 
tion of Petroleum Products in ihe Southeast. 


Commerce 


J. R. Brackett, TNEC executive 
secretary, verifying the letter 
alleged to have been written by 
him. TNEC released no infor- 
mation either as to letters sent 
or received. 

Representatives of major oil 
companies who were in Wash- 
ington at the time of Mr. Orvis’ 
first appearance held a meeting 
the following evening, along 
with American Petroleum In- 
stitute officials then in the city, 
but it was determined to take 
no steps to answer the Orvis 
charges until after he had made 
his second appearance on the 
stand. 


Text of ‘Letter’ from Rails 
As Put Into TNEC Record 


N. P. N. News Bureau 
Following is the letter placed 


charging it proposed a con- 


Sinclair Refining Co., Eastern Petroleum Products, 
Cities Service Oil Co., Atlantic Refining Co., Standard Oil 
Co. of Kentucky, Gulf Corp., American Oil Co., Pan- 


Co., Pure Oil Co. of 


part of the record, 


transporta- 


“Based upon discussion with Mr. Cleveland, it is my 
understanding that in view of certain conditions to be 
later referred to herein you have stated that in the south- 
east you will discontinue trucking from your water ter- 
minals or refineries to the interior for distances in excess 
of 40 to 50 miles (which is the approximate limit of the 
customary filling station distribution), whether service by 
truck for greater distances is being performed by outside 
agencies or by trucks of your Company, and that you 
will simultaneously discontinue delivering these products 
to dealers’ or Buyers trucks at your water terminals or 


“Railroads in Southeastern Territory. in order to make 
this arrangement an effective one and to stabilize the 
distribution of these products, will use their best efforts 
to bring about a readjustment of interterritorial rates on 
these products into Southeastern Territory on the same 
rate level as fixed by the Interstate Commerce Commis- 
territory, 
to make this change 
necessary to obtain relief from outstanding orders of the 
Commission. 
eastern Territory will reform as 


it being recognized that in 
in freight rates it will be 


Railroads in South- 
rapidly as seems ad- 


visable existing leases covering railroad property used 
purposes; they will 
leases of this character and will in no case make such 
terms more favorable 
the Yéfbrtfation plan. 

DP“ is suggested that above arrangements become op- 
eratiye;/May. ty;1935, unless some other date as early 
gs possible will betjer suit your necessities. It is under- 
stood that the above arrangements will continue in effect 
“intiP Your Company sr the railroads involved decide that 
they.1at@ ndt working’ satisfactorily, in which event sixty 
days advance natice! of the tafmination of these arrange- 
ments will be given and upon receipt of such notice from 
any company I will promptly notify the other interests 


discourage future 


to lessees than under 

















Thompson Defends Shutdowns 


In Appearance before TNEC 


Col. Ernest O. Thompson, Tex- 
as Railroad Commission, who is 
chairman of the Interstate Oil 
Compact Commission, gave the 


committee a graphic—and color- 
ful—description and defense of 
proration and conservation dur- 
ing his “turn” on the stand 
early last week. 

Before beginning his testi- 
mony the Texan had strung 
lengthy charts around the hear- 
ing room, showing how conser- 
vation in Texas fields had main- 
tained bottom hole pressure, and 
thus, he said, multiplied ulti- 
mate recovery. 


He pointed to the East Texas 
field as an example—a nine-year 
old field, in which 19,000 of the 
27,000 wells which have been 
drilled are still flowing, an 
achievement never before 
equalled, he said. 

Col. Thompson said that the 
commission had saved this oil 
for the Texas producers “in spite 
of themselves,” and estimated 
that 5,060,000,000 barrels’ of 
crude oil will be recovered from 
the field, instead of the 1,500,- 


000,000 at first thought to be ul-. 


timate recovery. 

“That’s all there is to this con- 
servation thing,” he declared, 
“just the application of a few 
engineering principles, and un- 
derstanding of a few simple 
laws of nature.” 


Questioned About Shutdowns 


Members of the Justice De- 
partment staff and the commit- 
tee questioned Col. Thompson 
specifically about the 15-day 
shutdown in August, which he 
firmly maintained was a conser- 
vation measure rather than for 
any other purpose. He said the 
shutdown was necessary to pro- 
tect the owners of stripper wells 
who would have had to close 
them down if the price cut on 
crude had remained in effect. 
This would have caused a great 
loss in ultimate recovery of oil 
he said. “You’d be cutting off 
forever the 200,000 to 300,000 
barrels of oil a day these wells 
produce.” 

Chairman O’Mahoney asked 
the Texas witness if it was his 
opinion that the government 
should interfere in the normal 
process of production for the 
purpose of stabilizing price as 
well as for conservation of a na- 
tural resource, explaining that 
“a lot of ideas of the functions 
of government are being 
changed nowadays,” and that he 
would be glad to hear an expres- 
sion of opinion. 
Col. Thompson 


said that ii 





was his view that since the Tex- 
as commission, and those of 
other states, hold their people in 
check as to amount they can 
produce, “we feel a responsibil- 
ity not to let them be put out of 
business.” ‘ 


‘Agi’n’ Federal Control, Like Sin’ 


“We're not asking any further 
help from the federal govern- 
ment except to be let alone,” he 
said. “I believe the need for the 
Connally ‘Hot’ oil law is past,” 
although, he added, why not let 
the present federal aids to pro- 
duction control run on just as 
they are? But, if they are to be 
renewed with “some additional 
yoke, I’d say just skip the law.” 

Robert C. Knox, El Dorado, 
Ark., attorney, discussed the oil 
and gas leasing situation as it 
affects landowners, charging 
that in the past several years 
modifications have been made in 
the old and well-known “form 
88” lease which make the land- 
owner’s remedies at law more 
remote. 


Dow Defends Pipeline Earnings 


Fayette B. Dow, Washington, 
chairman of the transportation 
committee and the committee on 
pipeline accounting regulations 
of the American Petroleum In- 
stitute, as well as a member of 
its committee on pipeline trans- 
portation, who _ followed Mr. 
Knox, championed the transpor- 
tation system built up by the oil 
industry, in discussing the trend 
to the specialized private car- 
riers and away from the rail- 
roads. 

Answering charges that pipe- 
line earnings are “tremendous” 
and out of proportion to invest- 
ments, Mr. Dow presented a 
table showing reductions made 
in rates by the Humble Pipe 
Line Co. between the end of 1933 
and 1938, and declared that the 
same sort of reductions had 
been made by other crude lines. 
These reductions approximated 
the 35 per cent decrease recom- 
mended by Interstate Commerce 
Commission Examiner J. Paul 
Kelley in his proposed report on 
the general pipe line rate inves- 
tigation in 1934, he said, and as- 
serted that “the figures of pipe- 
line earnings offered here (by 
previous witnesses) have no 
validity based on present condi- 
tions.” 

Trend Is Away From Rails 

The witness produced other 
charts demonstrating the trend 
to trucks, pipelines and watei 
transportation, but pointed out 
that, even with these changes, 








1d 
os | 
At 





NATIONAL PETROLEUM NEWS, WEDNESDAY, OCTOBER 11, 


1939 13 








petroleum products made up 6.4 
per cent of all rail traffie in 
1938, whereas in 1936 they had 
been but 3.8 per cent. In 1932 
they hit the high of 7.4 per cent. 

On the basis of revenue, the 
railroads received 37 per cent 
less in 1938 for all traffic than 
in 1928, but the decline in petro- 
leum revenue was but 32 per 
cent. 

Of all the competing means of 
transportation, the witness said 
the gasoline tank truck is mak- 
ing the most rapid progress, and 
pointed out that last year a com- 
paratively few for-hire gasoline 
transport trucks carried one- 
third as much gasoline as was 
carried by the pipelines, with 
one-twelfth of the investment. 


Truck Is Small Man’s Weapon 


The truck is the small busi- 
ness man’s weapon, Mr. Dow de- 
clared, indicating that he _ be- 
lieved the growth in truck trans- 
portation was a barometer of 
the increase of independents. 

Turning to pipelines, the wit- 
ness pointed out that they fill 
more than a mere “transporta- 
tion” niche, since they offer the 
producer a market for his prod- 
ucts, and the refiner a source of 
Supply, as well as the actual car- 
rying function. They have been 
built with private capital, with- 
out land grants or other govern. 
mental subsidies; have been 
built into new fields as rapidly 
as discovered; have materially 
reduced transportation costs and 
are “the lowest cost agency for 
land transportation of  petro- 
leum,” he said, summarizing. 

Divorcement of pipelines 
from their present ownership, 
he declared, would not settle the 
present complaints against them 

chiefly their rates and mini- 
mum tender regulations—regu- 
lation of which is already in the 
hands of the Interstate Com- 
merce Commission, he pointed 
out. 

Summarizing all the econo- 
mies resulting from improved 
transportation methods of the 
industry, Mr. Dow said _ that 
they have played a “significant 
role” in the reduction of the av- 
erage price of a barrel of petro- 
leum products to ultimate con- 
sumers approximately 66 cents 
between 1928 and 1937-~a total 
saving of $800,000,000. 


Wilson Describes Refining 


Robert E. Wilson, president of 
Pan American Petroleum & 
Transport Co., appeared Oct. 5 
before the committee to describe 
the refining process of the petro- 
leum industry, which he said is 
the “keystone” of the entire in- 
dustry, employing 80,000 men 
and embracing about a fourth 
of the total investment in the in- 
dustry. 


He went into the technological | 


developments which had made 
the refining branch able to make 
a great deal more than it used 
to from a barrel of crude oil, 
and, with the aid of charts, ex- 
plained refining operations in 


|layman’s language. 


Mr. Wilson replied to some of 
the arguments of witnesses who 
classified the petroleum indus- 
try as a “monopoly” with the 


argument that no industry can | 
be expected to offer every new- | 


comer a “Utopian condition of 
profit to all.” 


If there are unlawful agree- 
ments in restraint of trade with- 
in the industry, he said, they 
should be prosecuted by the ap- 
propriate agency. 

Mr. Henderson challenged the 
claim that one of Mr. Wilson’s 
charts, showing shifts in rela- 
tive positions of large oil com- 
panies, demonstrated any de- 


| gree of competition among them. 


The position changes were 
based on the percentage of the 
total refinery output for the 
U. S. as shown by the Bureau of 
Mines. 

In defending his contention, 
Mr. Wilson told him he could 
show “again and again” how a 
company has been able to take 
advantage of an especially favor- 
able marketing situation and 
thus go up in the scale to the 
detriment of his competitors. 

Questioned by Mr. Cox on 
the differences between the ma- 





Fayette B. Dow 


jor brands of gasoline, the wit- 
ness said that he believed some 
gasoline was better in some mo- 
tors than others, whereas in 
other motors, a different brand 
entirely might work better. 


Mr. Cox asked him then if he 
thought that some of the “al- 
most philosophic absolutes” 
which he said marked some gas- 
oline advertising should not be 
toned down. The witness an- 
swered that maybe he was right. 

In response to questioning on 
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Oil Trucker’s Suit Against Railroads, 
Charging ‘Conspiracy’, Nears Trial 


A treble damage suit against 
four railroads operating in North Carolina, filed by Quality 
(subsidiary of Quality Oil Co., large, 
independent jobber) at Winston-Salem, N. C., and charg- 
in violation of state anti-trust laws to 
eliminate truck competition, 


will come up for trial in 
Carolina superior court, ac- 


cording to Fred M. Parrish, Quality Oil’s lawyer, reached 


State supreme court has already overruled the rails’ 
Mr. Parrish submitted in evidence an alieged 
copy of a letter addressed to the four railroads and signed 
major 
notation indicating that copies were sent to officials of 
nine other major companies 


oil company official, with 


(see N.P.N., May 6, 1936, 


The “letter” in the Winston-Salem case referred to 1 
conference allegedly held Nov. 28, 


1934, in New York, 


“southern petroleum shippers” 
and railroad officials, “in an endeavor to agree upon a 
scale of rates which it was felt would enable the southern 
lines to meet truck competition. 


It also suggested a scale 
with the statement that “it 


is to our mutual interest that definite action with regard 
and without delay. 

On Aug. 15, 1935, the rails put into effect a scale of 
oil freight rates but not as low as suggested in the “letter.” 
However, on May 5, 1936, the rails again cut their rates, 
lower than the scale allegedly suggested by the 


“sug- 


Since then there have been still further 








allegations of subsidization of 
marketing losses by profits from 
other branches, Mr. Wilson said 
that if marketing was expected 
to make a profit year after year, 
many companies would be 
forced out of business because 
of competition “You have to 
use reserves of some kind” to 
offset losses brought on by com- 
petition. But, he added, you 
can’t determine with accuracy 
where it comes from. 


Swensrud Takes Stand 


Mr. Wilson’s testimony was 
followed by that of Sidney A. 
Swensrud, marketing vice-presi- 
dent of the Standard Oil Co. of 
Ohio, who made two separate 
appearances one before and 
one after the Pennsylvania re- 
finers—-to discuss the marketing 
set-up of the petroleum indus- 
try. 

Mr. Swensrud, too, was forti- 
fied with charts for his presenta- 
tion. First one displayed showed 
how the price of gasoline had de- 
clined from 30 cents per gallon 
in 1920 to about 13.5 cents in 
1939, as measured by NA- 
TIONAL PETROLEUM NEWS’ 
graph showing the average ex- 
tax price for 50 cities. 


16,000 Jobbers Operate in U. S. 


Mr. Swensrud told the com- 
mittee in his opening statement 
that there were about 16,000 job- 
bers in the country, most of 
whom prefer to market under a 
major brand, he said, because it 
is already advertised and saves 
them the cost and trouble of 
building up customer acceptance 
through their own advertising, 
and also because it saves them 
the trouble of jumping from one 
supplier to another as the mar- 
ket fluctuates, as the independ- 
ent-brand marketer does. 

Transportation plays a large 
part in the successful marketing 
of petroleum products, the So- 
hio official testified, describing 
how development of pipelines, 
water transportation, and trucks 
have made the marketer’s posi- 
tion a more complicated one. 


In the earlier questioning as 
to 100 per cent (divided) and 
split (undivided) dealers, Mr. 
Swensrud said “we’re naturally 
concerned that dealers remain 
our dealers.” When asked by 
O’Mahoney if his company coun- 
seled dealers as to prices of re- 
sale, the witness replied “we 
don’t attempt to advise our deal- 
ers.” 

Questioned About Price Wars 


The Ohioan was questioned as 
to price wars, and said that 
when his company’s outlets be- 
gan to show a decline, because 
of continued price cuts, they 
would meet the price cutter. 


“You never go below a price 
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cutter : 


Sen. O’Mahoney ques- 


tioned. 

“As a practical matter, that’s 
true. We'd be accused of trying 
to put him out of business if we 
did,” was the answer. 

“And you wouldn’t ever think 
of doing such a thing,” said the 
Senator. 

The 
comes 
not the 
replied. 


impetus for price cuts 
from the independents, 
majors, Mr. Swensrud 


M. Quinn Shaughnessy (for- 
merly with Petroleum Adminis- 
trative Board), Securities - Ex- 
change Commission representa- 
tive sitting in at some of the 
hearings, asked the witness if it 
were not true that where 
branded gasoline meets the re- 
duction of the unbranded, then it 
is not necessary to go below, be- 
cause of the public acceptance 
for branded products. 


The witness answered he be- 
lieved that to be true. 

Answering the charges made 
by Marion M. Travis, an earlier 
witness, that the marketing cost 
of petroleum products was 140 
per cent of the refinery cost, as 
against 25 per cent for mail or- 
der houses, ete., Mr. Swensrud 
pointed out that whereas in 
most retail trades 25 or 30 per 
cent is the retailer’s gross profit, 
in gasoline he gets but about 20 
to 25 per cent, depending upon 
the nature and extent of the 
competition. The rest of the 
costs are taken out before it 
reaches the retailer, he indi- 
cated. 





TNEC Hears Swensrud 





Swensrud 


Sidney A. 


The average retail price, ex 
tax, he said was 13.19 cents per 
gallon, over the United States, 
and the average refinery cost in 
Oklahoma is 4.85 cents. Of the 
8.34 cents difference, transporta- 
tion. accounts for about 2.5 
cents; the wholesaling operation 
2 cents; the dealer about 3.5 
cents, and this about makes up 
the total, considering that all 
are approximately figured. 

Rep. Williams wanted to know 
how much was spent for adver- 
tising, and the witness esti- 
mated this expenditure as about 
0.25 per gallon, which is spent 
by the company whose branded 
product is advertised. The deal- 
er, he said, pays very little of 


the advertising cost, except 
where he has his own local 
brand. 


Swensrud Says Sohio Owns 


Interest in Jobbing Firms 


Following testimony of the 
Pennsylvania refiners’ witnesses 
(reported this ar- 
Mr. the De- 
partment of Justice questioned 
Mr. Swensrud at length on his 
testimony, with Chairman O’Ma- 
honey joining in as the Satur- 
day session drew to a close. 


later on in 


ticle), Snyder of 


The Justice department at- 
torney asked Mr. Swensrud if 
it were not true that in recent 


years major oil companies had 
loaned money, frequently, to 


jobbers in dire straits, and 
later had to take them over. 
“We never have,” the Ohio 


Standard official replied. 

Mr. Swensrud was questioned 
about the Ohio Standard al- 
legedly acquiring interest in sev- 
eral jobbing companies, and the 
Sohio official said this had been 
done because of “embarrassing 
extensions of credit” in some in- 
stances. 

The companies, whose names 
were mentioned by Mr. Snyder 


in his questioning of Mr. Swens- 
rud on this point were Ohio In- 
dependent Oil Co., of Spring- 
field, O.; Commercial Oil Co., 
of Cleveland and Akron; Eagle- 
roe Oil Co., of Youngstown, O.; 
and Red Indian Oil Co., of De- 
troit. 

Snyder asked Mr. Swensrud 
‘f the Ohio Standard did not 
own “practically all or a ma 
‘ority” of Commercial’s stock, 
“all the capital stock” of Eagle. 
roc, “three-fourths” of Ohio In 
lependent, and “slightly 
than half of Red Indian.” 

(At the Securities-Exchange 
Commission, the Ohio Stand- 
ard registration statement lists 
percentage of control of these 
companies, as follows, Ohio In 
dependent, 75 per cent; Eagle 
roc, 100 per cent; and Commer- 
cial, 92.7 per cent. The SEC 
requires the listing of only 
those companies in which the 
parent corporation owns more 
than 50 per cent of the stock. 
Red Indian Oil Co. was_ not 


less 





mentioned in the Ohio Standard 
SEC registration.) 

Mr. Snyder asked if the pub- 
lic knows that the Ohio Stand- 
ard has a substantial interest in 
these companies. The witness 
said his company had never 
made it public, nor had they 
tried to conceal the fact. He 
said they are operated as separ- 
ate, independent companies. By 
watching them, Sohio keeps an 
eye on the jobber’s problems, he 
added. 


‘They Were Not Price Cutters’ 


“Were, or are, they known as 


price-cutters ?” Mr. Snyder 
asked. 

Mr. Swensrud said they were 
not and are not, so far as he 


knows, although they may have 
taken the initiative in some 
eases involving price reductions. 
He also said that the purchase 
of interest in the Red Indian 
company was not because of 
any credit extensions, but be- 
cause some of the stockholders 
wanted to sell. 

Mr. Snyder then asked if the 
witness had heard the charge 
that some majors deliberately 
maintain jobbing companies so 
that they can cut the price and 
disturb the market. Mr. Swens- 
rud said he had not. 

Quizzed on ‘Price Control’ 

Further questioning on price 
control took up a part of the 
second appearance of the Sohio 
official. He said his company 
does not control price of either 
its jobbers or its dealers, but 
questioned further said that 
“we try to help them with their 
problems (by furnishing them 
price cards, ete.) but do not at- 
tempt to dictate resale price.” 

The justice department at- 
torney also asked about what he 
called the “custom” of major oil 
company executives to take 
part in independent jobber as- 
sociations’ activities. 

Mr. Swensrud replied that Mr. , 
Loufman sales manager of the 
Fleet-Wing Oil Corp., subsidiary 
of Sohio which sells exclusively 
to jobbers, took an active part 
in the Ohio Petroleum Market- 
ers’ Ass’n., because he said, it 
was to Mr. Loufman’s interest 
to know what the jobbers had 
in mind his livelihood depend- 
ed on selling goods to jobbers. 


Says Jobber Could Cut Costs 


As to the costs of the whole- 
saling operation where handled 
through company plants, Mr. 
Swensrud said his company’s 
costs were considerably under 
the 1.75 to 2.5 cents per gallon 
which the jobber gets, because 
of the great reduction in the 
past few years of delivery serv- 
ices (improved transport equip- 
ment, elimination of bulk plants 
because of this, scheduled de- 


liveries, speeding up of filling, 
etc.). 

The Sohio official said he 
thought the independent prob- 
ably had, or could, cut his costs 
of operation even more than 
this, because he had always 
proved himself “pretty adroit” 
at adopting economies. 


Questioned by O’Mahoney 


Then, as the Saturday after- 
noon hearings drew to a close, 
and Senator O’Mahoney re- 
turned to hear the last of Mr. 
Swensrud’s testimony, things 
picked up again at the hearing, 
as the chairman pressed the 
witness about cost of refining 
gasoline. 

“You must have some meth- 
od of determining what it costs 
you, if you’re going to operate 
at a profit,’ Sen. O’Mahoney 
insisted. 

“We do, but it’s not a very 
important factor in determining 
our prices,” was Mr. Swensrud’s 
answer. 

“That’s y interesting, 
especially to me,” said the 
TNEC chairman. “Then what is 
the determining factor?” 

“What you can get.” 

“Oh,” from the chairman, 
then, “Does that mean all that 
the traffic will bear?” 

“Well, that’s the definition of 
competition, isn’t it? That’s the 
genius of the competitive sys- 
tem, as I see...” 

“But,” Sen. O’Mahoney con- 
tinued, “you must know what’s 
the lowest possible price you 
can get to make a profit.” 

“Yes.” 

“Then you do have a pretty 
good idea of what it costs?” 

Mr. Swensrud said he did, but 
declined to reveal it publicly 
unless all other major oil com- 
panies and refiners were re- 
quired also to reveal their oper- 
ating costs. The chairman said 
he would not press the point. 


very 


Penn Refiners Charge 
Majors Bar Products 


Charles L. Suhr, board chair- 
man of the Pennzoil Co., made 
the general presentation for the 
Pennsylvania refiners, assert- 
ing that, while lease and agency 
and lease and license are no 
longer extensively employed, ty- 
ing contracts and other meth- 
ods of control “have been devel- 
oped by the major companies 
which are just as effective.” 

The commonest methods now 
in use to force retail outlets to 
exclude the products of the in: 
dependent producer and refiner, 
he said, include such subsidies 
as free equipment, free paint 
jobs, building construction, pav 
ing, and “perhaps the most ef 
fective,” an additional margin 
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yn gasoline given to the dealer 
who handles exclusively the 
products of the major supplier 
In addition, the Pennsylvanian 
charged, the lease and sub-lease 
arrangement and the granting 
or withholding of credit card 
privileges to dealers constitute 
similar shows of force. 

“All we want,” Mr. Suhr said, 
‘is a free open market.” 

Summarizing the results of 
his economic studies, Arthur W. 
tamsdell, New York research 
economist, told the committee 
he had sent questionnaires to 


808 of the distributors of four | 


Pennsylvania refining com- 
panies, throughout the U. S., 
asking them about the loss of 
business with dealers because of 
major control of outlets. 


‘Inducements’ Reported 


Among the results, he said, 
were replies that in 41 cases 
majors had threatened to build 
competing stations unless the 
dealer quit handling Pennsyl- 
vania_ refiners’ products; 446 
stations had been given addi- 
tional margins on gasoline to 
drop such products in favor of 
major brands; 125 had _ been 
offered additional margins or 
other lines; 528 had been in- 
duced by free equipment; 154 
by building construction; 141 


by new paving; 14 by parking’ | 


lot space. 

Sen. O’Mahoney asked if any 
of the replies led the witness to 
believe there was any _ con- 
certed action on the part of the 
majors, the witness said there 
was not any evidence of agree 
ment, but said the _ practices 
were more or less uniform for 
some 24 major companies men- 
tioned. 

On questioning, Rep. Williams 
(Mo.) brought out that the 
Pennsylvania’ refiners them 
selves (several of them, at 
least) give a half cent to 100 
per cent (undivided) dealers in 
gasoline in their gasoline mar: 
keting area, and asserted that 
it seemed inconsistent to him 
that they should come in com 
plaining against a_ practice 


tion, that he believed the grant- 
ing of a half-cent additional 
margin to the undivided dealer 
was in violation of the Robinson- 
Patman Act, as was the giving 
of any subsidies, in his opinion. 

Mr. Suhr said he had no rec- 
ommendations, and added that 
the main purpose in coming to 
the hearing was to present a 
picture of existing conditions as 
they saw them. 

Mr. O’Mahoney saw the con- 
ditions described as “the chain 
store question in another guise,” 
and Mr. Grisell agreed, pointing 
out that he believed the situa- 
tion as comparable to that sur- 
rounding the meat packers be- 
fore divorcement. 


Hadlick Takes Stand 


Mr. Hadlick presented a pre- 
pared statement at the outset 
of his testimony (Monday, Oct. 
9) and continued through the 
day, under questioning most of 
the time by justice department 
attorneys and committee mem- 
bers and other attaches. 

In his prepared statement the 
witness summarized his 
mony as follows: 

1. The independent oil job- 
ber performs a proper and 


testi- 


economical service to the pub- 
lic. 

2, Unmolested by “re- 
straints” on competition from 
the major oil companies, he 


can continue to adequately 
and economically serve the 
public. 


3. The present unfair com- 
petition of the major oil com- 
panies in subsidizing their 
marketing losses from other 
branches is tending to 
“squeeze” the independent 
oil jobber out of business. 

4. The major oil companies 
do incur losses in marketing 
at the present time. 

.. These losses in- 
curred in marketing in 
order to secure control of the 
oil industry from the well to 
the consumer’s automobile. 

6. Major oil company dom- 
ination of the refinery mar- 
ket and control of wholesale 
and retail prices places the in- 
dependent oil jobbers at their 
mercy. 

Mr. Hadlick said 
are some _ 8,000 
jobbers in the United States 
now, but that if the present 
practices of the major oil com- 
panies are allowed to continue, 


are 


that there 
independent 


there will not be 200 
years. 
Asked About Membership 


At the beginning of his tes- 


in five 


timony, Chairman O’Mahoney 
asked the witness how many 
members N.O.M.A. had. Mr. 
Hadlick said he preferred not to 
make the figure public, but, 


pressed by the chairman, said 
the membership was about 250. 
Mr. Hadlick illustrated his 
presentation with a number of 
charts, showing how major oil 
companies had “lost” money in 
marketing operations and “sub- 
sidized” these losses with 
profits from other branches. 


Mr. Hadlick also read from 
prospectuses of the Texas Co. 
and Pure Oil Co. statements 


which he said proved that the 
marketing branch was_ the 
“dumping ground” for products 
on which a profit was made in 
the other branches. 
‘Couldn’t Get P. and L. Data’ 
He added that if it were pos- 
sible to obtain more complete 
figures as to the marketing and 
other operations of the major 
companies, broken down by 
branches, he would have been 
able to give the committee more 
details, but said that such fig- 
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they themselves engage in. 
Mr. Grisell answered that 
those companies which do give 
a discount to 100 per cent deal- 
ers are just following the gen. 
eral practice of the industry as 
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ures are practically impossible 
to get. 

Hugh M. Cox, D. J. attorney, 
broke into the Hadlick testi- 
mony at this point to assure the 
committee that the Justice De- 
partment had sought to get a 
breakdown as to profit and loss 
in the various branches of their 
operations in the questionnaire 
which was sent out to the ma- 
jor companies, but that most ot 
the companies declined to fill 
out this portion of the question- 
naire, he said. 

Mr. Hadlick expressed the be- 
lief that the average independ- 
ent marketer can perform the 
marketing operation at 15 to z0 


per cent lower cost than the 
major oil company, without 
any penalty to the _ public, 


either in higher costs or diminu- 
tion of service. He said the fact 
that the independent marketer 
has survived in the face of the 
“subsidized” major competition 
is proof of his ability to operate 
more cheaply. 
Recommendations Submitted 
The NOMA 
ommendations to the 
tee he summed up as (1) di- 
vorcement of marketing from 
major company control, and (2) 
divorcement of pipelines 
major company control. 
Answering testimony of ma- 
jor company witnesses who haa 
preceded him, Mr. Hadlick said 
it was true that many of the 
Savings made in various 
branches of the industry have 
been passed on to the consumer, 
but contended that without the 
competition of the independent 
marketer they prebably would 
not have. 
Following up this line of tes- | 
timony, he said that he believed | 
when the major companies have | 
eliminated the independent job-| 
ber, either by forcing him into | 
an agency agreement’ with| 
them or by foreing him com- | 
pletely out of business, the| 
“consumer will pay” in higher, 
monopolistic prices. 


secretary’s rec- 


commiit- 


Irom 





Jobber’s Share of Business 

Rep. Williams, Mo., asked the | 
witness what percentage of! 
the entire output of petroleum | 
products is handled through in-| 
dependent jobbers, and Mr. Had-| 
lick said he estimated about 50) 
per cent, including fuel oil and} 
all other products, but 
more and more_ independent 
jobbers are becoming agents of 
the majors 

Mr. Alvidsen questioned the 
witness on the possible result 
of turning all marketing over 
to independent jobbers, asking 
if this wouldn’t put the refiner, 
major and independent, at their 
mercy, so that when they want- 
ed a bigger margin all they’d 
need to do would be put on the 
pressure. 


that 
it 


Mr. Hadlick answered 
“if they acted concertedly 
would be in violation of the 
anti-trust laws,” but that this 
was unlikely, and that the prob- 
ability was that free competi- 
tion would prevail. All mar- 
keting would not be placed in 
the hands of independents by 
divorcement anyway, he said, 
but the majors wouid set up 
separate companies to take over 
their marketing operations. 
Would Jobbers Lose Trucks? 

Pursuing his questioning fur- 
ther, Mr. Alvidsen asked the 
witness if his members owned 
their own trucks, and the an- 
swer was “yes.” Then, Alvid- 
sen continued, might the job- 
bers who now seek to have mar- 


keting divorced from major 
control not be faced with the 
demand of independent truck- 


ers who feel that they are being 
discriminated against by these 
oil marketers “subsidizing” 
trucking operations, to the det- 
riment of the independent 
trucker? 

Mr. Hadlick said he foresaw 
no such situation, that trucking 
of products to stations had al- 
ways been an integral part of 
the marketing function, and 
that these trucks used for such 
hauls were definitely plant fa- 
cilities. 

Summarizing Mr. Hadlick’s 
testimony at its close, Sen. 
O’Mahoney said that if what the 
N.O.M.A. secretary said was an 


accurate description of the con- 
dition, “the problem before the 
committee is to determine 
whether it is in the public in- 
terest to maintain the independ- 
ent or te let the integrated com- 
pany grow larger”. In all lines 
where there is integration, he 
said, it is argued that the inte- 
grated company is able to do 
the better and more efficient 
job. The question revolves 
about which method of distribu- 
tion is the more efficient—inde- 
pendent or integrated—he as- 
serted. 


Tennessee Oil Men 
Will Meet Oct. 20, 


Hear Platt, Moore 


CHATTANOOGA, Oct. 9. 
Wiley Moore, Atlanta, president 
of Wofford Oil Co., and Warren 
C. Platt, editor of NATIONAL 
PETROLEUM NEWS, head the 
program of the fall convention 
of the Tennessee Oil Men’s As- 
sociation to be held Cct. 20 at 
the Patten Hotel, Chattanooga. 

Mr. Moore will speak on “Mar- 
keting From the Viewpoint of 
the Office Executive’, while Mr. 
Platt’s subject will cover “Oil 
Marketing and Its Present Trou- 
bles.” Both addresses will be 
given at the morning session. 

A closed meeting for members 
only will be held in the after- 
noon, with a round-table discus- 
sion of the points brought out 
by the speakers. 





New Orleans Motorists Lose 
‘Honor’ of Highest ‘Gas’ Tax 


NEW ORLEANS, Oct. 9. 
Motorists of this city have 
lost the dubious distinction 
of paying the highest gaso- 
line tax rate in the U.S. 

The New Orleans city 
council, effective Oct. 1, re- 
pealed the city’s 2-cent gaso- 
line tax, which, added to the 
1-cent federal and 7-cent state 
taxes, made a total gasoline 
tax of 10 cents. Now, New 
Orleans motorists pay “only” 
8 cents in “gas” taxes which 
is the same as in several 
Florida and Alabama cities. 

Repeal of the city tax fol- 
lowed 12-months’ campaign 
by oil marketing, civic and 
tax-paying organizations. 











Oil Bill Splits California Labor 


= 


LOS ANGELES, Oct. 7.-A 
resolution opposing the Atkin- 
son oil bill was adopted last 
week by the California Federa- 
tion of Labor, while the execu- 
tive committee of the Demo- 
cratic State Central Committee 
indorsed the bill. 

Recently, reported 300,000 
A. F. of L. workers went on 
record, through a majority re- 
port of their convention, 
against the Atkinson Bill which 
was originally sponsored by 
the CIO-Oil Workers Union. 





Virginia Oil Men Hold Fall Meeting 
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leum Industries committee, held a joint convention Oct. 5 


Darden, Jr... who made an address on the Neutrality Act; B. 
Otis Minitree, Petersburg, Delta Oil Co.; 
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Tenser, Richmond; Curtis R. 


Virginia 


x. 


W. W. Payne, 


Jobbers 
Cavalier 
Davis, Richmond, Pure Oil Co.; 
L. Ray, Richmond, of the Standard Oil 
Norfolk, 


Ass’n., 
Hotel, 


and Virginia Petro- 
Virginia Beach, Va. 
Rep. 
of the Ben F. 


Texas Co.; Mor- 


gan, Richmond, president of the Virginia Oil Men’s Ass’n.; M. B. Whiting, Clifton Forge, president of the Vir- 
ginia Petroleum Jobbers Ass’n.; John F. Little, vice-president, V.O.M.A.; Ira F. Walton, Roanoke, vice-presi- 


dent, V.P.J.A.; Second Row: Hugh Clifton, Norfolk; T. P. Wappett, Jr., Wytheville; F. R. Simpson, Rich- 
mond; Earnest Harden, Norfolk; S. C. Krausse, Richmond; S. P. McConnell, Norfolk; A. A. Haire, Peters- 
burg, C. C. Crump, Hopewell; Fred Billups, Richmond; and J. K. Pannill, Norfolk. Third Row: H. L. Stinson, 
Norfolk; R. G. Spratley, Petersburg; I. Wolf, Baltimore; A. B. Hassard, Richmond; Ralph McKinney, Vir- 
ginia Beach; John Newton, Norfolk; Charles Noe, Norfolk; Flet Krausse, Richmond; Leon Landauer, Nor- 
folk; A. E. Kuhn, Richmond, V.P.1.C. secretary; Lowell Mason, Charlotte, N. C.; J. A. Conway, Richmond; last 


row (rear) H. F. Stoke, Roanoke; S. D. Heslip, Clifton Forge; J. C. Hogan, Charlotte, N. C.; W. W. Bryan, 


Norfolk; (back) W. A. Hunt, Hampton, Va.; Sam Green, Norfolk; W. T. Hyde, Richmond; Louis C. Parker, 
South Hill, and J. T. Cottrell, Richmond, Va. 
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Labor Board Ducks to Keep 


Court from Reviewing its Misconduct? 


By WARREN C. PLATT, Editor 


Another illustration of why many peo- 
ple have no confidence in the good faith 
of many a New Deal agency, was the 
closing of an experience of the Shell Pe- 
troleum Corp. (now Shell Oil Co., Inc.) 
with the New Deal’s famous National 
Labor Relations Board last month. 


The Shell’s experience ended when the 
NLRB ran from the prospect of having 
a court of law pass on its acts in regard 
to a sit-down strike at a Shell refinery. 
But the NLRB did not give up every ef- 
fort, including private pressure, to try 
and get something for the labor union 
until it saw that there would have to 
be a showdown when its conduct would 
be hauled into the light with every prob- 
ability of that conduct being soundly criti- 
cized. 


The Shell had one of these “sitdown 
strikes” at Wood River, Ill. May 3, 1937 
when the plant was seized under the 
leadership of three members of the Op- 
erating Engineers Union of the A. F. of L. 
The Shell fired the three ring leaders 
ind their fate went to the NLRB. 


Hearings and argument dragged out 
intil a year and a half after the strike 
the company was finally found “guilty” 
Dy the board and the three captains of 
the plant seizure were ordered reinstated 
with back pay. The company refused to 
ibide by the decision and prepared an 


appeal to the courts. Suggestions of com- 
promise reached the Shell and were re- 
jected. A few days before the Shell’s ap- 
peal would have been filed, the NLRB 
set aside its findings and vacated its order 
without notice to the defendant which 
left the case against the Shell still pend- 
ing. 


Demands for a new trial or other ac- 
tion, went unheeded. This August Shell 
delivered an ultimatum that if a final 
decision of some sort which it could take 
into the courts was not delivered by Sept. 
11 the Shell would go into the federal 
courts for an order requiring the board 
to act. Just before the day set in the 
ultimatum the NLRB dismissed the whole 
proceeding. 


All this raises very properly the ques- 
tion of just how honest was the NLRB 
trying to be when it first decided against 
the Shell? 


In view of this retreat from having 
its decision reviewed by a court the 
NLRB is naturally under the suspicion 
that it never did have any faith in the 
honesty of its first decision but thought 
that it could coerce the company into 
accepting it, as evidently from the rec- 
ord, it has tried to do in other cases. 


Some might call this “hi-jacking” and 
others plain down right tyranny. 

There has long been more than a sus- 
picion that the New Deal through the 


Department of Justice has been using 
its investigative powers both direct and 
through Federal Grand Juries to try 
and gain its own ends in the same way 
as the NLRB has sought to use its powers 
in this Shell case. Admission has been 
made by high government officials that 
grand jury indictments have been used 
and would be used to “punish” and thus 
to effect the ends sought by the New 
Deal without the bother of giving “de- 
fendants” the right to trial in court. 
That is why the New Deal’s so-called 
“justice” department is determined to 
go the “criminal” route in its anti-trust 
efforts instead of the “civil” route. 


The oil industry may well study this 
experience of the Shell with one of the 
important arms of the present Admin- 
istration. The experience may be some- 
what prophetic of what might be in 
store for the industry. The industry could 
well consider this experience with NLRB 
in connection with the effort the New 
Deal is making for enactment of an oil 
industry control law under the guise of 
“conservation.” Under this proposed law 
the industry could be pretty well run 
all the way from the well to the con- 
sumer, by the federal government. 


Protection of honest American labor 
and guarding America’s priceless natural 
resource, oil, are one thing. But depriv- 
ing American citizens of their rights is 
something else again. History calls that 
tyranny. 
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Russia Has No Exportable Surplus, 


Roumanian Supply Held Inadequate 


GALVESTON, Tex., Oct. 7. 


Germany must make peace or 


bring the present war to a successful ending within 1940 
before she exhausts her stored supply of petroleum products 
to escape a stringent petroleum shortage is the opinion of 
V. R. Garfias and J. W. Ristori of the Cities Service Co. in 
a paper presented here Oct. 7 before the meeting of the Ameri- 
can Institute of Mining and Metallurgical Engineers, petroleum 


division. 
The paper, which is a com- 
discussion of the 


plete war- 


petroleum situation from the 
Axis powers standpoint, states 
that the total civil and military 


consumption in 1940 of petro- 


leum_ products’ for Russia, 
Roumania, Germany, Poland, 
Italy, Hungary, Switzerland, 


Greece, Turkey, Yugoslavia 
and Bulgaria will total 404,000,- 
000 barrels, while the produc- 
tion of petroleum and related 
fuels in this area will amount 
to an estimated 327,000,000 bar- 
rels_—or 77,000,000 barrels short 
of meeting total requirements 
for 1940. 
Russia has not sufficient ex- 
portable surplus of petroleum 
much less_ in 
case Russia actively enters the 


in peacetime 


war, to be of much assistance 
in supplying Germany’s needs, 
according to Garfias and Ris- 
tori. Even if Russian supply 
were available, difficulties of 
transporting it to Germany ap- 
pear insurmountable at least 
during 1940, they added. 


Roumanian Supply Insufficient 


Roumanian fields, the au- 
thors declare, even under Ger- 
man control could not furnish 
enough petroleum for  Ger- 
many’s wartime needs in 1940. 
If it could, transportation of 
such large supplies of oil over- 
land would be extremely diffi- 
cult, if not impossible, it was 
added. 

Italy’s entrance into the war 
as a German ally would in- 
crease Hitlers supply dif- 
ficulties as Italy would have to 
get practically all her oil from 
Roumania, lessening the amount 
available to Germany. 

The authors point out that 
by its treaty with Russia, and 
subsequent occupation by the 
latter of the Polish-Roumanian 
frontier, Germany gave up the 
possibility of taking possession 
of the Roumanian fields. 

Asking what will happen to 








Germany should its relations 
with Russia cease to be friend- 
ly, the authors state that “ob- 
viously it should be compara- 
tively easy for Russia to con- 
trol these (Roumanian) fields 
or at least prevent Germany 
from controlling them. Should 
Russia directly or indirectly de- 
prive Germany of this oil dur- 
ing this war the results would 
be catastrophic.” 


Estimates Are Conservative 


Claiming that their 
are “ultraconservative” and 
that military consumption of 
petroleum has been estimated 
at from 10 to 20 times peace- 
time needs, the authors es- 
timate total wartime consump- 
tion of Germany Russia, Italy, 
the Balkan States and neigh- 
boring countries to be 404,000,- 
000 barrels, or 121,800,000 bar- 


figures 





Origin of Petroleum Imports 
1938-1939 


(In Percentages) 


United Ger- 
FROM Kingdom France many Italy 
U. S. A 18 35 24 39 
Mexico 2 9 1 
Venezuela 38 10 14 16 
Colombia 5 5 

Peru 1 5 5 

Trinidad 8 

TOTAL 67 55 80 61 
Iraq 5 39 10 
Roumania 3 3 10 20 

Russia 2 1 2 
TOTAL 10 13 12 30 
Iran 20 1 1 -" 
Dye. £. 1 4 3 
TOTAL 21 1 S 8 
Mise 2 1 1 
100 100 100 100 


Imports by Products 1938 


(In Percentages) 
United Ger- 
Kingdom France many Italy 
Crude 18 85 i 57 
Gasoline 16 S 2 5 
Kerosine 6 2 
Lubes 1 S 7 1 


Benzol 2 
Residuum 9 


Fuel Oil 26 6 87 35 


TOTAL 100 100 100 100 





Germany Faces ‘Shortage’ of Petroleum in 1940 


rels more than their “civil” con- 
sumption for 1939. 

Taking each country and ex- 
amining its position with re- 
gard to petroleum supplies, the 
paper states that Russia is es- 
timated to have a balanced pro- 
duction and consumption close 
to 240,000,000 barrels for 1940. 


No Gain from Russian Pact 


Discounting statements that 
the Russian-German alliance 
would open up large supplies 
for the latter, the authors state 
that “in 1939 Russia is not ex- 
porting in any  appreciable' 
quantity, or net balance, and 
has not been doing so in recent 


years when her exports and 
imports have been approxi- 
mately equal. Indications to 


the contrary notwithstanding, 
Russia has no appreciable ex- 
portable surplus of petroleum 
at present, after it takes care 
if its domestic and military re- 
quirements.” 

The expianation, the paper 
states, seems to lie in one or 
more of the following condi- 
tions: “(a) that the actual pro- 
duction js smaller than the of- 
ficial Russian figures indicate; 
(b) that the actual domestic 


consumption is’ greater than 
reported; (c) that for some 
years past, Russia has been 


storing away petroleum and 
using large quantities in mili-| 
tary activities figures of which 
not being made public.” 

Italy has an indicated deficit 

of 38,800,000 barrels of petro- 
leum to be made up from im- 
ports, with production, includ- 
ing Albania, of 1,200,000 bar- 
rels and total war demand of 
40,000,000 barrels. It is pointed 
out that in the past year or 
so 61 per cent of Italy’s im- 
ports have come from North 
and South America, and _ in 
case of its entrance into the 
war on the side of Germany, 
the difficulties of maintaining 
an American supply in the face 
of the British-French blockade 
are obvious. 
A struggle for control of the 
Mediterranean, the authors be- 
lieve, will make shipping so 
unsafe that tanker traffic 
would be reduced, if not 
stopped altogether, and force 
Italy and her allies to rely on 
Roumanian oil. 


Germany’s Position Stated 


“Germany, with a production 
of 25,000,000 barrels of petro- 
leum and synthetic oils in 1940, 
against a war-time requirement 
of 90,000,000 barrels would 
show a shortage of 65,000,000 
barrels,’ the paper states. It 
points out that 80 per cent of 





Germany’s imports in 1938-1939 
came from North and South 
America, which will be unavail- 
able because of the blockade. 
Ten per cent of the German 
imports were from Roumania 
and only two per cent from 
Russia. 

Stating that even if their 
reasons for doubting that Rus- 
sia has the production to make 
up any important part of the 
77,000,000-barrel deficiency in 
1940 is incorrect, and Russia 
has more exportable petroleum 
than the evidence shows, “‘still 
the problem of transporting 
enough of it to western Ger- 
many in time to relieve a 
shortage developing in 1940 ap- 
pears very difficult, if not in- 
surmountable. This task,” the 
paper adds, “involves 600 miles 
of tank steamer transportation 
on the Black Sea and 1200 miles 
of river and/or rail transporta- 
tion from the Black Sea coast.” 

If Russian oil should be avail- 
able, the authors of the paper 
declare that transportation dif- 
ficulties would be even greater 
than transporting Roumanian 
oil to Germany. It seems that 
the greatest service Germany 
can expect from Russia is to 
have it replace Roumanian oil 
in the Balkan States, and so 
release greater quantities of 
Roumanian oil for use in Ger- 
many and Italy. 


11,000 Tank Cars Needed 


Considering the question of 
how Roumania could make 
good the shortage of petro- 
leum, the paper points out that 
estimated 1940 Roumanian pro- 
duction is 55,000,000 barrels, of 
which 15,000,000 will be con- 
sumed within that country. If 


'the Balkan states, which had 


been dependent on Roumania 
for oil are supplied by Russia, 
this will leave 40,000,000 barrels 
available for export to Italy 
and Germany. 


Assuming that Germany 
could have this 40,000,000 bar- 
rels of Roumanian oil, the 
authors state that it would re- 
quire an endless chain of tank 
cars loading in Roumania and 
unloading in Germany at the 
rate of 900 cars a day. It is 
pointed out that European tank 
cars have an average capacity 
of about 120 barrels. The dis- 
tance from the fields to western 
Germany is about 1200 miles, 
or 2400 miles round trip. Tank 
cars could scarcely be expected 
to travel more than 200 miles 
per day under war conditions, 
so that 12 days would be re- 
quired for the round trip of 
each car, making a minimum 
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requirement of some _ 11,000 
tank cars or close to 300 trains 
to be in continuous operation. 
Even if this feat could be 
accomplished, the authors state, 
Germany would still be 25,000,- 
000 barrels short of its require- 
ments, and no provision has 
been made to take care of 
Italy’s estimated 1940 require- 
ments of 38,800,000 barrels. 


British-French Imports 


Continuing their study as to 
the effect on _ Britain’ and 
France of the relocation of oil 
supplies caused by the war, the 
authors point out that only five 
per cent of the imports of the 
United Kingdom and four per 
cent of the French imports 
come from Roumania = and 
Russia. 

The loss of control of the 
Mediterranean would _ affect 
3ritish imports by an_ addi- 
tional five per cent and French 
imports by 39 per cent now 
coming from the East. 

“However, there is no 
tion that increased imports 
from American fields could 
make good all these losses,” the 
authors state. 

They admit, however, that 
the picture outlined by their 
papers does not present all the 
serious aspects of the _ petro- 
leum supply situation, for no 
attention has been paid to the 
type of petroleum products 
needed-—“‘a barrel of crude oil 
has been considered as equiv- 
alent to a barrel of any needed 
refined product which is mani- 
festly not the case.” 


ques- 


French Have Refining Capacity 


In the accompanying table 
the distribution of imports of 
countries infers that France, 
and Italy to a less extent, have 
large refining capacity and can 
manufacture a_ considerable 
portion of their needed _ prod- 
ucts if the crude is available. 
Germany and Great Britain, 
however, the authors point out, 
are more dependent on_ prod- 
ucts already manufactured 
when _ imported. Therefore, 
Germany might still suffer a 
shortage of gasoline even if 
she could secure crude oil. “The 
maintenance of a _ blockade 
marine shipments to 

appears to be of 
importance,” the paper 


against 
Germany 
vreat 


idds. 


Taking up the point of 
tored products in countries af- 
fected, it is stated that “no 
information is available as to 
the storage for military  pur- 
but it is difficult to ac- 
for any possible appre- 
source of oil stocks in 
fficient quantity to alter the 
tuation as it has been out- 
led for more than a few 
months of active warfare.” 
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25-Year Price Trend Shows 
How Fuel Oil Follows Crude 


N. P.N. News Bureau 
CLEVELAND, Oct. 9—War 
in Europe and improved indus- 
trial demand in the U. S. have 
aroused interest in the trend of 
crude oil and fuel oil prices dur- 
ing World War I. 
On this page N.P.N. has tabu- 
lated 


monthly average prices 
for Mid-Continent crude and 


fuel oil at key cities, 1913 to 


1918, inclusive. Then, to give 
a broader picture, there is 
charted the trend of average 


yearly prices for Mid-Continent 
crude and fuel oil at Tulsa, from 
1913 through eight 
1939. 

These that 
fuel oil has generally followed 
the trend of crude oil prices. 


months of 


tabulations show 


Hills and Valleys Explained 
Opening of the Cushing 
(Oklahoma) Field in the spring 


of 1914 plunged the industry 
into an era of overproduction 
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and falling prices that even the 
outbreak of European war in 
August, 1914, didn’t halt. But 
as Cushing fell off, crude prices 
started upward in the latter 
part of 1915. After the entry of 
the U. S. into the war in 1917, 
successively higher crude prices 
were posted—and guaranteed 

drilling, being 
pegged at $2.25 through most 
of 1918. But stocks 
were drawn on heavily to meet 
war demands. 


to encourage 


even So, 


Then came the brief, post-war 
boom. Consumption increased 
greatly, but proved oil reserves 
were dwindling. Ranger and 
Burkburnett fields declined rap 
idly. 

Mid-Continent crude prices 
went from $2.25 on Nov. 20 
1919, to $3.50 on March 1, 1920, 
as the large refining companies 
scrambled for crude supplies. 

Higher prices spurred the 
search for oil--and it was found, 
in quantities so huge that the 


industry was again troubled 
with overproduction. Los An- 


geles Basin fields in 1921 added 
to the flood of oil seeking a 
market. Coupled with this was 
the sudden post-war depression 
of the early 1920’s which hit 
all business. Oil prices plunged, 
recovered slightly as a meas 
ure of stabilization was 
achieved, then dropped again as 
the great Seminole (Oklahoma) 
field came in in 1926. 

Just as this era seemed to be 
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levelling out, East Texas in 
1930 caused another drop in 


crude prices from which there 
never has been a complete re- 
covery. 


1914-1918 Price Trend 
Of Fuel Oil and Crude 


N. P.N. News Bureau 
CLEVELAND, Oct. 9.—Fol- 
lowing are monthly average 
1913 to 1918, inclusive, 
for Mid-Continent crude and 
fuel oil at Tulsa, Houston and 
San Francisco, from “Prices of 


prices, 


Petroleum and Its Products Dur- 
the War,” by Joseph E. 
Pogue and Isador Lubin (1919): 


ing 


Fuel Oil —~ 
Hous- San Fran- 
Tulsa’ ton cisco 
(Price per barrel) 


Crude Petroleum 
Mid-Cont. 
(Price per bbl. 
at wells) 


1913 
Jan SO.83 $1.08 $1.18 80.75 
Feb SS 1.08 1.18 75 
March SS 1.08 1.18 7D 
April SS 1.08 1.30 75 
May SS 88 1.30 75 
June SS 88 1.30 75 
July 92 SS 1.30 75 
Aug 1.00 75 1.30 75 
Sept 1.03 75 1.25 80 
Oct 1.0 bei) 1.23 80 
Nov 1.05 SO 1.25 80 
Dec 1.03 80 1.33 80 
Y’rly Av 4 90 1.24 77 
1914 
Jan 1.0 S80) 1.15 sO 
Feb 1.05 St) 1.35 80 
March 1.05 SO) 1.15 80) 
April 1.00 SO be 85 
May ta 80 85 85 
June 75 80 80 85 
July 75 5S 75 85 
Aug 75 58 70 85 
Sept 65 as 70 65 
Oct 5 1S 70 65 
Nov 5D 1S 70 65 
Dec 55 1S 70 65 
Y'riy Av 79 66 85 77 
1915 
Jan a) is) 70 65 
Feb 55 15 70 65 
March 10 5 63 65 
April 1) Sa! 63 65 
May 1 iS 63 65 
June Ww) 38 63 65 
July 10 38 69 65 
Aug yO) 53 68 65 
Sept 75 53 68 65 
Oct 80) 63 68 65 
Nov x0) 78 85 80 
Dec 1.00 95 85 ou 
Y’rly Av 58 51 69 .68 
1916 
Jan 1.2 1.0 1.05 90) 
Feb 1.30 1.08 1.05 90 
March 1.48 1.15 1.10 90 
April 1.55 ow 1.03 90 
May 1. 70 hel on 
June L.55 70 83 93 
July 1.52 65 78 95 
Aug 1.04 65 78 95 
Sept oO) 65 78 1.10 
Oct ow) 70 5 1.10 
Nov 91 1.35 OS 1.10 
Dec 1.15 a3 98 1.10 
Y’rly Av. 1.26 87 92 98 
1917 
Jan 1.40 1.50 1.18 1.10 
Feb 1.70 1.50 1.30 1.20 
March 1.70 1.50 1.30 1.20 
April 1.70 1.50 1.30 1.20 
May 1. 7¢ 1.50 1.30 1.25 
June 1.71 1.38 1.30 1.37 
July 1.70 1.38 1.55 1.45 
Aug 1.70 1.38 1.55 1.45 
Sept in 1.38 1.5 1.45 
Oct O00 1.80 1.55 1.45 
Nov - OO he 1.55 1.45 
Dec On 1.75 1.80 1.45 
"rly Av 1.78 1.53 1.44 1.33 
1918 
Jan 2 O00) I. éa0 1.80 1.45 
Feb 2.00 1.75 1.80 1.45 
March 2.00 1.75 1.80 1.45 
April 2.20 2.00 1.93 1.45 
May 2.40 »O0 » OS 1.60 
June = ae A o O8 1.60 
July 2.25 2 OO 2.08 1.60 
Aug py By 1.88 1.93 1.60 
Sept 20 1.88 1.93 1.60 
Oct ca 1.88 1.93 1.60 
Nov 2.3 1.88 1. 1.60 
Dec py’ By 1.88 1.75 1.60 
Y’rly Av. 2.19 1.89 1.90 1.3 
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Texas Oil Men 
Elect Officers, 
Hear War Talk 


HOUSTON, 


Oct. 6. 
E. L. Smith, Tex. oil 
man, was elected president of 
the Texas division of the Mid- 
Continent Oil and Gas Assn. at 
the annual convention here. He 
succeeds Charles P. McGaha of 
Wichita Falls, Tex. 

Eugene McElvaney, vice presi- 
dent of the First National Bank, 
Dallas, was re-elected treasurer. 
The district vice presidents were 
also re-elected. They are: 

Bryan W. Payne, Tyler, East 
Texas district; J. L. Collins Cor- 
sicana, East Central Texas; 
John F. O’Donohoe, Wichita 
Falls, North Texas; Lynn Boyd, 

-ampa, Panhandle; Harry 
Adams, Midland, West Texas; A. 
J. Frazier, Abilene, West Cen- 
tral Texas; Al Buchanan, San 
Antonio, southwest Texas, and 


Tex., 
Dallas, 


H. R. Cullen, Houston, Gulf 
coast. 

George B. Gibbons, Dallas, 
was re-elected executive vice 
president. Ten new _ directors 


also were elected. They are: 

J. H. Snowden, Fort Worth; 
D. W. Hovey, Republic Oil Re- 
fining Co., Houston; W. C. Wind- 
son, Tyler; R. B. Anderson, 
Waggoner Refining Co., Ver- 
non; Wallace Hawkins, Mag- 
nolia Petroleum Co., Dallas; 
Harry Mosser, Alice; J. B. Me- 
Adams, Beaumont; Clarence 
Scharbeauer, Midland; Sam 
Ross, Kilgore, and Guy I. War- 
ren, Corpus Christi. 

One of the features of the con- 
vention was an address by U. S. 
Senator Carl A. Hatch of New 
Mexico, who flew from Wash- 
ington to Houston to fulfill his 
engagement. 


Says War Is Up to People 


Senator Hatch told the oil men 
that the feeling in Washington, 
“from President through Con- 
gress” was that there is no oc- 
casion for this country going 
into the war. He said the ques- 
tion of the United States becom- 
ing involved is up to the people. 

“If the people will war, they 
will have war; if they will 
peace, they will have peace,” 
Senator Hatch said. “If they do 
not retain their calm judgment, 
if they forget where the inter- 
ests of the United States lie; if 
they become too strong in sym- 
pathy for one side in the con- 
flict and too strong against the 
other side, the country may be- 
come involved.” 

Discussing the oil industry 
the New Mexico senator said 
that its development in the 
past 30 years is one of the best 
examples of the workability of 


the democratic form of govern- 
ment. 

Another speaker at the con- 
vention, Howard Coonley of 
New York, president of the Na- 
tional Ass’n. of Manufacturers, 
also discussed the war and de- 
clared that “industry does not 
want war; we can and we must 
stay out.” Previously President 
McGaha, in his annual address, 
had warned that “the very life 
and continued existence of our 
oil business as an independent 
enterprise is at stake” and that 
the United States must not enter 
the war. 

“Oil is essentially a peacetime 
commodity,” Mr. McGaha said, 
“and the false stimulation of 
wartime leads only to the dark 
days of post-war depression.” 

The next convention will be 
held in Fort Worth. The date 
will be set at a later date. 


L.P.A.A. to Hear 
Cole, Phillips 


N. P.N. News Bureau | 

TULSA, Oct. 9.—The oil in- 
dustry’s diverse problems are 
due for a thorough airing at 
the tenth annual convention of 
the Independent Petroleum| 
Ass’n. of America, to be held 
at Fort Worth, Tex., Oct. 18 to 
20. 

Heading the list of speakers 
will be two men prominent in 
official life. They are Rep. Wil- 
liam P. Cole Jr., Maryland, and | 
Gov. Leon C. Phillips of Okla- | 
homa. 

Mr. Cole, who is chairman | 
of the congressional sub-com- | 
mittee which will conduct hear- 
ings on the proposed federal 


oil bill, will speak on “Oil and | 


National Legislation” at the 
association’s banquet the night 
of Oct. 20. Governor Phillips 
will discuss “Regulation of 
Production by States” at the 
luncheon Oct. 19. 

Preceding Mr. Cole’s address 


the association will conduct a | 


forum on the federal conserva- 
tion act-—-H. R. 7572. This ses- 
sion will be held the afternoon 
of Oct. 19. Discussion leaders 
will be Don Emery, vice presi- 
dent and general counsel for 
Phillips Petroleum Co., Bart- 
lesville, Okla., and George A. 
Hill, Jr., president of Houston 
Oil Co. of Texas, Houston. 

The first day (Oct 18) of the 
convention will be devoted to 
committee meetings. Speakers 
and their subjects for the other 
two days, are: 

Thursday, Oct. 19 


_ Amon G. Carter, Fort Worth pub- 
lisher, address of welcome. 


Charles F. Roeser, Fort Worth, 
president’s annual address. 
W. A. Delaney of Ada, Okla., 


chairman of the tax policy com- 
mittee, “Oil Tax Problems in the 
Next Congress.” 

Russell B. Brown, general coun- 











‘Regular’ to Hit 76 in Year 
In Mid-Continent—Egloff 


By N. P. N. Staff Writer 
WICHITA, Kan., Oct. 5.—The 
United States refining industry 
within five years will be manu- 


facturing a 100 octane number 
motor fuel and marketing it at 


or very near the prices now 
prevailing for today’s house 
brand gasoline. 

That prediction was made by 
Dr. Gustav Egloff, Chicago, of 
Universal Oil Products Co., in 
the course of his talk here to- 
day on “Catalysis in Oil Refin- 
ing” at the first of the fall tech- 
nical sessions for plant opera- 
tors, sponsored by the manufac- 


‘turing committee of the West- 


ern Petroleum Refiners Ass’n. 
Dr. Egloff also predicted that 


'within six months to a year, 


a 76 octane number (L-3 Meth- 
od) house brand motor fuel 
will be the standard product 
from the Mid-Continent refining 
area, and that within two years 
the Eastern section of the 
United States will be marketing 
an 80 octane number motor 
fuel. 

This move toward higher oc- 
tane numbers, Dr. Egloff ex- 
plained, will be the result of the 
many new processes that now 
are being developed and which 
are revolutionizing the thinking 
and the economic picture in the 
refining industry. Among the 
most important of the processes 
he named were polymerization, 
alkylation, isomerization, de- 
hydrogenation and_ catalytic 
cracking. 

The speaker held the atten- 
tion of the 80 or more plant men 
for well over an hour as he 
described the basic operations 
and the chemical changes in the 
hydrocarbon chains made by 
these various processes, in the 
production of better motor 
fuels. 


100-Octane for Pleasure Cars 


The 100 octane motor fuel for 
pleasure cars, Dr. Egloff said, 





sel, who will discuss the Washing- 
ton picture. 

Burdette Blue, president of In- 
dian Territory Illuminating Oil Co., 
Bartlesville, Okla., ‘“‘Next Step in 
I.P.A.A. Public Relations.” 

James Hailey, president of Na- 
tional Assn. of Petroleum Investors, 
Tulsa, “The Stake of the Royalty 
Owner in Oil Legislation.” 

Edwin B. Hopkins, vice president 
of American-Maracaibo Co., Dallas, 
“Unnecessary and Unprofitable Drill- 
ing.” 

T. M. Martin, vice president of 
Lion Oil Refining Co., El Dorado, 
Ark., “How to Increase Use of Do- 
mestic Asphalt.” 

Friday, Oct. 20 

The Oct. 20 session will be de- 
voted to study of reports of various 
committees and the presentation of 
the association’s program for 1939- 
1940; presentation of the winner of 
the grand award in the I.P.A.A. es- 
say contest; an address by State 
Senator Clint Small of Amarillo, 
Tex., and election of officers. 


will be the direct result of the 
enormous quantities of iso-pen- 
tane and iso-butane available 
for processing by the various 
processes he described. 

Dr. Egloff discussed at some 


length the situation in the 
warring nations, particularly 
Germany, and compared the 


lack of sufficient high octane 
aviation fuel in that country 
with the United States. He said 
that as far as is known 87 oc- 
tane aviation motor fuel is 
“tops” in Germany, whereas 
this country can supply an un- 
limited quantity of 100 to 120 
octane number fuel. He _ pre- 
dicted that within six weeks the 
American refining industry 
could be well started on the 
production of 100 octane fuel, 
and that within six months pro- 
duction would be moving along 
at the rate of 300,000,000 bar- 
rels a year at a commercial 
orice. 

Dr. Egloff also stressed the 
point that the American oil in- 
dustry could and probably would 
supply a large proportion of the 
benzol, toluol and alcohol needed 
for the manufacture of explo- 
sives. He believes that the 
United States is very likely to 
be drawn into the war and that 
the country then will become 
the arsenal supply depot for the 
Allies. 


Tractor Fuels and Lubes 


C. G. Krieger of Detroit, agri- 
cultural engineer with the 
Ethyl Gasoline Corp., discussed 
the developments in fuels and 
lubricants for farm tractors. He 
told of the research the Ethyl 
corporation has been doing for 
the past several years, and of 
the trend toward the use of 
gasoline as a motor fuel for all 
types of tractors. He predicted 
that refiners were going to find 
an ever-increasing demand from 
the farm market for house 
brand gasoline for use in trac- 
tors as tractor manufacturers 
continued to pattern their trac- 
tors more and more along the 
lines of automobiles. 

Dr. Edwin L. Dennis, chief 
combustion engineer for the 
Coppus Engineering Corp., 
Worcester, Mass., and designer 
of a new type furnace and boiler 
burner, discussed the theory of 
combustion and the character- 
istics of various burners as 
well. The questions asked Dr. 
Dennis by the plant men indi- 
cated they are keenly interested 
in the problem of correct burner 
installations for specific opera- 
tions. 

The next technical session 
will be held in Shreveport, 
Oct. 20. 
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Moncrief Is 


Elected 


By Grease Institute 


N. P. N. News Bureau 

CHICAGO, Oct. 5.—E. V. Mon- 
crief, New York, president of 
Swan-Finech Oil Corp., was 
elected president of the Nation- 
al Lubricating Grease Institute 
for the coming year at the close 
of the seventh annual conven- 
tion here. He succeeds M. R. 
Bower, Standard Oil Co. of Ohio. 


Mr. Moncrief was one of the 
founders of the institute and 
has served as treasurer since 
the institute was organized in 
1933. He continues in that ¢a- 
pacity also during the coming 
year. 

F. C. Kerns, The Texas Co., 
was elected vice president. G. 
W. Miller continues as execu- 
tive secretary. 

At the concluding convention 
session Oct. 3, the work of the 
technical committee on stand- 
ardization of grease tests was 
adopted as a tentative align- 
ment of greases. Reports of the 
committee, headed by M. B. 
Chittick, The Pure Oil Co., was 
made a year ago and involves 
a closer definition of consist- 
ency in terms of penetration. 
Further work in standardizing 
other tests, such as oxidation 
and corrosion, was authorized. 


Advertising Campaign Planned 


The institute also announced 
an advertising campaign is to 
be launched this year for the 
first time, using reserve funds 
accumulated from membership 
dues. The institute emblem will 
figure prominently in this cam- 
paign. F. C. Kerns will head 
the committee handling this 
work. 

J. E. Moorhead, executive 
secretary of the Pennsylvania 
Grade Crude Oil Ass’n., speak- 
ing on the second day’s pro- 
gram, told of five ways in which 
his organization has served the 
ndustry it represents. Brief- 
vy, they were: recovery of a 

ist market and saving an in- 
ustry upon which 100,000 peo- 

depend; product supervi- 
nN; promotion of scientific re- 
irch and = accumulation of 
chniecal information; establish- 
nent of higher quality stand- 
ds; and development of com- 
unity interest among Penn 
le producers and refiners 
Sixteen years of advertising, 
volving an expenditure of 

000,000, has made 80 per 

of American motorists be- 
ve Pennsylvania oils are best 

somewhere between 25 and 


( 


35 per cent won’t have any 
other, according to Mr. Moor- 
head. 

The present availability of 
greatly improved lubricating 
greases of almost any desired 
characteristics is a source of 
considerable’ satisfaction,  ac- 
cording to C. C. Pecu, lubrica- 
tion engineer, Bethlehem Steel 
Co., next speaker. Where bear- 
ing troubles are experienced 
now, all that is needed is im- 
proved bearing design or proper 
selection of lubricant, he added. 

Two papers were presented on 
fats and fatty acids used in 
grease manufacture. 

D. V. Stingley, Armour & Co., 


ufacturers are making further 
demands to increase the num- 
ber of specialized lubricants. 
Present hypoid lubricants are 
satisfactory for passenger car 
use but different types are be- 
ing specified for truck. Mr. 
Shaw said that if all the de- 
mands found in _ instruction 
books and manuals were fol- 
lowed to the letter, lubrication 
stations would be compelled to 
carry a minimum of ten differ- 
ent gear lubricants. 


That there are several all- 
purpose type gear lubricants 


being marketed today which are 
meeting with success in widely 
diversified applications found 
on the modern motor car, was 
vouched for by A. O. Willey, 
consultant for The _ Lubri-Zol 
Corp., who presented a paper 
by himself and Dr. C. F. Prut- 
ton on Hypoid Gear Lubrica- 
tion. The use of such a product 
seems to offer the most promise 
and is an advantageous way out 
of the confusion of today, he 
concluded. 


Leaders Gather at Grease Institute Meeting 





FRM 


At the seventh annual convention of the National Lubricating 


Grease Institute, left to right, 


of Ohio, retiring president; F.C 


Swan-Finch Oil Corp., 
Weber, The Pure Oil Co. and 


tional Petroleum Association, 


president elect and 


and J. E. 


M. R. Bower, Standard Oil Co. 


. Kerns, The Texas Co., program 
committee chairman and vice president elect; E. V. 


Moncrief, 
treasurer; N. H. 
newly elected president of Na- 
Moorhead, executive 


secretary, Pennsylvania Grade Crude Oil Ass’n., a speaker 


discussed progress in commer- 
cial availability of pure fatty 
acids and some results of re- 
search applying to their use in 
greases. 

A paper by A. W. Burwell 
and J. A. Camelford, Alox Corp., 
was read by F. L. Koetten of 
the same company. Their pape) 
described the manufacture of 
greases using synthetic fats pro- 
duced from petroleum distillates 
and waxes. With the present un- 
certainty regarding availability 
and costs of natural fats com- 
monly used in grease making, 
attention is again turning to 
these materials, he said. 

taymond Shaw, president, 
Chek-Chart Corp., said car man 


Mississippi Gets Refinery 


YAZOO CITY, Miss., Oct. 9. 
Construction will begin this 
week on the new skimming 
plant and 2000-barrel cracking 
unit of the Yazoo Refining Co. 
The cracking unit, expected to 
be completed in about 90 days, 
will cost about $200,000, it was 
said. The new refinery will op- 
erate on 


crude supplied from 


newly-found production in the 
Yazoo City area 

W. C. Kruger, is president of 
the new refinery; D. C. Carra- 
dine, vice president; and J. C. 
Gates, secretary-treasurer. 


DEATHS 


Ira Rinehart 


Ira Rinehart, 41, publisher of 
Rinehart’s Oil Reports since 
1924, died at a Tulsa hospital 
Oct. 5. He had been in ill health 
for almost a year. 

Born at Omega, Okla., April 
2, 1898, Rinehart moved with 
his parents to Tulsa in 1911. He 
graduated from Tulsa _ high 
school in 1915, and a short time 
later began to write oil news tor 
Tulsa newspapers. 


W. W. Kaney 


W. W. Kaney, a pioneer in the 
development of oil fields in the 
Mid-Continent, died at his home 
in Chanute, Kan., Oct, 1. After 
gaining his early oil experience 
in Pennsylvania, Mr. Kaney 
came to Kansas in 1895 to drill 
one of the first wells in the 
Mid-Continent area. 


Howard C. Cagle 


Howard C. Cagle, Los Angeles, 
34, public relations director of 
Richfield Oil Corp., died sudden- 
ly Sept. 24 at his home in West- 
wood Hills. 

He leaves a_ widow, 
Eunice Cagle, and two 
ages 4 and 6 years. 


Mrs. 


sons, 


Henry H. Cross 


Henry H. Cross, 70, president 
and treasurer of the oil com- 


pany bearing his name, with 
headquarters in Chicago, died 


Oct. 7, at Purcellville, Va., his 
birthplace. 

Mr. Cross was a graduate of 
the University of Virginia. He 
retired from active duty in his 
own company last year and has 
served in an advisory capacity 
since then. He returned to his 
home in Virginia early this sum- 
mer. In late years he had been 
engaged in youth activities in 
connection with the Edgewater 
Presbyterian church in Chicago. 

He is survived by his wife. 


Ed V. Sedgwick 


Ed V. Sedgwick, Tampa, Fla., 
former vice president of Galena 
Signal Oil Co., died Sept. 11 at 
age of 81. 


Michael T. Hearley 

Michael T. Hearley, 63, died 
in Cleveland, O., Oct. 5. Until 
his retirement eight years ago, 
Mr. Hearley was secretary of 
the Great Western Oil Co., later 
acquired by Socony-Vacuum Oil 
Co. Coming to Cleveland 40 
years ago from Elmore, O., his 
birthplace, he was engaged in 
the oil business the greater part 
of his life. 
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Price Advance, Though Slight, 


Shows Crude 


N. P. N. News Bureau 

TULSA, Oct. 9.—The slight in- 
crease in crude price schedules 
posted number of 


in various Texas 


by a pur- 
and 
Louisiana fields in the past few 
further 


the tightness 


chasers 
days provide evidence 
of of the crude 
market in the Southwest at the 
present time. 

The situation appeared suffi- 
ciently healthy on the surface 
to cause some oil men to specu- 
late on the possibility of a gen- 
eral advance in crude prices in 
the next month or two. 

Others still 
timistically 


were not so op- 
inclined and cited 
many factors which they con- 
sidered of sufficient weight to 


keep crude prices at about the 


present levels for the winter 
months. 
One of the most important 


factors -was the prospective ac- 
tion of Texas Railroad 
mission 


Com- 
regarding the number 
of requests for increases-in al- 
lowables. 

Dr. F. V. L. Patten, chief en- 
gineer for the commission, has 
heard most of the requests for 
increases, particularly in the 
Gulf coast fields where _ pur- 
chasers and producers say they 
have a heavier export demand. 
He said late the past week, how- 
ever, that he had not as yet 
read any of the transcripts, and 
that the commission had a new 
rule which requires each mem- 
ber to read the transcripts be- 
fore action is taken on the ap- 
plications. This would indicate 
on its face that no action can 
be expected for another few 
days. 

If the increased demand ac- 
tually is there, the delay in act- 
ing on the applications might 
possibly cause some offering of 
premiums for connections in a 
few spots and eventually might 
cause a general boost in some 
of the Texas fields. 


Gravity Schedule Abandoned 


The abandonment of the grav- 
ity schedule in the East Texas 


field was attributed to the 
tightness of the market there 


at the present time and the re- 
sultant pressure put on the 
companies having a_ gravity 
schedule by the competitors 
who continued to have a flat 
price. A strong demand for con- 
nections was reported in the 
field at present, a situation that 


Market Tighter 


has not’ existed for 


months. 


many 


How long this situation will 
exist, however, was considered 
anybody’s guess. If increases in 
allowables are granted on the 
Gulf coast, there may be some 
tapering off in demand in the 
Texas inland fields. 

The increase in price posted 
for Taleo crude came in the 
wake of a peculiar situation. A 
producer-refiner of Talco crude 
filed an application for an in- 
crease in the field allowable. But 
the producers in the field vigor- 
ously opposed the application 
and some were reported to have 
informed the commission they 
would not take the increase in 


allowables even if they were 
granted. The application was 


not granted. Then along came 
the boost in the price. 

If memory correct, the 
Cayuga field’s problem of no 
market earlier in the year was 
worked out with a major pur- 
chaser taking the crude at a 
price which was to be based on 
the posted price for Talco and 
Smackover (Arkansas) crudes 
which were almost comparable 
to the Cayuga crude. When 
Talco price was advanced this 
automatically caused an_ up- 
ward revision in Cayuga’s 
posted price. 


is 


Crude Price Changes 


CLEVELAND—Following Humble 
Oil & Refining Co.’s advance Oct. 2 
in its price and revision of gravity 
tables for Texas Gulf coastal crudes 
(reported in NPN, Oct. 4, Page 31), 
changes were made by principal pur- 
chasers of crude as follows: 

Sinclair Prairie Oil Marketing Co., 
effective Oct. 3, same gravity and 
price schedule as Humble. Effective 
Oct. 5 Sinclair also advanced North 
Texas crude 3 cents, to new price 
range of $0.79 for below 29 gravity, 
to $1.03 for 40 and above, meeting 
Magnolia Petroleum Co.’s prices in 
this area posted Dec. 3, 1938. 

Stanolind Oil Purchasing Co., ef- 
fective Oct. 3, in Hastings, High 
Island, South Houston, Spindletop 
and Clinton, except that its gravity 
schedule begins with below 21 at 
$0.88. Stanolind Oil & Gas Co., ef- 
fective Oct. 2, advanced West Beau- 
mont crude in Jefferson county, 
Texas, 1 to 7 cents on gravities be- 


low 26, with higher gravities un- 
changed. Prices begin at $0.86 for 
below 20, plus cent differential, 


to 25-25.9, at $0.98. Rest of schedule 
is unchanged. The company also 
posted for Hackberry, east and west 
oil field, Louisiana, prices beginning 
with $0.86 for below 20, with 2- 
cent differential to 34 and above, 
at $1.16. 

Magnolia Petroleum Co., effective 
Oct. 2, met Humble in Mirando, and 
met Stanolind prices in Beaumont. 

The Texas Co., effective Oct. 2, 
in Gulf Coastal Texas and Louisi- 
ana, met Humble, with these excep- 
tions on the top grade and price: 
Gulf Coast, 34 and above, $1.16; 
Refugio, 28 and above, $1.09; Duval- 
Mirando, 28 and above, $1.04. The 
company also posted, effective Oct. 
2, Golden Meadow, La., crude at 
prices beginning with $0.90 for 24-30 
gravity, with 2-cent differential, to 


top grade of 40 and above, at $1.10 
per barrel. 

Gulf Refining Co., effective Oct. 2, 
in Spindletop, Sour Lake, Lovells 
Lake, West Beaumont, Goose Creek, 
South Liberty, Big Creek, Blue 
Ridge, Fannett, Moore, Barbers Hill, 
Hankamer, Thompson and _  Loch- 
ridge, same price and gravity sched- 
ule as Humble in Gulf Coast; also 
met Humble’s Anahuac-Dickinson 
schedule in Anahuac, Hull, Pierce 
Junction, Orange and Thompson 
deep sand. 

The Atlantic Refining Co., effec- 
tive Oct. 2, in Barbers Hill, same as 
Humble’s Gulf Coast postings; in 
Refugio and Greta, posted below 21 
at $0.93, with 2-cent differential to 
$1.15 for 31-31.9; $1.15 for 31-34.9 
gravity, $1.17 for 35-35.9, with 2- 
cent differential, to $1.27 for 40 and 


above. 

De Soto Crude Oil Purchasing 
Corp., effective Oct. 3, announced 
that retroactive to Sept. 1, it had 


posted a flat price of $1.10 for East 
Texas crude, canceling gravity 
schedule posted Sept. 1 ranging from 
$0.98 to $1.10. 

The Pure Oil Co., effective Oct. 2, 
met Humble in Texas Gulf Coast. 

Pan American Pipe Line Co., ef- 
fective Oct. 4, advanced Cayuga, 
Anderson county, Tex. crude 10 
cents, to new price of $0.78 per bar- 
rel, 

Michigan Prices Advanced 


CLEVELAND—Effective Oct. 10, 
Sohio Corp. advanced Griffin, Ind., 
crude 5 cents, to new prices of 
$0.95 for sand wells, and $0.85 for 
McCloskey lime. 

Effective Oct. 9, Simrall Corp. ad- 
vanced Michigan crude from 4.5 to 
8 cents, with Crystal, Greendale, 
Porter and Wise up 4.5 cents; Bea- 
verton, Bentley, Buckeye and Eden- 
ville, up 5 cents; Freeman and West 
Branch, Arenac and equal grades, 
Allegan, Kent and Van Buren coun- 
ties, Mich., all up 8 cents; the latter 
were formerly posted by Tri-Lakes 
Corp.. which changed its name Oct. 
1 to Sohio Corp. (Michigan Division). 


Georgia Tax Receipts Up 7% 


ATLANTA, Ga. Georgia’s 
gasoline tax revenues total $15,- 
634,219 this year, including Sep- 
tember, 7 per cent above 1938. 


Runs to Stills Down 


N. P.N. News Bureau 

NEW YORK, Oct. 10.—Crude 
runs to stills at U. S. refineries 
reporting operations to the 
American Petroleum Institute 
were cut 55,000 barrels on daily 
average, according to a report 
compiled today. 

East Coast, Inland Texas, and 
Louisiana Gulf were the only 
districts to increase refining 
operations during the week, run- 
ning 16,000, 10,000 and 17,000 
barrels more crude to stills re- 
spectively. Refineries on the 
Texas Gulf Coast reduced runs 
32,000 barrels daily, for the 
country’s largest cut. 

Stocks of finished and unfin- 
ished gasoline at refineries were 


steady, decreasing only 16,000 
barrels during the week. 
Residual fuel stocks at re- 


fineries were slashed 1,413,000 
barrels during the week, the In- 
stitute’s report shows. Gas oil 
and distillate stocks were rela- 
tively steady, increasing 32,000 
barrels. 

All districts in the country ex- 
cept Oklahoma-Kansas-Missouri 
shared in the cut in heavy fuel 
stocks. California inventory of 
this product was down 518,000 
barrels, while Texas Gulf stocks 
were off 369,000 barrels. 


Penn Grade Oil 
Hiked 25 Cents 


N. P.N. News Bureau 
CLEVELAND, Oct. 9.—Lead 
ing purchasers of Pennsylvania 
crudes have announced 
25-cent advances in the prices 
which they will pay, effective 
Oct. 6. The top grade, Brad- 
ford-Allegheny, was advanced 
to $2.25 per barrel by Tide 
Water Associated Oil Co. 

The Pennzoil Co., buying in 
the lower western Pennsy] 
vania_ districts, advanced its 
postings to $2.18 for oil pur. 
chased in the Cochran, Frank 
lin, Hamilton and Doolittle dis 
tricts, with prices ranging down 
to $2.13 for oil purchased in 
either lower Pennsylvania dis- 


grade 


 tricts. 


Advances by the Joseph Seep 
Purchasing Agency were to 
$1.90 for oil in Southwestern 
Pennsylvania lines, and to $1.84 
for Eureka lines (West Vir- 
ginia). 

The last previous change in 
Pennsylvania crude prices was 
a 10 to 12-cent advance in all 
grades March 6, last. Since 
that time, stocks of Pennsyl- 
vania grade crude as reported 
by the National Petroleum 
Ass’n. have dropped nearly 
200,000 barrels to 5,082,828 bar- 
rels on Aug. 31. Refinery runs 
of Pennsylvania crude, also as 
reported by the N.P.A., av- 
eraged 84,809 barrels daily in 
the week ended Sept. 30, the 
highest in 20 months or since 
the week ended Jan. 1, 1938 
when runs averaged 84,932 bar- 
rels daily. 

In the six months ended Aug. 
31, inventories of bright stock 
and neutral oils—the principal 
refined products from Pennsy]- 
vania crude — have declined 
sharply, bright stock from 391,- 
905 barrels at the end of Febru. 
ary to 211,840 barrels at the 
end of August, and neutral oils 
from 309,880 barrels to 232,152 
barrels during the same period. 

What some refiners have de 
scribed as an almost unprece 
dented wave of domestic and 
foreign buying also has boosted 
bright stock and neutral oils 
prices 8 to 15 cents a gallon 
in the last few weeks. 


Champlin Starts New Line 


ENID, Okla., Oct. 9.—Con- 
struction was scheduled to be- 
gin today on Champlin Refining 
Co.’s 260-mile extension of its 
six-inch gasoline pipeline from 
Superior, Neb. to Rock Rapids. 
Iowa, with completion expected 
in 90 days. 
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biggest 


Winter Conditioning 


Market Ever 


Is Jobber's Profit Opportunity 


{ call to all oil marketers everywhere to put 
their selling and managing abilities back of the 
Winter Change-Over Drive this Fall, is sounded by 
Paul D. Sweney, president of the Illinois Petroleum 


Marketers Association. Mr. Sweney’s urgent advice 


for marketers to make extra sales and extra profits 


this fall, comes from more than a quarter of a 
century experience in operating one of the most 
successful Independent jobbing businesses in the 
Gasoline 


country, the Sweney 


Peoria, Ill 


and Oil Co. of 


By Paul D. Sweney, 


President Hlinois Petroleum Marketers Association. 


Making ready for winter” is an expression 
of forehandedness applicable to both vigorous and tem- 
perate climates for many past centuries. It was the 
watchword and also the very definite essential of life 
that our forefathers through necessity had to observe. In 
spite of the progress made in housing, clothing, and heat- 
ing during the decades we are still bound more or less 
by the dictates of this same axiom. 

In a very concentrated way this same principle can 
be and should be followed with regard to the efficiency 





Paul D. Sweney 


and preservation of the units in our automotive world 
today. 
to find himself without necessary transportation facili- 
The Winter Change-Over Cam- 
paign is extremely important not only as a revenue build- 
er, but as a contact renewer as pertains to the relation- 
ship between the petroleum retailer and his_ public. 
It is business that should be eagerly cultivated in that it 
always pays satisfactory dividends. 


Anyone not heeding this command is almost sure 


ties when winter comes. 


Dealers, whether they be in the jobbing industry or 
conducting retail outlets, would do well to lay thorough 
plans at this time of the year for this important phase 
of winter activity to the end that the program may move 
forward efficiently and surely. Of course, it is to be 
highly desired that the head of any marketing company, 
whether or not he be engaged in the manual operation 
thereof, should familiarize himself with the full details 
He wil! 


then be enabled to furnish inspiration and better know 


concerning the merchandising of this function. 


the capabilities of his outlets than he would, were the 
work delegated in its entirety to subordinates. 


The main executive of an independent marketing com- 
pany has far better opportunity and closer contact with 
the buying car owner than do the officials of a wide flung 
organization whose operation is spread over many states. 
This advantage should be capitalized on and it can be 
so done if the effort put behind it is well planned ahead 
of its execution. 














0% to 100% 


Increase-— — 


Changs 






third of these snow-buried cars had been S¢ 
»-Over job before they were caught in this blizzard 


Oil Industry sets New Mark 


For 1940 Winter Change-Over Sales 


oo biggest sales of Winter Change-Over lubri- 
cating and conditioning jobs in the history of the oil in- 
dustry are in prospect for all marketers this Fall and 
Winter. 

Increases this year in Change-Over business, it is 
estimated, will be at least 25°. for EVERY OIL Marketer, 
but many will go to 50‘; and some are confident of mak- 
ing that increase a full 100%. 

The 100° marketers will be the Diamond Star mar- 
keters. 

The 50% marketers will be the Gold Star marketers. 

The 25‘~ marketers will be the Silver Star men. 

NATIONAL PETROLEUM NEWS will print the 
record of all the Diamond and Gold STAR Marketers 
when the first rush of the season is over, that is by 
Christmas. In addition, it will print all the Silver Stars 
that it has room for, but they may be legion because the 
signs are all for the biggest Change-Over season ever. 


Why All Records Are To Be Broken 


1—The general business upturn of the past month or two 
will make most car owners financially able and more 
desirous of putting their cars in good Winter shape. 


2--The oil industry has developed its best campaign for 
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Winter Change-Over sales this year. More money has 
been spent on advertising and merchandising plans. 
Expert sales and promotion men are holding meetings 
every day and night all over the country, giving the 
Winter Campaign in detail to marketers, managers, 
their salesmen and to the ultimate dealers. 

3—The country has had one of the best DRIVING and 
TOURING seasons in years, and much driving makes 
Winter Conditioning pretty much mandatory. 


1—Greater mechanical refinement in auto engines, trans- 
missions and axles, higher temperatures and pressures, 
are sound engineering reasons for Change-Over, as 
well as compelling sales arguments to use on the car 
owner. 

For the foregoing reasons, as well as for the fact 
that the oil companies, large and small, are better or- 
ganized for this drive than ever, a survey of oil marketers 
the country over shows NATIONAL PETROLEUM 
NEWS that this year’s campaign can produce more dollar 
business than ever before. It was also the general opinion 
that the more oil men who make this sales effort at 
this time, the more education will be done the motorist 
on the need for his making the Change-Over to Winter 
lubricants. 


Selling Change-Over is not chiseling business away 
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from a competitor but creating business, for car owners 
are slow to condition their cars for winter and none too 
large a percentage ever get the job done. 


There is therefore plenty of business for every one, 
if every one will go out and get it, by selling every cus- 
tomer who comes to his pumps. 


The success of this Fall’s campaign depends on the 
energies of the motivating forces of oil selling—the mar- 
keters and managers of oil company operations. Their 
job it is to translate the sales campaign to their salesmen 
and station attendants and then to be so on the job 
every day that the selling will be actually done. Their 
job is to see that all the banners are hung, the adver- 
tising literature sent out on time, the advertising in the 
local newspaper run; but above all, their job is to see 
that no one forgets to try and sell every single motorist 
who comes to every station. 


NATIONAL PETROLEUM NEWS is _ undertaking 
this Fall to organize, as much as such an effort can be 
organized, a national sales effort for Winter Change- 
Over Sales. Rather it may be called a national conscious- 
ness on the part of every oil man that his co-operation 


in such a campaign helps to educate more motorists and 
to stimulate more sales effort by his own men. 


In this issue NATIONAL PETROLEUM NEWS gives 
a brief forecast of the size and possibilities of this year’s 
Change-Over market. It tells just what can be sold to 
that market and how that selling can be done. 


In following issues will be more editorial material 
to help marketers cash in on the campaign. 


Then, its Nov. 1st issue wil be dedicated entirely to 
facts and methods as to just how the management of 
every oil marketing company, big and little, can step 
out on the morning that his drive for busineses starts 
and give his sales effort that extra push, that extra shove. 
that will make it a 100% success. 


While the sales talks will be given to motorists by 
the station attendants, it is the management of the com- 
panies, the oil marketers and division managers and 
their salesmen, who have to make sure that the sales 
talk for Winter Change-Over is told every single car 
owner who comes to the pumps. 

Following issues will have special features to help 
carry the campaign to a bigger success and earlier than 
ever before. 


$110,000,000 Winter Conditioning 
Market for Necessities Only 


W ITH the first real 


threat of cold weather, 25,000,000 pas- 
senger car owners will be prospects 
for approximately $110,000,000 worth ent marketer 
of the bare necessities in lubricants 6 
and services, merely to protect their 
ears for winter driving or to replace 
lubricants worn out by many miles of 


accessory merchandise, and_ their 
providing more and better sales pro- 
motion helps for the local independ- 


necessities provides the best possible 
sales background. 
Numbered among these additional) 


from these sources. profit possibilities in the Winter 
. Advertising 
these manufacturers and large oil 1. Tires and tubes. 
companies, stresses the importance 


the public by Change Over campaign are: 


2. Anti-freeze, including radiator 





summer travel. 

There are several reasons this Fall 
why Winter Cenditioning will be easier 
to sell than ever before, thus making 
for the largest potential change-over 
market for lubricants, services and ac- 
cessories the oil industry ever had. 
Among these reasons are: 

1. Improved economic conditions 
mean more people working than last 
fall or year before, and with more 
money to pay for winter care of 
their cars. 

2. There are more automobiles, 
particularly late model cars, on the 
road and traveling longer distances, 
as indicated by automotive registra- 
tions and gasoline tax figures, which 
increases their requirement for win- 
ter change-over. 

3. Heavy summer touring to the 
World Fairs and recreational centers 
has put more cars in need of Win- 
ter Conditioning. 

4. A boost in consumer purchas- 
ing of accessory items, such as tires, 
batteries and other items is antici- 
pated as a hedge against rising 
prices. 

5. More general recognition of the 
importance of the Winter Condition- 
ing market by oil suppliers and man- 
ufacturers of service equipment and 
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of Winter Conditioning to motorists 

who can only be served at their 

convenient service stations. 

7. Modern automobiles, built to 
run at higher speeds and having 
closer engine clearances, add am- 
munition to the oil marketer’s argu- 
ments on why Winter Conditioning 
is particularly important. 

The potential $110,000,000 market 
for the regular or “must” change-over 
items includes: 1. Crankcase drain, 
flush and refill; 2. Transmission and 
rear axle drain, flush and refill; 3. 
Chassis _ lubrication. All three are 
commonly recognized in all sections 
of the country as essential to Fall 
Conditioning. 

However, this volume of business, 
large though it is, represents only a 
part of the potential market generally 
recognized to exist thrcugh the prac- 
tice of motor car owners in changing 
the grades of lubricants in their cars 
to those better fitted to winter condi- 
tions. 


A greatly increased amount of busi- 
ness--and a 100 per cent gain or bet- 
ter in profits for the pregressive mer- 
chant—-can come from services and ac- 
cessory merchandise that have to be 
SOLD the motorist—-but for which the 
merchandising of Winter Conditioning 


flushing and cleaning service. 

3. Batteries and cables. 

4. Car heaters and aids. 

5. Spark plugs. 

6. Oil filters. 

7. Air filter service. 

8. Fan belts. 

9. Light bulbs. 

10. Front wheel bearing lubrica- 
tion. 

11. Windshield wiper blades and 
arms. 

Independent surveys among motor- 
ists show the average car owner has 
not been sold the value of Winter Con- 
ditioning—even of those essentials 
mentioned at the start of this article. 
This is despite the great amount of 
sales ideas and promotional literature 
received by most distributors. 

Success or failure of a Winter Con- 
ditioning campaign rests largely on 
the shoulders of the independent mar- 
keter. His ability to interest dealers 
and employes in profit possibilities of 
winter merchandising, plus his  suc- 
cess in carrying this enthusiasm right 
down to the pump island salesmen and 
the point of customer contact, will 
make or break the campaign. 

Successful marketers have outlined 
the following steps as necessary to the 
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Use them both 


Dubbscracking and U.O. P. polymer- 
ization belong together because: 


Dubbscracking gives you the highest 
yield of the best kind of gasoline from 
any charging stock, and at lowest cost— 
royalty and all 


And catalytic polymerization goes a 
step farther 


It extracts still more gasoline of still 
higher octane rating from the gases 
produced in cracking 


The poly process increases the yield 
of gasoline from every barrel of crude 
you run and improves its quality 


Universal Oil Products Co 18; Dubbs Cracking Process 
Chicago, Illinois si9 Owner and Licensor 
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preparation of a Winter Conditioning 

campaign. 

1. Pre-determine the campaign period, 
scheduling it to start with the first 
touch of cold weather as indicated 
by past experience plus any advance 
predictions for weather in the par- 
ticular marketing area. 


to 


Plan details of campaign, following 

Close study of selling ideas and lit- 

erature issued by the oil companies 

or accessory manufacturers. From 
this can be determined what prod- 
ucts or items are likely to be “best 
sellers” during the coming cam- 
paign, what particular items should 
be pushed by the station salesmen. 

3. Arrange for dealer meetings where 
the campaign can be fully discussed 
with respect to: 

a. Size and importance of potential 
market.—Pep talks. 

b. Suggestions for best customer 
approach by salesmen in intro- 
ducing subject of Winter Condi- 
tioning—-what salesmen should 
Say. 

c. Special emphasis on importance 
of mailing follow-up lubrication 
and service cards just prior to 
and during campaign. 

d. Follow up these hints by phone 
or by personal calls where there 
is No immediate response to the 
direct mail campaign. 

4. Check station supplies, to make 
sure summer items are out of the 
way and have been replaced by an 
adequate stock of winter goods, in- 
cluding: 

a. Winter grade motor oils (10W 
and 20W, particularly) 

b. Winter gear lubricants (gear oil, 
E. P. and Hypoid lubricants). 

c. Special lubricants (water pump 
grease, door hinge, shock absorb- 
er, spring, clutch and other spe- 
cial lubricants) 

d. A complete line of fast moving 
accesscry items. 

5. Check condition of equipment at 
stations, including hoist, pressure 
and hand-operated grease guns, gear 
lubricant dispensers, spark plug 
cleaning and testing units, battery 
testing and charging units, air com- 
pressor, or any special equipment to 
make sure it is in A-1 condition be- 
fore the Change-Over campaign 
Starts. 

6. Arrange for new window displays, 
or other attractive arrangements of 
merchandise to be featured during 
the campaign. Frequent change 
and rearrangement of displays has 
been found effective by many mar- 
keters in creating new customer in- 
terest. 


. Consider ways and means of im- 
proving station and personnel ap- 
pearance... A little paint plus gen- 
eral housecleaning of building and 
facilities, including the restrooms, 
will give the station a new and in- 
viting appearance. New or clean 


uniforms and caps, backed up by 
shined shoes and a fresh shave 
every morning of the campaign, 
will improve the appearance of the 
salesmen and make them more ef- 
fective. 

8. Make a thorough last minute check 
of retail outlets before the cam- 
paign starts, to make sure every 
thing is in order and carried out as 
previously planned. It is particu- 


larly important to know that the 
pump island salesmen know they 
are to point out the need and value 
of Winter Conditioning to every 
customer coming in the station 
yard, and that they will ask every 
customer to buy Winter Condition- 
ing. Efficiency of the Change-Over 
selling campaign should be checked 
as often as possible throughout the 
campaign. 


More Cars Need Change-Over 


Servicing This Fall 


Many oil suppliers, marketers and 
accessory manufacturers believe the 
1939 Winter Conditioning period will 
bring the largest volume and greatest 
profits in many years. This was the 
consensus of replies received by NA- 
TIONAL PETROLEUM NEWS in re- 
sponse to a recent inquiry of many 
companies of all kinds. 

One company points to substantial 
increase in gasoline consumption 
throughout most of the U. S. as evi- 
dence that “every car owner has 
driven more than the normal number 
of miles and that the old family buggy 
must be ready for Fall Conditioning. 
This extra mileage has resulted in a 
market for more repair parts, replace- 
ment of tires, tubes, batteries and 
other services and accessories.” 

Travel to the World Fairs at New 
York and San Francisco put more 
“Summer miles” on the average car, 
and improved economic cecnditions, 
which saw more new automobiles sold 
in 1939 than in the previous year, re- 
sulted in longer vacation trips by the 
average car owner, so the need for 
servicing those cars at the start of 
the cold weather season is mcre appar- 
ent. 

Another oil company says the in- 
creased Winter Conditioning business 
now indicated for the next few months 
is conditional on two things—aggres- 
siveness of the merchandising by mar- 
keting companies and the severity of 
Fall weather. It is added that mod- 
ern engine design has put an extreme 
burden on lubrication because of high- 
er speeds and a decrease in the film 





owners today also broaden the mar- 
ket for conditioning services. Rather 
than buy a new car every year or two 
years, with very little lubrication care 
given it during this period, many mo- 
torists now plan to keep their cars 
three or four years and are prepared 
to pay for protection against exces- 
sive engine and gear wear. 


More late model cars are on the 
roads this Fall as active prospects for 
Winter Conditioning. Inspection laws 
in many states have taken unsafe ve- 
hicles off the highways and automo- 
bile manufacturers have liquidated 
into scrap iron and by products—a 
large number of ancient  jallopies 
whose owners gave no thought to the 
value of Winter Conditioning. This 
has restored “new” car owner appre- 
ciation to many motorists. 

Still another factor promising more 
business for the oil marketer is the 
indication that prices for many acces- 
sory items may be higher after the 
turn of the year. It will be easier for 
the alert merchandiser to sell replace- 
ments to owners of bald-headed tires, 
a broken down battery, spark plugs 
or other items, if that car owner be- 
lieves he will have to pay more if he 
waits to make the purchase. 


Returning to a consideration of only 
the minimum potential winter Change- 
Over market offered by 25,000,000 cars 

On the basis of minimum crankcase 
and gear-case capacities for popular 
makes cf cars in the lowest price field 

the following market is indicated for 
each car: 


lL. Sguarts: Of motor ol at 2a Cents a GUaTC.... 6.06.5 026 cs ccsawes. $1.25 
L galion of Tushing Oil at 40 cents. ...5..5.256 66s oi sede wen ten 40 

2. 5 pints of gear lubricant at 25> cents<a Pint. .0.. 6c oie cccs: Leo 
j Beat orci) ie i Ca | ene a aera aN eee nae aCe any 3 dy .40 
S.C IS: VEN RIOr ren a Piers sam ee ete oe eee eee ee 1.00 
$4.30 





depth of the oil between piston and 
cylinder. 


Another company says more open 
roads during the winter months boost 
winter travel and make it even more 
necessary for motorists to be sure their 
cars are in proper condition for cold 
weather driving. 

Changed buying habits of many car 


This is, without high pressure sales- 
manship, without taking into account 
that some motor oils retail for 30 and 
35 cents a quart and some gear lubri- 
cants for 30 cents a pint, or that a 
large number of cars have capacities 
in excess of these minimums and de- 
mand a higher price for complete 
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...90 THEY'RE COMING BACK FOR MORE AND MORE OF THIS 


10 Star Synthetic Rubber 





| = year fleet operators first learned 
about the new U. S. Peerless syn- 
thetic-rubber hose. They immedi- 
ately recognized the advantages. 
They tried Peerless on two or three 
trucks. They found it had everything 
users ever had wanted in a fuel oil- 
distillate hose. Light weight! Tough 
Carcass! Absolutely oil-resisting! 
Time proved that leaks, kinks, soft 
lubes, and loosened couplings were 
pheadaches of the past! 


In U. S. Peerless, they found a new 
value in hose...a value that has 
made Peerless the natural replace- 
ment of old style hose! Therefore, 
they are coming back for more, and 
more. 

If YOU are without Peerless, write 
for U. S. Fuel Oil Hose Folder, 
which gives hints on care of hose, 
as well as descriptions of Hose for 
Gasoline, Propane and Butane Gas, 


and for Tank Truck Service. 
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makes the job easier 


For years, the Machine Tool Industry has been one of the leaders in 
improving the design, productive output and utility of their products. 
Smart, alert Machine Tool engineers have been quick to realize 
how easily they could make their product more compact, lower its 
cost, and improve its safety, appearance and convenience by using 
Master motors built to meet their individual requirements exactly. 

You, too, may secure these advantages. Investigate Master's un- 
usual ability to serve you promptly and economically with motors 


in sizes from 1/10 to 100 horsepower, that really fit YOUR needs. 
THE MASTER ELECTRIC COMPANY ¢ DAYTON, OHIO 











Biggest Winter Change-Over Market Ahead 





chassis lubrication. So every service 
station customer represents a possible 
gross sale of not less than $4.30 on 
the basis of accepted cost studies, 
which means a net profit of $2.30. 

Out of the minimum $107,500,000 
potential market offered by the need 
for these essentials, there is a_ net 
profit of approximately $57,500,000. 
Looking at it another way, a marketer 
selling 7000 gallons of gasoline a 
month and boasting about 140 custom- 
ers, should do a minimum Winter Con- 
ditioning business of $602 and realize 
a profit of $322 during his Change- 
Over campaign. 

However, this is only a start of the 
profit parade. Other general condi- 
tioning services that oil marketers are 
finding profitable to push in the Fall, 
is the cleaning of dust-clogged air 
filters; draining, cleaning and _ flush- 
ing of cooling systems and the refill- 
ing of these systems with anti-freeze 
in those areas where temperatures 
fall consistently below freezing. 

At a charge of 35 to 50 cents for 
cleaning, and re-oiling where neces- 


sary, the air filters, there is a profit 
of not less than 25 cents. Not all 
cars are equipped with this device, but 
approximately 15 million that are rep- 
resent a total potential of $3,750,000 
for this service alone. 

Radiator cleaning and flushing can 
be made to net a profit of 30 cents or 
more—another $7,500,000 total market 
potential among the 25 million car 
owners. To this should be added a 
profit of 40 cents, at least, for one gal- 
lon of alcohol, or upward of twice this 
amount for prepared anti-freeze solu- 
tions. This conditioning would apply 
to approximately 20 million cars and 
represent profits of between $8,000,000 
and $16,000,000. 

In some parts of the country, par- 
ticularly on the Pacific Coast, Fall 
Change-Over means repacking the lu- 
bricant in the front wheel bearings. 
With adequate equipment and proper 
knowledge of procedure, this service 
can be made to net a profit of not less 
than 90 cents for the pair of wheels 
a potential profit of $20,500,000 on the 
25 million cars. 


Good Sales Opening for Tires, 


Batteries and Many Accessories 


These profit possibilities still do not 
include the large group of accessory 
items which the average motorist 
needs and is ready to buy for safe and 
comfortable winter driving. Included 
here would be those previously men- 
tioned items, tires, tubes, batteries, 
spark plugs, windshield wiper blades 
and arms, heaters, oil filters and so on. 


Each independent marketer must 
determine well in advance of the cam- 
paign the approxiate opportunity for 
the sale of these various accessory 
items through his stations and must 
take into consideration factors which 
are likely to create abnormal demand. 


For example, it is estimated that the 
strain put on batteries early in the 
fall months of 1939 will prove too much 
for those which came as_ original 
equipment on the 3,507,781 new pas- 
senger cars sold in 1937. Statistics 
show that battery replacement follow 
new car sales by a period of 22 to 26 
months, even where proper care has 
been taken. 


Batteries do not often fail during 
the easy-starting days of summer, so 
that those 1937 units which survived 
last winter and the cold weather of 
early Spring are probably still turning 
the motor over with the usual pep. 
However, come the first week or so 
of sub-freezing temperatures and a 
good many of these will not make the 
grade. 

One large oil company has told its 
dealers that conservative estimates in- 
dicate there will be 75 battery failures 
for every 100 cars in the average deal- 
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er’s neighborhood this Fall. As a re- 
sult, 25 new batteries will be sold 
and approximately 50 will be re- 
charged at a profit and a contact made 
for a future sale, this company says. 

However, the degree of success in 
selling this accessory item is declared 
to depend on two important factors: 
1. Thoroughness with which all cus- 
tomers’ batteries are checked and serv- 
iced, 2. Effort put forth by the dealer 
in soliciting actual battery prospects 
for their business. 

Preparing for the unusual battery 
harvest indicated for 1939 needs care- 
ful attention to the following four 
steps, this company says: 

1. Talking batteries with every cus- 
tomer. Memorizing at least two 
courteous and effective questions to 
ask in offering battery service. (These 
might be; “May I check your battery 
to be sure it is safe for winter driv- 
ing?”, or ‘May I check your battery? 


In cold weather your battery needs 
special attention.) 
2. Use batteries, signs and attrac- 


tive equipment in an effective display 
to identify the stations as depots for 
complete battery service. 

3. Stock up with a complete line of 
batteries and cables. (“I haven’t got 
it, but would be glad to get it for you”, 
seldom makes a sale.) 

4. Set sales objectives. Dealers who 
don’t plan to sell two batteries and 
three cables per 1000 gallons of gaso- 
line (Sept. 1 to Dec. 31) are really 
cheating themselves, this company 
says. 


Concentrating sales efforts during 


the Winter Conditioning campaigns 
will result in a boost of most acces- 
sory sales above normal year-round 
ratios. However, most oil marketers 
with an eye to profitable merchandis- 
ing in all departments, set up a mark 
to shoot at during the campaign. 


All sizes and shapes of accessory, 
service and product quotas have been 
advanced as gauges for service station 
merchandising performance — usually 
based on 1000 gallons of gasoline sold. 
It is not particularly important just 
which one of these is adopted, as long 
as the marketer has some goal. 


The following quotas are accepted 
by many marketers as a criterion of 
minimum station performance 
throughout the year. The _ ratios 
should be consistently exceeded dur- 
ing the Winter Conditioning campaign 
when the sales crop is_ particularly 
easy to harvest. The quotas per 1000 
gallons of gasoline for certain acces- 
sory items are: 


DCR OS oc cbse usacezici essere $18.00 
fil PEE aaa SS ila etre orem a cae ey 4.50 
IRACICMNOS). 26sec bats a ne Sarees 3.10 
Pe EE Accor k eee emer 3.60 
I a nee eee 1.50 
AEN ERE Sd OS ia Stas ate wel overevebers 4.00 
Wiper blades and arms ........ 1.65 

AMOUAL. ich. aire mcaabiats. eoiehe eee $37.00 


“The First Fifty” Tells 
S.O. Indiana Growth 


How the Standard of Indiana _ start- 
ed, in 1889, making a sour crude oil 
into kerosine for farmers’ lamps, axle 
grease for their wagons and a cheap 
fuel and lubricant for industries, and 
has grown into one of the great inte 
grated companies of the world, is dra 
matically portrayed in a 58-page book- 
let put out by the company, to com- 
memorate its 50 years in business. 


Appropriately entitled “The First 
Fifty”, the booklet traces the history 
and progress of the company from a 
half-million dollar concern to one worth 
two-thirds of a billion today. It takes 
Mr. Smith, an average stockholder, on 
a Cook’s tour of the company’s pro- 
ducing, refining and marketing opera 
tions, which spread into 43 states. 


They include 4000 wells, 8500 miles 
of pipeline, 12 refineries, with an an- 
nual output of 4,000,000,000 gallons of 
thousands of types and grades of oil 
products, 4500 bulk stations supplying 
38,000 retailers, five lake tankers and 
six ocean vessels. The company has 
30,000 employes and 100,000 stockhold 
ers. 


Much of the presentation is pictorial. 
The booklet was written by F. Law- 
rence Babcock, associate editor of For- 
tune. 
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Grantland Rice’s Cities Service Foot- 
ball Guide has a 6 Year Record for 
Bringing Thousands of Customers to 
Cities Service Stations ... Another of 


the “KEYS TO PROFIT’’ for 


Cities Service Dealers. 


OTORING and football are two 
M great American sports! Cities 
Service puts them together in one 
effective merchandising tie-up. Free to 
motorists, free to Cities Service dealers, 


signal for motorists to head for their 
nearest Cities Service station. This 
famous give-away goes like ‘thot cakes,”’ 
year after year! 


Grantland Rice’s Cities Service Football 





Grantland Rice’s Cities Service Foot- 
ball Guide has become an annual event 
for fans. This valuable, coveted gift 
brings thousands to Cities Service Sta- 
tions—makes thousands of friends for 
Cities Service products. It is given away 
with the help of the Cities Service 
national radio program, and the an- 
nouncement of each new edition is a 


Guide is ready for distribution now. It 
holds a high place in our ‘‘Keys to Profit”’ 
program. Find out how this business 
building campaign works. 16,000 Cities 
Service dealers are busy proving that 
‘Service is Our Middle Name’’—and it 
pays them well. It will pay you, too. 
Get in touch with your nearest Cities 
Service Oil Company office today. 


Hour of Stars — the Cities Service Concert — with Lucille Manners, Ross Graham 
and the Cities Service Orchestra and Singers under the direction of Frank Black— 
broadcast every Friday evening over the NBC Red Network. 


CITIES SERVICE 


OILS AND GASOLENES 


CITIES SERVICE OIL COMPANY; Chicago . . . New York . . . Cedar Rapids... . 
Boston ... St. Paul... Grand Forks... Kansas City... Fort Worth... Tulsa... 
Milwaukee . . . Cleveland . . . Detroit 


CITIES SERVICE OIL COMPANY, LTD.; Toronto, Ontario 


ARKANSAS FUEL OIL COMPANY; Shreveport . . . Little Rock . . . Jackson, Miss. . . . 
Birmingham... Atlanta...Charlotte, N.C....Nashville...Richmond...Miami, Fla. 
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INDUSTRY AND WAR 


By W. T. Holliday 


President, Standard Oil Co. of Ohio 


That men in all lines of business in this country use their utmost 
efforts to counteract the defeatist philosophy so prevalent today, as 
expressed in the belief it is inevitable that the United States will 
become embroiled in the European war, is urged by W. T. Holliday 
of Cleveland, president of the Standard Oil Co. of Ohio. 


As a regional vice president of the National Association of 
Manufacturers, Mr. Holliday is giving much time to study and 
public talks on the subject of this nation’s attitude toward the 


European conflict. 


The accompanying address is one he made 


recently before the National Machine Tool Builders Association in 


Cleveland. 


Business leaders have shown emphatically that they do not 
want war and they should go further and accept the opportunity 
for public leadership in combatting the defeatist theory that we 
are going to get into this war, states Mr. Holliday. He says that 
the last war, with its after burden of taxation and unrest over the 
world, dispelled the myth that industry profits from war. Far more 
than this, says Mr. Holliday, business men know better than anyone 
else that our entry into war would mean the giving up of the 
liberties and freedom of enterprise that people in this country cherish, 
which have already been encroached on by government, even in 
times of peace. To wage war would mean regimentation of industry 
throughout, he believes, and the loss at the outset of the democratic 
principles of government we would be going to war to protect. 


-_ position of American 


industry is that we can and must stay 
out of this war. This does not involve 
in any way any opposition to the 
President’s proposals to amend the 
Neutrality Act. 

Already, through the National Asso- 
ciation of Manufacturers, the United 
States Chamber of Commerce, and 
other associations, and through the 
public utterances of business leaders, 
American industry is proclaiming in 
clarion note that we can and must 
stay out of war. 

Raymond Moley, in his current edi- 
torial in “Newsweek” says, “The first 
casualty of the war in the United 
States is the old, vicious falsehood that 
businessmen want war and hope to see 
us enter it for the sake of unholy 
profits or ‘fool’s gold... Whatever may 
be the theory or the fact about busi- 
ness and our entry into the last war, 
this time the libel that war is caused 
by munition makers or steel makers 
or money lenders lies swimming in 


its own blood. Business leaders in 
America, so often inept at getting 
their case to the public, have scored a 
triumph in public relations and busi- 
ness statesmanship”. 

Recent polls of public opinion indi- 
cate that there is a distressingly large 
percentage of people who feel that we 
will inevitably be drawn into this war. 
There is even a fear among some 
people that that is the sentiment of 
some of our people in Washington. 

Such a philosophy is a philosophy of 
despair, a defeatism which if not dis- 
pelled may become an _ affirmative 
force toward putting us into this war. 

That philosophy of despair is false. 
We can keep out of this war if we have 
the intelligence and the will to do so. 
There is no real necessity of our par- 
ticipating in a European war. Only in 
the remote and incredible contingency 
of an attack upon American shores 
would we be confronted with any real 
necessity of going to war. 

I repeat again that we can keep out 


of this war if we have the intelligence 
and the will to keep out. 


In order, however, to exercise our 
intelligence and our will we must first 
of all analyse our emotions. If we 
have emotions and stirrings in our un- 
conscious mind which run counter to 
our will and our conscious reasoning, 
they will prevent our proper exercise 
of intelligence and will unless we rec- 
ognize them and control them. 


In other words, if we are properly 
to exercise our reason and our will, 
we must psychoanalyse ourselves and 
recognize at the start that the emo- 
tions and sympathies of practically 
our entire people are on the side of 
the democracies. You and I and prac- 
tically everyone in this country, with 
intense emotion want the Allies to 
win. We feel that their defeat would 
be the greatest calamity in history. 


I, spite of our sympathies and emo- 
tions, however, we should recognize 
that the greatest service we can give 
to democracy is to make sure, by keep- 
ing our country out of the war, that 
there shall be, whenever peace comes, 
at least one strong democracy left in 
this world. If we can build up a 
strong emotion for democracy in that 
way we will have armored ourselves 
against the countless appeals to our 
emotions which are bound to come to 
confuse our intellectual processes and 
the exercise of our will. 


We may be sure that our sym- 
pathies will be constantly stirred. Mod- 
ern propaganda was discovered or in- 
vented during the first worid war but 
with the new instrumentality of the 
radio we may be sure that the propa- 
ganda of the present war will be far 
more terrible. We should not be sur- 
prised if one of these days we turn 
on the radio and hear a broadcast of 
the bombing of London or Paris. 


We as a people, however, know a 
great deal more about propaganda 
than we did in 1914, and it is interest- 
ing to note the attention which has 
been called by the newspapers and 
magazines, from the very beginning 
of this war, to the censorship of Eu- 
ropean news, and how those publica- 
tions have called attention to the dif- 
ficulties of judging the news which is 
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. It's two seasons old now 
... and still going strong!” 


‘“‘Things sure are different, now we’re 
using neoprene-lined hose. We used 
to keep buying new hose for these 
trucks. But now, darned if I don’t 
think we’ll be buying new trucks for 
this hose!”’ 

That’s the sort of thing you'll 
hear from oil distributors who have 
switched to neoprene hose. For neo- 
prene lined fuel oil hose stays in per- 
fect condition longer than anything 
you’ve ever used. 

But the long life of neoprene hose 
isn’t its only economy. Oil flows faster 


because neoprene lining doesn’t swell. 
(No waiting on a lazy hose!) You 
can run a neoprene hose across the 
lawn with no danger of ruining the 
grass, because neoprene lining doesn’t 
deteriorate and let oil seep through. 
(No time-wasting detours between 
truck and tank!) All of which means 
quicker deliveries, more deliveries a 
day, less overhead. 

Decide right now to put neoprene 
hose on your trucks next season. 
Then watch the oil flow out, and the 
profits flow in... faster! 











fuel oil hose 
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permitted to come to us from Europe. 
it is also interesting to note the exposi- 
tion of propaganda in the last world 
war which already has appeared. It 
is to the credit of our newspapers and 
magazines that they seem already to 
be attempting to protect our reason- 
ing from our emotions. 


Industry does not want war. Prac- 
tically no one in this country wants 
war. But industry seems to be going 
beyond that mere negation. It seems 
to be becoming belligerent in the ex- 
pression of an affirmative determina- 
tion to do everything possible to keep 
us out of this war. Businessmen seem 
to be presented with an opportunity 
for public leadership which they never 
have had before, and they seem to be 
embracing that opportunity. If they 
accept and hold to that leadership they 
will have practically every woman in 
this country behind them, and that 
should prove an irresistible force. 


For one thing, the false myth that 
business can make a profit out of war 
is fast disappearing. Businessmen, 
however, should constantly and _ pub- 
licly continue to point out that war is 
destructive and that nothing but loss 
and misery can come from destruc- 
tion. The history of the last 25 years 
should prove to everyone that any tem- 
porary profits in war would promptly 
be washed out by taxation, and that 
its inevitable economic result is years 
and years of world depression and 
chaos. 


Businessmen are opposed to war, 
first of all, because they are human 
beings. They have sons and grand- 
sons who are of ripe age for cannon 
fodder, and they have millions of 
young men in their organizations who 
are dear to them and who likewise are 
of ripe age for cannon fodder. They 
are appalled, like all other people in 
this country, at the thought of send- 
ing the youth of this country to the 
bloody carnage of war. 


They are also opposed to our enter- 
ing this war for another reason, which 
far transcends the economic losses 
which we would suffer. We are op- 
posed to entering this war because we 
fear that it would mark the end of 
our democracy. 


A modern war is a war of embattled 
peoples. Everyone is in the army. A 
modern war cannot be conducted ex- 
cept by a totalitarian state which ex- 
ercises military discipline over all its 
people. Everyone must be regiment- 
ed. Everyone must goose-step. 


The moment we enter a war we 
would become a totalitarian state. 
Our liberties would be gone. Our free 
enterprise system would be gone. Pri- 
vate initiative would be gone. We 
would have become the very kind of 
a state which we say this war against 
Germany is aimed to destroy. 


In the name of war to save the 
world from totalitarianism and the des- 
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William T. Holliday 


potic state we would at once have to 
become that kind of a state. 


At the end of the war we would be 
confronted with a condition of such 
devastation and misery and chaos that 
it does not seem possible that we could 
resume our democratic form of gov- 
ernment, even if the despotic power 
of our government were willing to let 
us. We should not forget that the 
totalitarian states of Europe were 
born out of misery and economic 
chaos. 

This threat to our democratic form 
of government and our system of in- 
dividual free enterprise is perhaps 
more keenly felt by businessmen than 
other groups, because they have felt 


that for the past several years by a 
gradual and perhaps unconscious en- 
croachment by government, our free 
enterprise system has been in danger, 
even in peace. Perhaps more than 
other groups we realize that you can- 
not have a free enterprise system 
without democracy, and that you can- 
not have democracy without a system 
of private competitive enterprise and 
individual initiative. 

We can and must keep out of war. 
One of the necessary means toward 
that end must be the preparation of a 
strong defense. In this day of power 
politics we must be powerful. Strength 
and not weakness will make it pos- 
sible for us to remain neutral. 


I do not think that we can empha- 
size too strongly or too loudly that 
national security calls for an unleash- 
ing in this country of private initia- 
tive to the end that our frozen capital 
and resources get back to work, to the 
end of resumption of full employment 
and the production of more and more 
goods. Our domestic economic prob- 
lems are still with us and should not 
be overlooked, and our attention to 
them should not be diverted by this 
war. If we would be strong and pow- 
erful, if we would promote our na- 
tional security, our federal govern- 
ment should refrain from using emer- 
gency powers toward a planned and 
regimented economy, which is a prime 
aspect of a totalitarian state. 

On the contrary, it should endeavor 
to determine and remove whatever un- 
necessary restrictions and brakes there 
may be upon private enterprise, and 
should free the productive capacity 
of this country to the fullest possible 
extent, 


Solving Domestic Problems 


Should Be Chief Aim in US. 


Our country’s history has_ proved 
that American individual initiative has 
been far more efficient and effective 
than any system of despotism or au- 
tocracy. National security demands 
that we in this country take no fur- 
ther steps away from our historic sys- 
tem, but that we attempt, so far as 
possible, to regain all of the advan- 
tages of the free enterprise system. 


There is a tendency on the part of 
some people to feel that if we stay 
out of this war the effect of the war 
in Europe will be to get us out of our 
depression and into recovery. Many 
people, I think, are inclined to exag- 
gerate the coming effect of war or- 
ders. There is nothing in the present 
situation, however, to justify that op- 
timism. Conditions today are entirely 
different than they were in 1914. In 


1914 the Allies had not been prepar- 
ing for war. In 1914 they had com- 
paratively little industrial self suf- 
ficiency. Today, all of the warring 
countries are remarkably self suffi- 
cient. Since 1914 the productive ca- 
pacity of the world as to practically 
all basic commodities has increased 
five or six fold, and there is nothing 
so far to indicate that the extra de- 
mands of war will create any scarcity 
value as to such basic materials. Any 
marked increase in prices is more apt 
to be of an inflationary quality. 


In brief, we should not look to this 
war as a solution of our domestic re- 
covery problem. We still have all of 
our domestic problems, and our atten- 
tion should not be diverted from them. 
For the sake of recovery, for the sake 
of national security, we should con- 
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centrate upon our domestic problems 
and should attempt to solve them in 
the old fashioned American way, and 
not in the modern European way. 


Again I repeat, we must be strong, 


we must be prepared; but we must 
keep out of this war. As a counter- 
irritant to our sympathies and emo- 
tions we should be a bit cynical about 
European power politics. 
history of Europe is a history of suc- 
cessive wars, a history of successive 
efforts by war to maintain a balance 
of power. 
go on? 

to take the rele of a participant in the 
European 
power? 
ropean 
thereafter to sit around the confer- 
ence table and to continue indefinitely 


The modern 


How long is that going to 
Are we prepared indefinitely 


struggle for balance of 
If we participate in the Eu- 
struggle are we prepared 


in the parleys and maneuvers of Euro- 
? Or on the contrary, are 


participate in the European war and 
thereafter leave it to the European 
nations to sow the seeds of another 
war? Are we continually to have re- 
sponsibility without any authority, con- 
tinually to carry the war responsibil- 
ity of European politics without par- 
ticipating in those politics ourselves? 

The American policy of no European 
entanglements quite clearly involves 
the staying out of European war be- 
cause European war and European pol- 
itics are interwoven. 

The sentiments which |! have ex- 
pressed are being voiced every day by 
American businessmen, and I! believe 
that they should continue every day 
loudly to say: “Day by day in every 
way we are keeping out of this war’. 
We need that constant psychology di- 
rected to counteract this philospohy of 
despair that war is inevitable, and if 
we in the United States would serve 
the cause of democracy in this world, 
we should see to it that if, at the end 
of the war the European nations are 
exhausted, there is at least one strong 
democracy left in this world, here on 
the western continent, which is still 
able to hold up the torch of individual 
freedom. 








Dear Editor 

We have been having a bad _ price 
condition in Syracuse for about two 
years and until a morth ago the major 
brands were retailing -»r 15 cents a 
gallon including five cents tax, until 
third grade started retailing for 11.9 
cents per gallon including the five- 
cent tax. Dealers in the major brands 
were netting only 1.5 cents per gallon. 

About a month ago a compromise 
was reached, the majors advancing to 
16.5 cents per gallon and third grade 
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advancing to 15 cents a gallon. The 
majors advanced the sale of third 
grade. Dealers for the major prod- 
ucts were granted a three-cent margin 
out of which they had to pay rental. 

About a week later the majors ad- 
vanced the tank car price and the deal- 
er price an additional 0.3 cent a gal- 
lon. A few dealers increased the re- 
tail price 0.5 cent a gallon to 17 cents, 
but many stations did not advance 
their prices, with the result that all 
dealers were forced to return to the 
16.5-cent price. 


The point I desire to bring out is that 
the majors too had advantage of a sit- 
uation to increase the tank car and 
dealer price and then doublecrossed the 
dealers by refusing to go along with 
an increase in the retail price and stub- 
bornly refused to remove the last in- 
crease in the tank car and dealer price. 


It is such sharp and actually dis- 
honest practices as this that create ill 
will among dealers and distributors to- 
wards major oil companies. 

If the major companies have no de- 
sire to treat distributors and dealers 
fairly, let them take over and operate 
the stations themselves, which they 
can do only at a tremendous loss. They 
expect the dealer to operate on a net 
margin of around two cents a gallon 
when they know that to operate the 
stations direct will cost them from five 
to ten cents a gallon depending on the 
size of the station. 

We are continually being informed 
by the majors to protest against legis- 
lation which adversely affects them, so 
in the future I believe the dealers 
should refuse to fight the majors’ bat- 
tles. 

William Burke, 
Syracuse, N. Y. 
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Servicing the 1940 Hudson 


Independent Front-Wheel Suspension Adopted. 


Overdrive and Oil Filter Offered as Optional 
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= a wide swing 


into the parade of new-car mechanical 
revisions, Hudson will feature several 
changes in its 1940 line that will have 
important bearing on the lubrication 
and maintenance procedure by oil mar- 
keters and service men. 

Most notable of these is the introduc- 
tion of independent front wheel spring- 
ing on all models, favoring a design 
quite similar to that adopted by Dodge 
and Plymouth a year ago. A new 
sealed-type shock absorber, which was 
introduced on some late 1939 models 
and which does not require refilling 
or service, is put up through the coil 
springs on this front suspension. 

While this change in front end as- 


Equipment 


sembly eliminates 10 lubrication points 
found on 1939 cars—8 on_ spring 
shackles and 2 spring seats—there is 
actually a net gain of 4 fittings on the 
front end requiring a chassis _ lubri- 
cant every 1000 miles. Only four of 
the 1939 lubrication points on this as- 
sembly remain. There are 14 new 
points. Use of Hudson’s Auto-Poise 
Control—_curbs front end sway—con- 
tinues. 


Another important mechanical addi- 
tion to optional equipment available on 
1940 Hudson is the Warner Gear drive 
which cuts into operation when the car 
reaches a speed of 30 miles an hour and 
returns to conventional gear at about 
25 miles per hour. With the over drive 
installed, the normal 2% pound trans- 
mission capacity is increased to 3 
pounds. Lubricant recommendations 
continue at S.A.E. 90 E.P. for summer 
and S.A.E. 80 E.P. for winter. 


The “Electric Hand” device for shift- 
ing gears, which was optional on 1939 
cars, has been discontinued in favor 
of a cable controlled gear shifting 
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ne 
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on all 1940 Huds« 


5 
riaht hand 
rign na 


Hudson's Auto-Poise front wheel 


arrangement which is standard on all 
models. The shifting lever, which in- 
creases the interval between’ gear 
changes, is mounted under the steer- 
ing wheel so that it clears passengers 
and driver sitting in the 55-inch front 
seat. 


Also included as optional equipment 
on these cars is an oil filter developed 
for the low pressure oil circulation 
system used by Hudson. Provision 
is made so that this accessory, which 
costs the purchasers about $6, may be 
installed at the factory or after the 
car is in operation, thereby affording 
another extra-profit opportunity——either 
through the sale of new kits or re- 
placements—-to the service station ac- 
cessory department. 


In common with most 1940 cars, Hud- 
son has adopted the new sealed beam 
headlight and has necessarily made 
some changes in generator size and ca- 
pacity to provide the greater electrical 
output and reserve capacity required 
by these lights. The new units will 
have a capacity of 38 amperes—-when 
hot—compared to a previous top of 
28 amperes. 


The increased size will mean larger 
oil wells for the generator bearings 
and this has prompted recommenda- 
tions for longer intervals between lu- 
brication of these points. This also 
holds true for other units in the elec- 
trical system. The 1940 lubrication 
charts issued by the manufacturer 
specify service at 2000-mile intervals 

1000 miles in 1939—for generators, 
distributors and starting motors. 


Disrrisut YRS on the six-cylinder 
models have been made more accessi- 
ble by locating them on top of the cyl- 
inder block at the rear—formerly they 
were on the lower right side of block. 
This unit will continue to be located 
under intake manifold, right side of 
block, on the eight-cylinder engines. 
A grease cup—requiring high temper- 
ature lubricant—is new for lubricating 
the distributor shaft on the six-cylin- 
der motors. 


Use of engine oil to lubricate brake, 
clutch and throttle control linkage at 
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2000-mile intervals is a new recommen- 
dation for 1940. 

Another important lubrication 
change recommends front and rear 
wheel bearing lubrication at 10,000 in- 
stead of 5000-mile intervals. Lubricant 
required for each front bearing is three 
ounces, 1% for the rear. 


Hudson specifies use of Hudsonite 
lubricant for the 5000-mile servicing 
of the clutch. This is now put up in 
one-shot cans which hold just enough 
for a single service of this point. 

No change is made in the 1000-mile 
service of the spline on universal joints, 
but the interval between disassembling, 
cleaning and repacking, the needle 
roller bearing on this unit has been 
increased to 20,000 miles—it was half 
this in 1939. 


Substantially higher horsepower is 
offered the purchaser of 1940 Hudsons. 
The bid for honors in the low price 
field—the Hudson 112 in 1939—has a 
six-cylinder engine which received a 
hike of 6 horsepower to a new total 
of 92, which is mounted On one-inch 
longer wheelbase—113 inches. 


Another six and the Hudson Eight 
offer 102 (increased 1) and 128 (in- 
creased 6) horsepower engines, respec- 
tively, both mounted on 118-inch wheel- 
base. Both these motors are also avail- 
able on 125-inch wheelbase in the Coun- 
try Club Sedan. 


Access to oil-gauge, battery and lu- 
brication points located under the ho 

is made easier on the new Hudsons. 
The “reverse alligator” type hood—in- 
troduced with the same 1938 models 
has a lower hinge at the front and has 
been extended over to the fenders 
and including the cat-walks. A device 
for locking the hood from inside th 
driver’s compartment is continued. 


Rear springs now have a length of 
60 inches—-8 inches longer than 1939. 
The front end of the spring is rubber- 
mounted to the frame and the rear and 
continues the use of self-adjusting 
shackles, which require service with 
a chassis lubricant at 1000-mile inter- 
vals. 


Service station operators will have 
to clean more glass surface on the new 
Hudsons. The windshield depth has 
been increased two inches by carrying 
the glass down to the cowl and raising 
the header. Increased rear vision is 
provided by means of the new one-piece 
curved rear window, which is featured 
on many 1940 ears. 


Cooling systems have been improved 
on all models, both by an increase in 
radiator capacity and by a new cellular 
design in the core which improves cir- 
culation. 


Tire sizes on the lowest priced six- 
cylinder models are 16 x 5.50, on the 
intermediate sixes and eights are 6 x 
6.00, and on the large six and large 
eight-cylinder models are 16 x 6.25 
and 16 x 6.50, respectively. A differ- 
ential in inflation pressures between 
front and rear tires and when tires are 
hot and cold, is now recommended by 
many automobile manufacturers as 
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contributing toward greater riding com- 
fort. For all sizes of Hudson tires, 
pressures on the front should be 26 
pounds when cold, 29 pounds when 
hot. For the rear it is 30 pounds cold 
and 33 pounds hot. 


The rule is advanced that, if the car 
has been standing for several hours, 
the “cold” pressures should be used. 
Where the car has been driven at high 
speeds or over hot pavements for any 
period of time, use the “hot” pressures. 

Hudson is also featuring the use of 
front and rear signals to indicate a 
change in the car’s direction. The 
front warning lights are incorporated 
into novel parking lights which are 
located On each sice of the hood prow 
in the decorative belt molding. The 
parking signal is optional equipment 
on all but the Country Club models. 


Free Variety Show Builds 
Tractor Fuel Sales 

A free variety show is being used by 
the Quaker Petroleum Co. of Omaha 
to build up its tractor gasoline and 
lubricant business. Performances are 
held in small town high school audi- 
toriums or public halls and advertised 
on its daily radio program over an 
Omaha station, as well as by local 
Quaker dealers. Door prizes of the 
company’s products are raffled to the 
audience. 

The gasoline story and demonstra- 
tion is presented by a representative of 
the Kansas City division of the Ethyl 
Gasoline Corp. Quaker augments this 
information through distributing a 
booklet on the care and operation of 
tractor motors. Attendance at its shows 
has amounted to more than 1000 per- 
sons at a single performance. 





Penola Inc., 30 Rockefeller Plaza, New York City - Formerly Pennsylvania Lubricating Co. 
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A.P.1.C. Schedules 


N. P.N. News Bureau 
American 
Committee is 


NEW YORK Petroleum 
Industries sponsoring 
two interstate conferences this fall on 
automotive taxation. The first will be 
held Oct. 16 to 20 at Hotel Astor, New 
York City, and the second, during the 
general meeting of the American Pe- 
troleum Institute, Nov. 13 through 17, 
at the Stevens Hotel, Chicago. 


Following are the complete pro- 
grams for both tax conferences, as 
1eleased by the A.P.I.C.: 


New York, Oct. 16-20, 
Hotel Astor 


MONDAY, OCTOBER 16 
Morning Session—9 A.M. 
Addresses of Welcome. 
“The Road We Have 
That Lies Ahead” 
B. H. Markham, Director, American Pe- 
troleum Industries Committee 
“The Need for a United Tax Front 
Petroleum Industry” 
J. C. Hunter, President, Mid-Continent 
Oil & Gas Association 
“Current Trends and Probable Future 
Trends in Taxation, Public Finance and 
Expenditures” 
Dr. James W. Martin, 
of Business 
Commerce, 


Come and the Way 


in the 


Director, Bureau 
tesearch, College’ of 
University of Kentucky 


Luncheon 


Afternoon Session—2 P.M. 

“The Farmer and the Highways” 

Fred Brenckman, the National 

“Highway Bonds and Their Effect 
Taxes” 

Norman S. Taber, 

lic Finance 


Grange 
Upon 


Consultant in Pub- 











ie 


“Newspapers and Good Public Relations’ 


“Broadcasting 


“Gasoline Tax Administration” 

Joseph O'C. McCusker, Chief Deputy 

Comptroller, State of Maryland 

“The American Motorist and the 
Tay” 

Thomas J. 

American 


Gasoline 
Keefe, General 
Motorists 
Gasoline Taa Its 
Dr. Finla G. 


Manager, 
Association 

Use and Abuse” 
Crawford, Dean of the 


College of Liberal Arts, Syracuse Uni- . 
versity 


“The 


TUESDAY, OCTOBER 17 
Morning Session—9 A.M. 
“Constitutional 
sion” 

Hubert Holloway, 
lic Relations, 
Association 

“Highway Barriers and_ the 
operation in Their 

Chester H. 
Highway 


Safeguards Against Diver- 
Department of Pub- 
American Automobile 


Need for Co- 
Removal” 
Gray, Director, 
Users Conference 
“Problems of Truck Transportation” 
Arthur. ¢C Butler, Secretary, 
Truck Committee, Automobile 
facturers Association 
“The Alcohol Gasoline Scheme” 
Conger Reynolds, Chairman, Committee 


on Motor Fuels, American 
Institute 


National 


eg 
Motor 


Manu- 


( 
Petroleum 


“Problems of 
iuncheon 


Afternoon Session—2 
Highway Program for the United States” 
H. S. Fairbank, Chief, Division of In- 


formation, U. S. Public Roads Ad- 
ministration 


P.M. 


“Anti-Diversion Campaign Methods in Mich- 
igan” 


G. Donald Kennedy, Deputy 
sioner, Michigan State 
partment 


Commis- 

Highway De- 

, “Ga 

John C. Draper, Automobile Editor and 
Feature Writer, New York Sun oN 

Your News” a 


A. A. Schecter, Director of News and 
Special Events, National Broadcast- a 
ing Company 


“Gasoline Tax 


“Highway 


“The 


Luncheon A.P.LC. 


Auto Tax Conferences 


WEDNESDAY, OCTOBER 18 
Morning Session—9 A.M. 


“Gasoline Specifications” 
O. P. Cottrell, The Texas Company 
“Taxation and the Citizen” 
Fred A. Eldean, Director, 
tion 
Round Table Discussion: 
“The New Hampshire Campaign” 
Stinson L. Taylor, Secretary, New 


Hampshire Petroleum Industries Com- 
mittee 


Tax Founda- 


Luncheon 


Afternoon Session—2 P.M. 

Round Table Discussion: 
“District Meetings and Tax Talks 
Meetings in North Carolina” ; 
S. Gilmer Sparger, Secretary, North 
Carolina Petroleum Industries Com- 

mittee : 

‘Preparations for a Campaign” — 
EK. A. Kyhn, Secretary, Virginia Petro- 

leum Industries Committee 


“The Value of Preparation Prior to a Legis- 
lative Session” 


J. 


at Sales 


P. Lanigan, Secretary, Maryland Pe- 
troleum Industries Committee 


* * * 


Chicago, Nov. 13-17, 1939 
Stevens Hotel 


MONDAY, NOVEMBER 13 


Morning Session—9 A.M. 
“The Road We Have Come and the Way 
That Lies Ahead” 
B. H. Markham, Director, American Pe- 
troleum Industries Committee 
“Current Trends and Probable 
Trends in Taxation, Public 
Expenditures” 
Dr. Roswell Magill, Professor of Law 
at Columbia University 
“Highway Program for the United States” 
Thomas H. MacDonald, Chief, U. S. Pub- 
lic Roads Administration 


Future 
Finance and 


Luncheon A.P.1L.C. Chairmen and 
Secretaries 
Afternoon Session—2 P.M. 
“<The Gasoline Tax—Its Use and Abuse” 
Dr. Finla G. Crawford, Dean of the 
College of Liberal Arts, Syracuse 
University 
Administration” 
Jos. L. McLaughlin, Director, 
of Motor Fuels, New 
Tax Department 
The Farmer and the Highways” 
Francis Johnson, President, Iowa Farm 
Bureau Federation 
The American Motorist and the Gasoline 
Tax” 


Division 
Jersey State 


Major Roy F. Britton, 


President of the 
Automobile 


Club of Missouri 


Evening Session—8 P.M. 
Meeting of 

American Petroleum 
Committee 


TUESDAY, NOVEMBER l4 
Morning Session—9 A.M. 


‘onstitutional Safeguards 
sion” 


Murray D. Van Wagoner, State High- 
way Commissioner of Michigan 
Barriers and the 
yperation in Their Removal” 
Chester H. Gray, Director, 
Highway Users’ Conference 
Truck Transportation” 
Ted V. Rodgers, President, 
Trucking Associations, Ine. 
Alcohol Gasoline Scheme” 
Conger Reynolds, Chairman, Commit- 


tee on Motor Fuels, American Petro- 
leum Institute 


Industries 


Against Diver- 


Need for Co- 


National 


American 


Chairmen and 
Secretaries 
Afternoon Session—2 P.M. 
soline Specifications” 
Dr. Gustav Egloff, Director of Research, 
Universal Oil Products Co. 
wspapers and Good Public Relations” 
William L. Ayers, Managing Editor, 
Chicago Journal of Commerce 
adcasting Your News’ 


John D. Fitzgerald, Director of Special 
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Events, Columbia Broadcasting Sys- 
tem 


WEDNESDAY, NOVEMBER 15 
Morning Session—9 A.M. 


“The Need for a United Front in the Pe- 
troleum Industry” 

Russell B. Brown, General Counsel, In- 
dependent Petroleum Association of 
America 

Round Table Discussion 


Afternoon Session—2 P.M. 


General Session of the American Petroleum 
Institute 


THURSDAY, NOVEMBER 16 
Morning Session—9 A.M. 


Round Table Discussion 


Afternoon Session—2 P.M. 


General Session of the American Petroleum 
Institute 


FRIDAY, NOVEMBER 17 


Morning and Afternoon 
Individual Conferences as Scheduled 


Fenotmanes 


The following are trademark applica- 
tions pertinent to our field pending in the 
United States Patent Office which have 
been passed for publication and are in 
line for early registration unless opposi- 
tion is filed promptly. For further informa- 
tion address National Trade-Mark Com- 
pany, Munsey Building, Washington, D. C.., 
trademark specialists 


As an additional service feature to its 
readers, this journal gladly offers to them 
an advance search free of charge on any 
mark they may contemplate adopting or 
registering. You may communicate with 
the Editor of this Department, or send 
your inquiry direct to the National Trade- 
Mark Comrany, stating that you are a 
reader of this journal 


TREFIL, Ser. No. 420,821. E. F. Houghton 
& Co., Philadelphia, Pa. Filed June 22, 1939 
For lubricants for use in wet wire drawing 
operations. Published Sept. 5, 1939. 

OILAUNDRY, Ser. No. 420,948. Geo. G 
Grupe, Jr., Bell, Calif. Filed June 26, 1939 
For motor lubricating oils. Published Sept. 
5, 1939. 

TOURAIDE, Ser. No. 421,420. Continental 
Oil Company, Ponca City, Okla. Filed July 
10, 1939. For lubricating oil and gasoline. 
Published Sept. 5, 1939. 

ZINOL, Ser. No. 421,389, Newport Indus- 
tries, Inc., Pensacola, Fla. Filed July 8, 
1939. For zinc-treated rosin solution in pe- 
troleum solvent. Published Sept. 5, 1939. 

ZIKOL, Ser. No. 421,390. Newport Indus- 
tries, Inc., Pensacola, Fla. Filed July 8, 
1939. For zine-treated rosin solution § in 
petroleum solvent. Published Sept. 5, 1939. 

CATERPILLAR, Ser. No. 415,106. Cater- 
pillar Tractor Co. San Leandro, Calif. Filed 
Jan, 23, 1939. For tanks in nature of fuel 
storage tanks. Published Sept. 12, 1939 

MONARCH, Ser. No. 401,940. Monarch 
Oil Company, Oakland, Calif. Filed Jan. 
15, 1938. For lubricating oils and greases 
Published September 12, 1939. 

CONSERVOL, Ser. No. 416,087. Worth- 
ington Oil Refiners, Ine., Arlington, Vir- 
ginia. Filed Feb. 15, 1939. For lubricating 
oil. Published Sept. 12, 1939. 

TRYLON, Ser. No. 418,219 The Uni- 
versal Motor Oils Company, Wichita, Kans 
Filed April 13, 1939. For oils and greases, 
particularly lubricating oil and gasoline 
Published Sept. 12, 1939 

MOTHER PENN LUBRICANT, and _ pro- 
trait, Ser. No. 419,661. Dryer, Clark & Dryer 
Oil Companv, Oklahoma City, Okla. Filed 
Mav 22, 1939 

For lubricating oils and greases. Pub- 
‘ished September 19, 1939. 

SATCO, Ser. No. 419,464. The Atlantic 
Refining Company, Philadelphia, Pa. Filed 
Mav 16, 1939. 

For petroleum, or petroleum base prod- 
ucts used for saturating or impregnating 
textiles, papers, fibrous materials of all 
types. and nonfibrous material, and the 
like. Published September 26, 1939 
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PENNSYLVANIA OIL 
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Here’s a quality brand that will add 
prestige and profit to your business... 
made in one of Pennsylvania’s most 
up-to-date refineries, and priced to meet 
the motorist’s demand for safe lubri- 


cation at a reasonable cost. 


Write today for exclusive territory 


FREEDOM OIL COMPANY, FREEDOM, PA. 


Pacifie Coast Bulk Plant and Warehouse: Los Angeles, California 


Refiners of the Big 4 in Quality Brands: 


PENN TRUMP BEAVER-PENN FORT PITT FOUR-STATE 











Meets industry’s demand 


ALL PURPOSE EXTRA 
DUTY GEAR LUBRICANT 





pm I» paid for itself and is 


~ ” 
ONE lubricant for ALL gears — now paying me 


Heavy Duty Hypoid, Hypoid, Ex- 


Here's the way it works for many station 


treme Pressure Conventional owners. This man installed a WITTE. 
’ o 


Two weights, S.A.E. 90, S.A.E. 140. 


New GUN-FIL 


Soon actual savings in operation paid for it, 
and now he is adding his monthly savings 
to his profit. 


WITTE ‘“Pay-from-Savings” Plan 


If your present electric bills run $50 a 


A container for filling Grease month or more, install a WITTE and let 
Guns fast and clean No mess actual monthly savings in operation apply 


No waste. Gun-Fil sells grease. 


Write for com- 

plete erg 

new — SEND FOR ee 
ILLUSTRATED FOLDER & 3767 


PRICES covering our complete 
line of laboratory controlled 
greases and useful containers. 


SOUTHWEST GREASE & OIL CO. Vearetaa 


OFFICE & FACTORY: 225 W. WATERMAN 
WICHITA, KANSAS 





to the monthly payments. 
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Mid-Continent 


TULSA, Oct. 7. Another 1-cent 
advance in Mid-Continent bright stock 
and neutral oil quotations—the second 
l-cent advance within a week for some 
refiners—-was reported by several sup- 
pliers last week. For the most part, 
the advanced quotations raised the 
highs of price ranges. 

Demand for lubes was active and in 
some cases outdistanced supply, ac- 
cording to sOme reports. One refiner 
said buyers had him “on the ropes” 
in position where he said he could sup- 
ply none but his regular trade. 

A 150-car inquiry for “Q” gasoline 
from a jobber was reported by an 
Oklahoma refiner, and a refiner was 
said to be in the market for 200 cars 
of this grade. Refined gasoline quota- 
tions by Mid-Continent refiners were 
reported unchanged. Few open spot 
sales were reported. 

Natural gasoline suppliers said they 
expected increased demand from Gulf 
Coast refiners, since movement from 
the Gulf was picking up. A total of 
90 cars of Grade 26-70 were reported 
sold at 4.25 cents f.o.b. Breckenridge 
the past week, and seven cars at 4.25 
cents f.o.b. Group 3. 


Pennsylvania 


CLEVELAND, Oct. 7. Further in- 
creases in prices for lubricating oils 
and wax were reported the first week 
in October by western Pennsylvania 
refiners. Demand, both export and 
domestic, continued heavy, according 
to reports. At the end of the week 
several large inquiries were said to 
be in the market. One refiner said one 
of his buyers had indicated require- 
ments 300% of “normal” over the rest 
of the year. All lube prices reported 
were for limited sale to regular cus- 
tomers. 

The one refiner offering low pour test 
neutrals reported advancing his quota- 
tions for these grades 4 cents during 
the week. Low prices for 25 pour test 
200 and 150 vis. neutrals were up 1 
cent to 24 cents and 22 cents, respec- 
tively, and 25 pour test bright was up 
0.5 cent to 23.50 cents. Prices for cyl- 
inder stocks were up generally 1 cent 
on the highs and lows, with 600 s.r. at 
13.50 to 17 cents, 650 s.r. 15 to 20 cents, 
600 flash 15.50 to 21 and 630 
flash 19 to 23.50 cents. 

Sales of 124-126 A.m.p. white crude 
scale wax were reported at 4.55 cents 
and 5 cents, New York. Quotations 
reported for this grade at the end of 
the week ranged from 4.60 to 5 cents. 
A buyer reported receiving an offer 
from a Pennsylvania refiner of “some 
high melting point crude wax at 4.50c 
per pound.” He said he did not buy, 


cents, 








| N. P. N. Refinery Index 


The Refinery Index shown be- 
low represents the return in cents 
per barrel (42 gallons) from re- 
fining a barrel of 36 gravity Mid- 
Continent crude into its various 
principal products. The index is 
calculated by subtracting the cur- 
rent price of crude at the well 
from the average price of refined 
products sold at current quoted 
Oklahoma refinery market prices. 


Date Margin 
CYC (a Rees coda ycapacry ors 59.7 
Month: aG0» 2 ss56c25 nen 56.8 
Wear eG. susie ea weston s!- 25.8 




















“thinking price above the market and 
they have promised to make a revi- 
sion.” 

No changes in gasoline, kerosine or 
fuel oil prices were reported by refin- 
ers. Some refiners said these products 
were “strong at present prices”. 


Sidi 


LOS ANGELES, Oct. 7. Although 
little change in the general situation 
on the West Coast was reported by 
refiners this week, one buyer said that 
“the war scare is over and things are 
settling down.” Prices were said to be 
well established at recently attained 
levels. 

One supplier reported third-grade 
gasoline to be “in bad shape” on the 
open market. This was due to poor 
weather conditions and to new refin- 
eries, he said. 
ed that considerable gasoline was avail- 
able at the rack for 10.25 cents, with 
one report that it was selling for 10 
cents (both quotations include 4 cents 
tax). 


A Japanese inquiry for 92 octane gas- 








_N.P.N. Gasoline Index 


Dealer Tank 

T.w. Car 

| Cents per Gal. 

| Oct. 9 9.78 6.24 
gi. Seer errs 9.74 6.21* 

| Month ago ...... 9.70 6.08 

Year ago ....... 9.72 5.74 
Dealer index is an average of 


“undivided” dealer prices, ex-tax, 
in 50 cities. 

Tank car index is a weighted 
| average of 9 wholesale markets 
| for regular-grade gasoline. 

*New basis. 6.16c on 


| old basis 
| with 12 markets. 























Another supplier indicat- 


oline received scant attention, accord- 
ing to two suppliers, who said they 
were unable to deliver such an order. 

However, Japan was still loading 
California petroleum, chiefly for naval 
use, it was believed, and increased busi- 
ness with Nippon was reported to be 
a certainty. 

Japanese tankers bunkered at Los 
Angeles harbor this week, it was re- 
ported, after picking up 88,000 barrels 
of fuel oil on Texas Gulf Coast. 


Mid-Western 


CHICAGO: Oct: “4. Open spot sales 
of 25 cars of gasoline were reported 
by Chicago tank car marketers the 
past week. Two marketers who had 
been quoting 4.625 cents for 70-72 oc- 
tane unleaded gasoline said they had 
withdrawn their quotations, and quo- 
tations for 70-72 octane ranged from 
4.75 to 5.375 cents at the end of the 
week, up 0.125 cent on the low. 

Resellers continued to report limited 
supplies of all grades of gasoline, par- 
ticularly 62 octane and below, which 
they said was being bought up largely 
by major companies for leading. 

Increased jobber interest in kero- 
sine has resulted in reduced inven- 
tories of this product, resellers said 
Quotations reported the past week 
ranged from 3.375 to 4.375 cents. 


Eastetn 


NEW YORK, Oct. 7.—-The upward 
trend in gasoline prices at Atlantic 


seaboard terminals continued the past 
week with some suppliers at various 
points reporting advances in higher 
octane material. By the end of the 
week, suppliers generally at Boston 
were quoting from 7 to 7.3 cents for 
“65 octane and above” and higher oc- 
tane gasolines. 

The general situation remained un- 
changed, with suppliers reluctant to 
make commitments for future delivery, 
and large quantities still virtually un- 
obtainable, according to reports. Un- 
certainty over the Gulf and tanker 
markets was held largely responsible 
for the close holding of Atlantic Coast 
stocks. 


Gulf 


NEW YORK, Oct. 7.—One cargo 
sale was reported at the Gulf in the 
past week 50,000 barrels of 65 octane, 
100 end point gasoline at 6.50 cents to 
a foreign buyer for October lifting. 
Aside from this, no transactions were 
reported. 

Five inquiries were said to be in the 
market, calling for aviation and mo- 
tor gasoline, kerosine, gas oil, and 
Grade C bunker fuel oil. Some re- 
finers said they would quote only on a 
contract basis for future delivery, and 
would insist on protection against pos- 
sible advances in crude prices. 

The opinion was voiced by several 
observers that with active establish- 
ment of a proposed convoy system by 

(Continued on page 51) 
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REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days) unless otherwise stated. Prices in cents 
per gallon, except heaty fuel oils in dollars per barrel of 42 gallons, waz and petrolatums in cents per pound in barrels, tank car lois, FOB refineries in 
districts designated, ercept where otherwise noted. Inter-refinerv and erport prices not included unless so stated in the respective markets. Federal, state or 
municipal tares not included. Prices quoted apply on products made from legally produced crude. Unless otherwise noted, gasoline octane ratings are deter- 
mined by C.F.R. Motor method, A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 





« : Prices Effective Oct. 9 Oct. 2 Prices Effective Oct. 9 Oct. 2 
yasoline 
. : . | CALIFORNIA (3c tax to be added if used state CENTRAL WEST TEXAS (Prices to truck transports) 
Prices Effective Oct. 9 Oct. 2 U.S. Motor: U. S. Motor: (Oct. L-3 
OKLAHOMA 54-58 gravity, for in- 62 oct. & below h) +50 h)4.50 
U.S. Motor: (Oct. L-3 state shipment 6 50 9.75 6.50 9.75 63-66 octane ; e)5.125 e)5.125 
62 oct. & below 1.50 1.75 1.50 4.75 94-58 gravity, for out- 66-70 octane. . e)5.25 e)5.25 
63-66 oct oe 475-3 0623. 4.73 —-3 0623 side state shipment. 6.50 —- 9.00 6.50 — 9.00 
67-69 oct.......... 175 -3.25 4.73- 5.95 | 58-61 gravity, 375-400 FE. TEX. 
70-72 oct.......... 5.25-5.50 5.25-5.50 | op Get. Geers 1.15 - 9.75 11S = 9.45 U. S. Mot Oct. L-3 
i“ . seseeeer > =D , - . ovor « > 
a. 4 » 5 & 
60-62. 400 ep... 22... (bh) 450 h) 4.50 | NN. TEX. » “aac... . ll ae is 
WESTERN PENNA. REFINERS’ QUOTATIONS | U.S. Motor: (Oct. L-3 60-62, 400 e.p........ e) bio e) 4 To 
Bradford- Warren: | 62 oct. & below. . 1.50 1.75 4.50 1.75 N. LA. (For shipment to La. & Ark.) 
Motor gasoline: } GS-66 oct... ..5.. 4.75 5.00 1.75 2.00 U. S. M : (Oct. I 
US M - 90 - - | 67-69 oct > 00 >. 25 5.00 5.25 -o. otor: ct. L-3 
otor (58-62°).. e500 e)5.00 | 70-72 oct »5 & 696 © On = 695 See ve — 
. ie psd ie 70-72 Siiasaache aloe >».625 5.25 >.625 | 62 oct. & below... . e500 e)5.00 
Rem, OS CGE... ccc ccc. 6.75 6.75 60-62. 400 = 1) 4.50 63-66 cat 
“Q” gasoline...... h) 6.75 -7.00 (h) 6.75 -7.00 | Pee en ne SRS e}4.9 : 7 67-60 pa hehe i 
Dish dcbitts: KANSAS Die Keaenen. deiktatis only 70-72 oct. leaded e)5 875 e)5.875 


Motor gasoline: U. S. Motor: (Oct. L-3 


ARKANSAS  (F.o.b. Ark. plant of one refiner, for 


| 
. = a | 7-69 oc 5.0 . 
gravity):.......... 5.00 5.00 | 96-07 oct @)9.09 ‘ 
| 


U. S. Motor (58-62° 62 oct. & below... .. e)4.75 e)4.75 | shipment to Ark. & La.) 
70-72 cnt ye ee U.S. Motor: (Oct. L-3 
“EP GOBOUEG. 65 ccucc 6.50 6.625 6.50 6.625 nih icine ys a Sa 62 oct. & below 4 875 1 875 
an i — . FE ) 67-69 Geb... cscce 5.23 5.25 
CENTRAL MICHIGAN (a) | W. TEX. (b 7-69 oc 25 
+ : . a eis F | S : . 3 | . : . P . 
Str.-Run Gasoline. ...(c) 4.50 -4.75 (ce) 4.50 -4.75 U.S. Motor: (Oct. L-3 OHIO (S. O. Ohio quotations for statewide deliver 
. - we ‘ me F 1 . . . y 
TS. Wistoe:. (Oct LS) 62 oct. & below... .(h) 4 30 4.75 h) 4 0 4.75 and subject to exceptions for local price disturbances) 
rs oe Shes he 9 OER EE h) 4 875-5.00 (h)4.875-5.00 | 70-72 oc age 7 375 
67-69 oct : ©)6.25 €)6.25 67-69 oct.......... h) 5.125-5.375 (h) 5. 125-5.375 einai Pett ae 
iO nc " » 9¢ - * 9= pp fae = Ge : anaes = —e 
70-72 oct 7.00 7.25 7.00 7.25 20-72 oct..........(h) 5.3735-3.625 (h) 5.3735-3.625 Continued on next page) 





(a) Prices FOB. Central Michigan refinery group basis, for shipment within Mich. Shipments may originate at plants outside Central group. (b) For shipment to Texas and 
New Mexico destinations; Group 3 prices quoted for northern shipment. (c) Excluding Detroit shipment. (e) One refiner quoting. (f) Two suppliers quoting. (g) To re- 
sellers holding licenses. (h) Two refiners quoting. (i) No quotations reported. (j) Prices discontinued. 





MID-WESTERN TANK CAR QUOTATIONS 


Prices in this Midwestern Tank Car Market table are gathered from refiners and tank car marketers or brokers from their offices located in Chicago and the 
surrounding territory. While the prices are quoted on a Group 3 (Oklahoma) freight rate basis, this is in accordance with the custom of the oil industry which 
uses Group 3 as a price basis for the ease of comparing prices even when the material originates in another refining district. Generally when prices are quoted in 
this Chicago market, the origin of the material is not known at the time the quotation is given, oftentimes even with the quoting refiners who have refineries in more 


than one refining district. All other gasoline prices are given by and for the particular refining district where the material is made and from which it is shipped, 

















e : 
Gasoline Fuel and Gas Oils | Chicago Naphtha and Solvent 
Prices Effective Oct. 9 Oct. 2 . ’ | 
U.S. Motor: (Oct. L-3) Prices Effective Oct. 9 Oct. 2 | 
62 oct. & below..... 0 4.25 - 4.75 9 4.25 - 4.75 Mi Pe... S28 See | ail aad 
3-66 0¢ 373- 4.73 375- 4.75 5 25 25 | ; 
= — aera 50) ‘ : 125 ; 50) ‘ : 135 : aaa oar 135 y 525 2 a . 95 (FOB Group 3 as quoted by two Chicago sellers) 
70-72 oct 1.75 — 5.375 4.625- 5.375 St ee . 3.00 3.125 3.00 — 3.125 | Stoddard solvent..... 5.875— 6.375 5.875- 6.375 
i SR ae ~-- (€)$0.65 ©) $0.65 | Cleaners’ naphtha.... 6.375 - 6.8 6.375— 6.875 
Kerosine | V.M.& P. naphtha... 6.375- 6.875 6.375- 6.875 
Fl Mineral spirits....... 5.375— 5.875 5.375— 5.875 
11-43 wrav. w.w.... 3.375- 4.00 $.375— 4.00 No. 6.. teseeseess $0.10 -$0.145 $0.40 -$0.45 | Rubber solvent....... 6.375- 6.875 6.375- 6.875 
42-44 prav. w.w... $.625- 4.25 3.625 25 eer ee $.375- 3.875 3.375- 3.875 | Lacquer diluent.... 7.375- 7.875 7.375-— 7.875 
. e e . iwrea + © 
Daily range of gasoline prices as reported in PLATT’S OILGRAM (Week Ended Oct. 6, 1939) 
U.S. Motor, (Octane Number determined according to L-3 Method 
in Okla., Texas and Mid-Western Districts): Oct. 2 Oct. 3 Oct. 4 Oct. 5 Oct. 6 
62 octane and below: 
CS et pod Ce ee ete whan nee ReNrecge ae 150 $75 150 1.75 150 4.75 150 .: 7% 1.50 4.75 
i ORE BOUIN hc cdaindu ces Kew Ode keeuaemEaee Rema 1.50 1.75 $50 Bee 150 1.75 150 1.75 1.50 t.75 
| WM OM ecaie tC ecnecunoe dees c<demntoakeun nse: ase c) 4.50 -4.75 c) 4.50 -4.75 ¢) 4.50 -4.75 ¢) 4.50 -4.75 ¢) 4.50 -4.75 
| Mid-Western (Group 3 basis)............. Serre : 4.25 4.75 ‘25 1 75 1.25 $.75 1.25 1.75 es $4.75 
63-66 octane: 
WE ho an ihohec che whewos eheemmeneee tes oes ina 1.75 -5.0625 175 -5.0625 1.75 -5.0625 175 -5. 0625 1.75 -5.0625 
iat SRN MON aii ok ied ad katenciatd deucemactnes.aas 1.75 >. 00 175 > OO 1.75 >. OO 1.75 >. 00 1.75 5.00 
West Texas. ERE SIR ee eae eR ee er eee ce) 4.875-5.00 c) 4.875-5.00 ©) 4.87555. 00 ©) 4.875. 5.00 c) 4.875-5.00 
| Mid-Western (Group 3 basis)....... 1.375 $.ta £.375 t.75 4.375-— 4.75 1.375 1.75 4.375 t.75 
67-69 octane: 
| Oklahoma ced ddadecenwe cus ake ewes es are ; 1.75 >. 20 a >. 20 t.75 >. 2 ie ba a >. 25 
(a) North Texas...... ee TER Te ee ee ere Te 2.00 bao 9 O00 >. 20 » OO >. 25 > 0 5 es >. 00 » 25 
West Texas. . EE ee ee ee eee Sele a wee ce) 5.125-5.375 ¢) 5. 125-3.375 e) 3.125-5 .375 ec) 5.125-5.375 oe) 5.125-5.375 
| Mid-Western (Group 3 basis)....... ; ; £50 9.125 150 >. 125 150 » 125 1.50 >. 125 $.50 — 5.125 
| 70-72 octane: 
| SS ss ike Keunene eee eee id et aan ac ; 5.29 >. 50 5.2 5.50 = » 50 5.2 » 50 >. 25 » 50 
i) TCE BONN 6 6 cce pees ckicea dees Lresice seeenxts ep » 625 >.25 » 625 ba » 625 Bao » 625 >. 25 >. 625 
| MN TE? Oc an) aad vg Se he hee oes iid Gb mate on : ( >. 362-9 .625 « >. 375-5. 625 ‘ >. 379-5.625 ‘ >. b60-),. 025 ‘ >. 375-5.625 
PS BE awa chiccedccene seine hee PER re ere ee b)5 00 bo5 00 b5 00 bs 00 b)5.00 
Mid-Western (Group 3 basis)........ os ius 1.625- 5.375 1.625- 5.375 1.75 >. STD 1.75 5.375 1.75 » 375 
Motor Gasoline, 60-64 octane: 
New York harbor........ eee - ©1625 ©)6 25 bi6.25 ©1625 ©)6 25 
Philadelphia district...... errr ret taxa 6 25 6 50 6.25 6 50 6.25 —- 6.50 6.25 6.50 6.25 6.50 
Baltimore district... ... a eRe , 6.25 7.00 6.25 7 00 6.25 7 00 6.25 7 00 6.25 7 OO 
Motor Gasoline, 65 octane & above: 
De are : , 6.50 6.75 650 6.75 6.50 6.75 6 50 6.75 6 50 6 75 
PURMRMOIDIIR: GIBITIOE. oc. 56s ccccccces was Fi 6 50 7.00 6.50 700 6 50 7 00 6.50 7 00 6 50 00 
Baltimore Gmtrict. . .5 «oc cc cscccc Sexawes , c) 6.50 -7.25 c) 6.50 -7.25 b) 6.50 -7.25 c) 6.50 -—7.25 ce) 6.50 -7.25 
U.S. Motor, 58-62°: 
Bradford-Warren (Western Penna.) .. bi5 00 b)5 00 b> 00 bi5 00 bi5 00 
} Other districts (Western Penna.)... ; >. 00 >. 00 >. 00 >.00 5.00 
| Motor Gasoline, Min. 65 octane: 
Bradford-Warren (Western Penna.).... 6.75 ©)6.75 6.75 6.73 6.75 
“O” Gasoline: 
tradford-Warren (Western Penna.).............- — ©) 6.75 -7.00 c) 6.75 -7.00 ¢) 6.75 -7.00 c) 6.75 -7.00 c) 6.75 -7.00 
Other Districts (Western Penna.)....... F ; 6.50 6.625 6 50 6.625 6.50 6.75 6.50 6.75 6 50 6 75 


(a) For shipment to Texas and New Mexico destinations: Group 3 prices are quoted on northern shipment. (b) One refiner quoting. 


c) Two refiners quoting. 
(d) No quotations reported. 
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Federal, stale or municipal tares not included. 
Unless otherwise noted, gasoline octane ratings are delermined by C.F.R. Motor method, 
A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 


REFINERY TANK CAR MARKETS 


All prices on this page are publisher’s opinion of open market quotations or sales, for spot shipment (10 to 15 davs). 
except heavy fuel oils in dollars per barrel of 42 gallons, tank car lots. FOB refineries in districts designated, except where otherwise noted. Inter- 
refinery and ezport prices not included, unless so stated in the respective markets. 
apply ¥ products made from legally produced crude. 


Prices in cents per gallon 


Prices quoled 














Oct. 2 





T ° Prices Effective Oct. 9 Prices Effective Oct. 9 Oct. 2 
€ © «€ 1 
Natural Gasoline | CALIFORNIA | CHICAGO (Continued) 
(Prices to blenders on freight basie shown below. | San Joaquin Valley: : a . - (e) Red Oils: 
Shipments may originate in any Mid-Continent manu- | Heavy J Beyer ee $0.55 -$0.75 $0 55 $0 79 gee 11.50 11.00 
facturing district. Light fuel ; $0.75 -$0.85 $0.75 -$0.85 WOO ING, Ds cicvccess 12.00 hy 4 
P : Oct. ¢ Oct. 2 Diesel fuel (per gal.).. 2.75 - 4.00 2.75 - 4.00 Pe cn 12.50 12.95 
rices Effective ct. 9 pet Stove dist. (per gal.).. 3.00 —- 5.00 3.00 - 5.00 280—No. 5........++ 13.00 12.75 
FOB GROUP 3 ' . ‘ ae 5. a es 15.00 14.00 
_ | wos Angeles: - P ™ 
Grade 26-70......... 125 14.2: a - Note: Viscous oils, 15 to 30 p.p. are quoted 0.5¢ 
7 m ? P | Heavy fael.....s.5 05: $0.55 -$0.90 $0.55 -$0.90 lower; 60-85 sa 86-110 No. 2 non-viscous oils, 15 
FOB BRECKENRIDGE i. WU err $0.65 -$1.00 $0.65 —$1.00 to 30 p.p., 0.25 2 lower. To obtain delivered prices in 
“ . Diesel fuel (per gal.) 2.375- 4.00 2.375- 4.00 Chicago. add 02 Se per gal. 
Grade 26-70......... (m)4.25 m)4.25 Stove dist. (per gal.).. 2.25 5.00 225 5.00 
CALIFORNIA = (F.o.b. plants in Los Angeles basin) San Francisco: . 
75-85, 350-375 e.p. for oo 2 Cylinder Stocks 
‘ He fue ).95 $0.9: A . i 
blending........... 5.50 - 6.00 5.50 —- 6.00 spr Anny = ba Bue. 3; 05 $1 03 MID-CONTINENT (F.0.b. Tulsa) 
Diesel fuel (per gal.) .. 4.50 4.50 Bright Stocks: 
. Stove dist. (per gal.).. 9.90 2.50 : 190-200 Vis. at 210° D. (e) 25.00 24.00 
Kerosi ne Note: All veg te heavy fuels —_ mpg specifica- 150-160 Vis. at 210° D: 
raenneres as ; es ee a : tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 0 00:16 p.p.....6... 22.00 —23.00 21.00 
WESTERN PENNA. REFINERS’ QUOTATIONS and stove distillate, spec. 100. 10 to 235 pp... ..... 20.00 -22.50 19.00 -20.50 
Bradford- Warren: 25 to 40 p.p.. -(h) 20.50-22.00(h) 19.50 20.00 
45 grav. w.w. 4.75 - 5.00 4.75 — 5.00 150-160 vis. at 210° KE. 19.00 22.00 18.50 -20.00 
46 grav. w.w e)5 375 (e)5 375 7 e 
Other districts: Neutral Oils 120 Vis. at 210° D: 
45 grav. w.w 41.75 - 5.00 4.75 >. 00 | nase ArRs saiiaiaainicch cere aN 1] ! to 10 p.p........ 21.00 —21.625 19.75 -20.00 
46 grav. w.w 5.00 5.125 5.00 9.125 | WESTERN PENNA. REFINERS’ QUOTATIONS > to 40 p.p.... . (e)20 625 e) 18.75 
47 grav. w.w 5.00 5.35 5.00 5.25 | Important Note: Penna. lube prices reported by oo S. R. Dark Green. n n) 
CENTRAL MICHIGAN § (a) | refiners as for limited sale to regular customers only. 600 S.R. Olive Green (hi9 00 (h)9 00 
47-49 gravity w.w 1.80 - 5.05 1.80 5 05 | Viscous Neutrals No. 3 col. (Viscosity at 70° F.) rh aca - (218.00 16.000 — 
' 200 Vis. (180 at 100°) 420-425 fl. si ead a IZ h) 4.00 -4.50 (h) 4.00 -5.50 
OKLAHOMA 
P = - - - 233.5 29 50 = ‘ an ‘ 
oo grav. w.w 50 25 : 0 ; 25 = “ : a 4 ©) 28 80 (e) CHICAGO = (Viscosity at 210°) 
2-44 grav. w.w 3.625 625 3.625 625 = a7 4 97 5 Unfiltered Ste Retined: 
ain ae ‘ e 15 p.t e)3L.50 e)27.50 niiltered Steam Retined: 
KANSAS (For Kansas destinations only 95 - 24.00 —30.00 26.00 -30.00 RUE Senter pave a oe ? 10.00 9.50 
41-43 gravity wow... e)4.125 e)4.125 7 Ae a Aen 11.00 10.50 
42-44 gravity w.w e)4.375 e)4.375 150 Vis. (143 at 100) 400-405 f1 200 12.00 1E.50 
N. TEX. (b ° 315 (e)27.50 
| p.t 31.50 @) 27.5 ” s F oe 
SR iat toe )4.00 *)4.00 10 pt. ©)30 50 °)26 30 Bright stocks, 160 vis. at 210. No. 8 color: 
E. TEX 15 p.t. e)29 50 €)26.50 Oto 20 Dit.... 6 sas 22 .75 21.75 
41-43 pre 3.30 3 50 25 p.t. 22.00 —28.00 24.00 —25.00 15 to 25 p.p. 91.75 19 00 
-43 grav ” w e)3.5 e)3.5 30 to 40 p. p.. ; 91.25 18 50 
N. LA. (For shipment to La. and Ark. | KE filtered Cyl. Stoc k. 14.50 14.00 
41-43 grav. w.w (e) 4.00 ©) 4.00 St ri TEXA Note: To obtain prices delivered in Chicago, add 
ARK. (F.o.b. Ark. plant of one refiner for siipment a aro op 0.25¢ per gal. 
to Ark. and La.) ale Oils: is. al 100°F) as — ' 
41-43 grav. w.w. 100 1.00 100 No. 14%-2%.. 5.25 - 6.25 5.00 -— 5.50 WESTERN PENNA. REFINERS QUOTATIONS 
. . q 200 Nu 2-3.. 6 50 7.50 6.50 7.00 Important Note: Penna. lube prices reported by 
CALIFORNIA hag ie f ' 
_— i ; : | 300 No. 2-3 : 7.00 — 8.00 7.00 -— 7.50 refiners as for limited sale to regular customers only. 
40-43 grav. w.w 1.50 - 6.00 4.50- 6.00 | 500 No. 2%-3%.. 8.00 —~ 9.00 8.00 — 8.50 600 S.R, filterable. 22. 13.50 -17.00 15.00 -16.00 
750 — 3-4 8.50 a a0 : ro a oe ot eee 15.00 -20.00 17.00 —-19.00 
. ° 1200 No. 3-4 8. 875-10.00 8 875-10. OF 600 fl 15.50 -21.00 18.00 —20.00 
Gas and k uel Oils 2000 No. 4 9.00 10.00 9.00 — 9.50 oa... 900 3.50 9 . 
' - i . : 19.00 -23.50 21.00 22.50 
WESTERN PENNA. REFINERS’ QUOTATIONS | ; Brt. stk, 145-155 vis. at 210°, 540-550 f1., No. 8 col 
Bradford-Warren: | Red Oils 10 p.t. 28.00 -33.00 28.00 —33.00 
36-40 gravity........(e) 4.625-4.75 (e) 4.625-4.75 200 No. 5-6 650 - 7:50 6.80 — 7.00 15 p.t. 27 00 32.09 27 00 —32.00 
Other districts: (Excluding Pittsburgh District Prices) — | 300 No, 5-6 7.00 8.000 7.00 — 7.50 iwi Se ee ee 
| - - ‘ 4 
86-40 gravity........ 4.125- 4.375 4.125- 4.375 | 500 No. 3-6.. 5.0 - 3:00 8:00 ~ 5.50 
*B AI’e* ” ‘. 750 No. 5-6 8050 9 50 8.50 9 00 > 
CENTRAL MICHIGAN (a) | 1200 No. 5-6..... 8.875-10.00 8 .875-10.00 t etrolatu ms 
P.W. Distillate....... 4.25 4.50 4.25 1.50 | 2000 No. 5-6.. 9 00 -19.00 9.00 - 9.50 
No. 3 gas oil, Str..... 4 00 4 25 4 00 t 25 | Note: Red oil prices cover oils with green cast; blue WESTERN PENNA, | Bbls., carloads; tank cars, 
U.G.T. gas oil... ..... 3.90 3.75 (h)3.50 o> | cast red oils are slightly lower in some cases 0.5c per Ib. less. One refiner reports he equalizes freight 
Fuel Oils (Vis. at 100): with nearest retinery to destination). 
500-700 Vis........ €)3.00 ©)3.00 "SF MID-CONTINENT (Vis. at 100° F.: F.o.b. Tulsa Snow White......... 6.875- 7.25 6.375- 7.25 
300-500 Vis....... 5.00 3.25 (e) 2.50 -3.298 Pale Oils 0 to 10 PLP.) Lily White. caren >. 875- 6.25 5.375- 6.25 
100-300 Vis... .. (e) 3.25 -3.50 (e) 3.25 -3.50. c . Cream White... A.875- 5.25 4.375- 5.25 
a Vis. Color Light Amber......... 3.50 — 3.878 2.75 — 3.875 
OKLAHOMA | 60-85-—No. 2 6.50 - 7.00 6.00 - 7.25 Amber. . eas 3.25 —- 3.50 2.50 - 3.50 
No. 1 P.W 75 }-S7t~ 2-96 | 86-110-—No. 2 6.75 7.50 6 50 7.00 Red j (h) 3.125-3.25 (hh) 2.50 -3.125 
No. | straw.... (e e)3.25 | 150—No 3 11.50 -12.75 10.75 -11.75 
mee. SMNAW.. 3... 625 3.25 375(h) 3.25 -3.375 | 180—No.3 12.00 -13.00 12.00 
No. 2 dark. .........(h) 3.125-3.25 (h) 3.125-3.25 |} 200—No. 3 13.00 -13.50 12.50 
U_G.L. gas oil e)3 .25 e) 3.00 -3.25 |} 250—No. 3 14.00 -14.50 13.50 1 Wax 
28-30 grav. zero ,.00 3.izs 3:06 3.3125 280-—No. 3 15.00 -16.25 14.50 | 
14-16 grav n e) $0 80 300—No. 3 16.00 -16.75 15.00 -15.75 | wan REFINER vot N 
No. 6 ©) $0. 45-$0.50 (e)$0 45 IESTEKN PENNA. , ARS” QUOTATIONS 
Range oil... . 3.375- 3.625 3.373. 3.625 Red Oils | In bbls., carloads, Y 
— . = : 180—No. 5 e)12.50 e)LL.50 122-124 A.m.p., w.c. 
KANSAS (For Kans. destinations only 200-—No. 3 e) 13.00 e) 12.00 ecale ...... _(h) 4.50 5.00 h) 4.00 
No. I p.w. e)3. 875 e)3 875 280—No. 5 h) 14.50-14.75(h) 13.50-13.75 124-126 A.m.p., w.e. 
os 14 oot ns n . ne n 300—No. 5 e)15.50 e)14.50 ME a ckwinws h) 4.90 -5.25 1.00 1 10 
o. 6 tue ’ 0 45 $0.55 $0 45 mae . ‘ . - es 
. e folk g s, of » . are ; 
TEX. (b Ps pronto ‘on yA ‘under old exp OKLATIOM s fo bbls. or burlap bags, carloads) 
No. | PW n n viscous oils, 0.5c; non-viscous, 0.25¢ Viscous oils 124-126 A.t.ge.. wee. 
E. TEX 150-300 vis No. 4 color, generally are quoted scale MAG aaktie . oe h) 4.00 -4.50 
ea janes 0.5¢ above No. 5 color oils 
No. 1 p.w e)3 375 e)3 375 CHICAGO QUOTATIONS (FOB Chicago district 
| fi i wos sohaee, ia? labs | load 
N. LA. For shipment to§Ladand Ark : ao . . FOMNETY Of ORC TOUR, A BASS OF Sikes 1008S, Curioads 
20-24 grav ; a = CHICAGO | (Vis. at 100° F.) Melting points are E.M.P. (A.S.T.M.) methods; add 
16-20 ~ee “4 : (e) Pale Oils 0 to 10 p.p. F. to convert tate A.m.p. 
10-14 gray n n Vis. Color Fully refined 
. 60-85 —No. 2 Ht ooo 7.50 122-124 (bags only) 190 1.55 
geet (F WP Ark. plant of one refiner, for shipment 4 110 No.2 8.95 8 Pd 395-197 se +10 1 60 
dy coats tae 150—No. 3 11.00 1000 3 2 C aemercrtee 5.35 1.85 
No. 2 8.375 $375 180—No. 3 11.50 10.50 130-132 5.65 5.55 
28-30 zero 3 125 3.125 °00-—No. 3 12.50 1150 132-134 5.90 5.40 
lractor Fuel.. ; 14.625 14.625 250—No. 3 13.50 12.50 1335-13; 6.65 6.15 

















a) Prices FOB. Central Michizan retine ry group basis, 
New Mexico destinations: Group 3 prices quoted on northe 
holding licenses. (h) Two refiners quoting j 


for shipment within Mich. Shipments may originate at plants outside Ceatral 
‘rn shipments. (c) Excluding Detroit shipment ) One refiner quoting. (f 
Ark. points only k) Two suppliers et 1) Quotations 


group. (b) For shipment to Pexas and 
No quotations reported 
m) Sales. (n 


rg ‘o resellers 
For shipment to No quotations reported, 
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TANK WAGON MARKETS 


Tank car, tank wagon. dealer. and service station prices for gasoline do not include taxes; they do, however, include inspection fees as shown :n general footnote. Gasoline 
tazes. shown in separate column, include \c federal, and state lares; also city and county tazes as indicated in footnotes. Kerosine tank wagon prices also do not include tazes; 
kerosine tares, where levied. are indicated in footnoles. Dealer discounts are shown in footnotes; for commercial consumer discounts, see NPN for March 29, April 12, April 19 and 
June 7, 1939, or write to N.P.N. These prices in effect Oct. 9, 1939, as posted by principai marketing companies at their headquarters offices, but subject to later eorrection. 





S. O. New Jersey 


Essolene 
(Regular Grade) 
Consumer Gaso- Kero- 


Tank Dealer line sine 
Car T.W. Taxes T.W. 


*Atlantic City, N. J 7.6 8.7 1 7.235 
*Newark, N. J 7.6 8.7 1 7.25 
Annapolis, Md 8.35 9 35 5 9.50 
Baltimore, Md 1.t3 8.75 5 t 

Cumberland, Md 9.15 RR IS 5 10 

Washington, D.C 8.0 9 3 9.5 
Danville, Va 8.95 11.45 6 12.9 
Norfolk, Va y ae 10.25 6 805 
Petersburg, Va 8.05 10.55 6 11.7 
Richmond, Va 8.05 10.55 6 19.7 
Roanoke, Va 9.25 11.75 6 11 

Charleston, W. Va 8.55 11.05 6 12.6 
Parkersburg, W. Va 7.85 9 85 6 11.2 
Wheeling, W. Va 8.85 10.75 6 52.2 
Charlotte, N.C 9.9 11.4 7 11.8 
Hickory, N.C 10.45 11.95 7 2.3 
Mt. Airy, N.C 03 We 7 We 
Raleigh, N.C 9 65 11.15 7 115 
Salisbury, N.C 9 95 11.45 ar 11.9 
Charleston, S.C (ae 10.25 7 10.6 
Columbia, S.C 8.6 H.1 7 1L.5 
Spartanburg, S.C 9.3 IL 8 rf 2.2 


Discount to undivided dealers on Essolene: thea 
territory, except: New Jersey points, which see in 
“Note” below: Dealer t.w. price less 0.5¢ per gal 

*Effective Sept. 14, 1939, S. O. New Jersey posted 
a minimum retail resale price of 11.9¢ thru New 
Jersey. 

Nole: While the above posted prices continue at 
Atlantic City and Newark, N. J., dealers will pay a 
net price of 8.6c per gal. for Essolene. Dealers 
having pumps marked only, Esso, Kssolene and 
“Standard” White gasoline will pay 8.le per gal. 
for Essolene. 

Kerosine Discount: le off t.w. price for 25. gals., 
or more, under contract thru territory (Baltimore 
City contract not necessary) except no discount in 
state of New Jersey 


Socony-Vacuum OilCo., Ine. 
(S. O. New York Division) 
Socony Mobilgas 
(Regular Grade) 
Con- “Split” 
sumer Deal- Gaso- Kero- 
Tank er line sine 
Car T.LW. Taxes T.W. 
Metropolitan N.Y City 
Boroughs of Man 
hattan, Bronx and 
Brooklyn (Kings and 


Queens) 7.4 8.9 5 ¢.29 
Borough of Rich 

mond (Staten Is 7.4 8.9 5 7.25 
Albany, N 1.9 9.2 ~ 7.50 
Binghamton, N.Y 8.7 10.4 5 8.50 
Buffalo, N.Y 8o1 S.5 5 7.75 
Jamestown, N.Y a3¢ 8.5 5 7.25 
Plattsburg, N.Y 4.9 9 9 5 8 
Rochester, N.Y 8.3 9 > 8 
Syracuse, N. Y 7.9 O94 5 7 
Danbury, Conn 8.1 9.6 1 8 
Hartford, Conn a4 93 1 7 
New Haven, Conn 7.6 Bt \ 6: 
Bangor, Me dad 9.5 5 . 
Portland, Me 7.3 8.8 5 7 
Boston, Mass ce 8.5 1 7 
Concord, N. H $.2 9 9 5 8 
Lancaster, N. H 9.0 10.9 5 9 
Manchester, N. H 8.0 9 5 5 7.75 
Providence, R. I 7.3 $8 1 7 
Burlington, Vt 7.9 9 5 7.4 
Rutland, Vt 8.3 9 5 8 


*Plus 2% city sales tax computed at time of 
each sale. 

Discount lo undivided dealers: 0.5c less than “split” 
dealer tow. 


Atlantic Refining 
Atlantic White Flash 
Gasoline 
(Regular Grade) 
Commer- 





cia Gaso- Kero. 
Tank Dealer line sine 


Car TW. Taxes T.W 
Philadelphia, Pa é 9 ° 10 
Pittsburgh. ..... ee 9.5 5 10.5 
ROOM... cesses fee 9.0 5 10.5 
Re re 9.5 a 10 
Pe 8 9.5 5 10.5 
ee ere 8 10 5 10.5 





ISU. oo cedces.c 7.9 9 5 10.5 
Williamsport......... 8 9.5 5 10.5 
oo Sree eas 9 5 10.5 
Wilmington........ - 8.5 5 9.75 
Boston, Mass 9 { 6.75 
Springfield, Mass 95 1 6.75 
Worcester, Mass 9.5 1 ret. 
Fall River, Mass 9 1 ce 
Hartford, Conn 9 3 4 6.75 
New Haven, Conn 3.8 4 7.25 
Providence, R. I 9 3 1 7.3 
Atlantic City, N. J 8.6 4 7.25 
Camden, N. J 8.6 1 7.25 
Trenton, N. J 8.6 4 7.20 
Annapolis, Md....... ... 9.35 a 9.5 
Baltimore, Md....... a 8.75 5 8 
Hagerstown, Md...... ... 9 85 5 10 
Richmond, Va 10.55 6 10 7 
Wilmington, N.C 10.35 rs 10.8 
Brunswick, Ga 10 7 «6*li 
Jacksonville, Fla 8 % 10.5 


*Georgia has kerosine tax of le per gal., not in- 
cluded in above price 

Discount to undivided dealers: Dealer t.w. less 
0.5¢ per gal. except in Georgia and Florida, dealer 
t.w. and undivided dealer price is same 

Discounts: At Scranton, Pa., le per gal. voluntary 
discount allowed to dealers only, effective July 8, 
1939 

Kerosine discount: Thru Pennsylvania and Dela- 
ware, 2c per gal. off t.w. price on t.w. deliveries of 
25 gals. or more at one time, effective since Oct. 
29, 1936 


S. O. Ohio 


Sohio X-70 Gasoline 
(Regular Grade) 


Con- 1Div- Gaso- Kero- 
sumer ided line sine 
T.W. Dir. S.S. Taxes TW. 





Ohio, Statewide 


1! 10 13 > 12 
Akron ll 9 13 5 *8 5 
Cincinnati 11 10 12 > ‘12 
Cleveland 11 10 13 - *i2 
Columbus it 10 12 is) "iZ 
Dayton lt 10 12 y 12 
Marietta 11 9.3 2 2 "iz 
Portsmouth 11 10 13 5 12 
Toledo it 9 te: S a) 
Youngstown i 10 12 2 HH.3 


Renown Gasoline 


Vhird Grade 
Ohio, Statewide 5 


| 10 13 , 
Akron 11 9 tl > 
Cincinnati | 10 12 ~ 
Cleveland lI 10 13 <4 
Columbus il Ww 12 > 
Dayton 11 10 12 5 
Marietta Il $5. 33 as 
Portsmouth 1! 10 13 5 
Toledo iI 9 17.3. & 
Youngstown 11 10 {2 > 


Note: Prices at other Ohio points may be obtained 
by writing NPN. 


*Ohio has kerosine tax of le per gal., not included 
in above prices 


tThis price also to authorized agents, exclusive of 
0.5¢ rental 


tPrices are at company-operated service stations 
Discount to undivided dealers: 0.5c less than divided 


dealer t.w 
S. O. Kentucky 


Crown Gasoline 

(Regular Grade) 

Con- Gaso- Kero- 
sumer Net line = sine 
T.W. Die. Taxes TLW. 


Covington, Ky 


3.5 8.5 6 95 
Lexington, Ky 13.5 10.5 6 10 
Louisville, Ky 52:5 95 6 9 
Paducah, Ky 12.5 9.5 6 9 
Jackson, Miss 12.5 95 7 *Q 5 
Vicksburg, Miss 12.5 95 7 *Q 
Birmingham, Ala 13.5 10.5 KE 9 
Mobile, Ala 12.5 9 5 *Q 9 
Montgomery, Ala 13.5 10.5 *Q *10 
Atlanta, Ga 14 II 7 9 
Augusta, Ga 3.5 10.5 ri df 
Macon, Ga 13 i! ; 9.5 
Savannah, Ga 12.5 9.5 ry 8 
Jacksonville, Fla 3.5 8.5 % 8.5 
Miami, Fla 12 9 8 8.5 
Pensacola, Fla 12.5 9.5 9 8.5 
Tampa, Fla 12 9 8 ri 


Kyso Gasoline 
(Third Grade) 


Covington, Ky 10 6 
Lexington, Ky 12 9.5 6 
Louisville, Ky 10 7.5 6 
Paducah, Ky 10.5 8 6 


Jackson, Miss 11 8.5 7 
Vicksburg, Miss ll 8.5 7 
Birmingham, Ala 11.5 9 *8 
Mobile, Ala 10 7.5 *9 
Montgomery, Ala Hr. 9 *9 
Atlanta, Ga 1165 9 7 
Augusta, Ga 12 9.5 7 
Macon, Ga 12 9.5 7 
Savannah, Ga 9 6.5 7 
Jacksonville, Fla 10 7.5 8 
Miami, Fla 10.5 8 8 
Pensacola, Fla 19.5 8 *9 
Tampa, Fla 10.5 8 8 


Discounts to ail lank wagon consumers: Uffective 
Jan. 4, 1937, thru territory, on Crown gasoline, 3c 
per gal. below consumer t.w. price; on Kyso, 2.5c 
below, regardless of quantity purchased, per month 

*Tazes: In the tax column is included these city 
and county gasoline taxes at the following points: 
Mobile, 2c city; Birmingham, Ic city; Montgomery, 
le city and le county; Pensacola, le city. Georgia 
and Montgomery, Ala. have kerosine taxes of Ie 
per gal., and Mississippi 0.5c, not included in above 


prices. 
S. O. Indiana 


Red Crown (Regular Grade) 
Stanolind (Third Grade) 
Red Dealer Prices 


Crown —_———~ Guso- Kero- 
Cons. Red Stano- li 





sine 
r.W. Crown lind Vases T.W. 
Chicago, Il 9 1 6.9 10 


Decatur, Hl 
Joliet, Il 


Peoria, Il 


111 4 

| l 9 6 6 4 . 
l l 9 6 8.1 4 10 
111 9 6 9.1 4 

190. 9 9 4 

| 5 

1 ’ 

; a 


Quincey, Hl e <5 98 
Indianapolis, Ind 18 103 8.9 *10.7 
Evansville, Ind 16 10.1 9.4 5 *10.5 
South Bend, Ind 18 103 9.6 5 = *10 

Detroit. Mich 9 6 R 1 7.4 4 7.1 
Grand Rapids, Mich. 9.5 8 7.5 4 9.7 
Saginaw, Mich 11.8 93 8 6 4 9.3 
Green Bay, Wis 119 10.4 99 5 10 

Milwaukee, Wis 11 3 98 9 3 5 10.2 
La Crosse, Wis 11.5 10 9.5 4 10.4 
Minneapolis-St. Paul 11.5 10 9.5 5S 10.4 
Duluth, Minn 1t.9 10.4 9.9 5 10.8 
Mankato, Minn it 5) (10 9.5 5 9.4 
Des Moines, la 10.9 9.4 7.4 4 *9 8 
Davenport, Ta 11.1 96 8.4 4 *10 

Mason City. la 12.3 9 8 6.9 4 *10.2 
St. Louis. Mo 10 7 9.2 7.5 %4 8 

Kansas City, Mo 10.4 8.9 6.9 *4 8 

St. Joseph, Mo 1 4 89 84 A 7.9 
Fargo, N. D 2.7 Biz FOF 5 11.6 
Huron, S.D 12 10.5 10 5 10.9 
Wichita, Kans... 9.3 6.6 5.5 4 7.4 


*Taxes: in the tax column is included these city 
and state gasoline taxes at following points: Kansas 
City, St. Joseph and St. Louis, le city tax. Kerosine 
taxes: Indiana has 4c, Lowa 3c per gal. state tax, 
not included in above prices 


~ T 

S. O. Nebraska 

Standard Red Crown Gasoline 
(Regular Grade) 


Gaso- Kero- 
line sine 
V.W. Dealer Taren T.W. 


Omaha, Neb 10.9 9 4 6 98 
McCook 11 10.2 6 9 

Norfolk E.3 9 8 6 oS 
North Platte 11.8 10.3 6 10.7 
Scottsbluff 12.5 9.5 6 11.4 


S. O. Louisiana 


Essolene 
(Regular Grade) 





Consumer Cluse- Kero- 

I Dealer 1 sine 

Car z Taxes TW. 
Little Rock, Ark 1. to 10.25 7.5 10 

Alexandria, La 7.3 9 75 8 *11.5 

Baton Rouge, La 7.29 9 75 % *9 5 
New Orleans, La 7.25 97> *10 *Q 

Lake Charles. La 4:20 9 75 H *11.5 
Shreveport, La 6 8.5 8 *10 
Lafayette, La 7:3 10 8 *10 
Bristol, Tenn 10.75 12 i 13 
Chattanooga, Tenn 10 12 8 12 

Knoxville, Tenn 10.5 13 i 14.5 
Memphis, Tent 8.5 il 8 11 
Nashville, Tenn + 12 8 il 

*Taxes: New Orleans gasoline tax includes 7c 

state. le federal, and 2c parish tax. Louisiana has 


kerosine tax of le per gal.; in addition New Orleans 
has le parish tax, none of which are included in above 
prices 

Price basis to dealers: Undivided dealers get 
dealer price, less 0.5« 





Above prices include these inspection fees on both gasoline and kerosine unless otherwise specified, per gallon. figured on basis of 50 gallons per barrel: 


Alabama. 1 /40c on gasoline. 1 /2 


in tots up to 25 bbls.; 2 /25c per gal. in lots of 25 bbls. or more; Kansas. 1 /50c, 

sota, 1 /25c: Missouri. 3 /100c: Nebraska, 3 /100c: Nevada. gasoline. 1 /20c; North Carolina. 1 /4e: 

bbls., 1 /5c in lots less than 50 bbls.; South Carolina. 1 8c: South Dakota. 1/10c; Tennessee, 2 /Sc 
herosine inspection fee only: Lowa, 3/50c: Michigan. 1/5e per gal 





c on kerosine; Arkansas. | /5c per gal. in a single barrel. 1 /20c per gal. in bulk: Florida 1 /8c; Illinois, 3 /100c; Indiana, 1 /Se per gal 
3/50c can be charged to meet inspection department expenses) ; 


Louisiana, 1 /32c; Minne- 


North Dakota. 1 /20c: Oklahoma, 2 /25c per gal. lots of more than 50, in 
: and Wisconsin. 3 /100c 
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TANK WAGON MARKETS 


Tank car, tank wagon, dealer, ana service station prices for gasoline do not include taxes; they do, however, include ins 
lazes, shown in separate column, inciude 1c federal. and state tares: also city and county tares as indicated in footnotes. 


nection fees as shown in general footnote. Gasoline 


‘erosine lank w agon prices also d» not include tares: 


kerosine tares, where levied, are indicated in footn otes. Dealer discounts are shown in footnotes; for commercial consumer discounts, see NP N for March 29, April 12. April 19 and 


June 7, 1939, or wrile to NPN 


These prices in effect Oct."9, !939, as posted by principal marketing companies at their h 


eadquarters offices, but subject to later correction. 

















12 . |  +Washingt 0.25 per gal. tz i 
Humble Oil & Refining Co. | gales, erg ne oda rege tax on kerosine *Prices apply to consumers only in_ quantities 
Humble Motor Fuel Discount lo 100% dealers, thru territory, off posted 1.000 — a. For quantities under 
(Regular Grade) ' a Ww. ae es, oa¢ gasolines: on Standard Ethyl, Standard ‘ gals. annually, add 0.5c per gal. 
. 4 * | rasoline and Stané E =) y _ sana ———— 
eee — iat eenlnk gg avo Avis ation, 3c per gal.; on ATLANT 7c REF INING co. 
“rw. S.S. Taxes T.W Canada Philadelphia, Pa............ 12 14.5 
ces - | | Lancaster, Pa. . ‘ 13.5 16 
one ; | | vounacdmn.! hee 5 7 
ee ees : ~4 4 8 PRICES OF IMPERIAL OIL LTD. | Prvtwpere, Pe... 6. 6 scc asc 14.5 14.5 
Houston, Tex........ 9 13 5 8 Per Imperial Gallon, which is 1.2 U. S. Gallons _ Note: Prices for Mineral Spirits also apply to 
San Antonio, Tex..... 9 13 5 8 3-Star Imperial Gasoline Stoddard Solvent; and prices for V.M.&P. Naphtha 
Wiictitiaias (Regular Grade) apply also to Light Cleaners Naphtha. 
Kero- Discounts: Philadelphia, 200 gal BE B 
: ™ ms _ baat , ' } 7 . bs : $3 adeiphia, 2 gals. or more at one 
setae 67 On — Purple Gessline) | Ww Gasoline sine time, 2c per gal. less. Lancaster, contract buyers 
Dallas Pasir 00% 16 7.5 ll 5 T.W. Taxes T.W. taking 1,000 gals. or more per year, one drum up, 
Ft. Worth........... 7.5 il 5 | Hamilton, Ont....... 15.5 8 16 2c per gal. less; non-contract buyers, 200 gals. or 
gpa poe 7.5 4 5 | ene Oe i ee 15.5 8 16 more at one time, 2c per gal. less. Pittsburgh, 500 
San Antonio......... 7.5 5 | grandon, Man.......21 E 22 gals. or more at one time, 2c. 
U. S. Motor Gasoline heey £, _ seeeeee 7: 7 20.5 Ss. O. OHIO 
~ ONE, CONE vce dee ane 9 2 
Dalles, Tex Lees ee a tm etn a Ver. 21.3 ; 33.3 S.R. V.M.&P. 
San Antonio, Tex eae ; Bs | roe wag ee 19.4 7 21.4 Solvent Naphtha 
a eh sc " - . Calgary, Alta........16.5 7 18.5 AG SPU asic vase ncauas 12.5 13 
1ese " i , 
Pa nop pein iol prices apply to all classes of +S sean B.C...... + 2 7 23 _ Note: V.M.&P. naphtha prices also apply on Dry 
l St. John, No seen eee + > R oe Cleaners naphtha, special Varnolene, Varnolene and 
FS i I nee Sohio Solvent. Discounts to contract consumers off 
Continental Oil Halifax, N.S. 14 10 18 rice: 300 to 999 gals., 0.5c: 2.499 gals 
Conoco Bronz-z-z (Regular Grade) Discounts to undivided dealers, 1c off t.w. price, O75e: die sc 4000 cu, tor h 900 bg im = 
: en | except Maritime Provinces where undivided dealers 1.Sc ai r : 
—_ 0 Kero- eae t.w. price. Divided dealers pay t.w. price, thru i Ss. O. INDIANA 
- eal- . ine sine erritory. <2 . ” re 
tei ee tt gl er Taxes {T.W. A — 3 | (Prices include state and federal taxes) 
G ‘entat y Rereet Bl Col. . "13/5 5 13 : Aviation Gasoline | Seen» 
' 3.0 o o ead = 
5 é “eter - . 
Pueblo, Col Sais reed IL ; 5 9 Following are tank car, tank wagon or én - — a oe 
, . 1“ 12 ¢ 5 ae oO HE ce aes sialae: 4 2 : k 
a Bid, ll soentae ee : + D dealer prices, as indicated, of aviation Detroit’ Mich... 19.2 18.2 19:7 
Site tne........ 12°5 6 13 gasoline in several marketing territories. Kansas City, Mo.. 13.9 14.9 14.4 
Butte, Mont. ........ 14 6 15.5 Ss. O. OHIO | St. Louis, Mo.... 14.2 18.2 12.9 
Great Falls, Mont... .13.5 6 5.5 TI Ohi | Milwaukee, Wis. . 18.8 19.8 19.3 
i Helena, Mont. 14.5. 6 15.5 viaiasitees Minneapolis, Minn. 19 20 17.7 
95 5 5 
— — ity, Utah ues a 4 : = pe eeosenagge li Note: All prices, with exception of Missouri points, 
Ton Faas tae ro ia; : “4 4 LW. ao.” include state tax. Prices shown are base prices, 
L. = -t 2.1 “ side before discounts. 
yee rque, N.M...10.5 10.5 16.5 10 74 octane 16 5 
toswe M sa in ecate 9 9 16.5 8 80 octane 7 5 
Santa Fe, N.M......10.5 10.5 #7 10 Si achene 8 5 Naphtha (In Tank Cars) 
IFt. Smith, a: : 5 5 7.5 Discounts: For delivery on contract to hangar {n Tank Cars (F. o. b. refinery or seaboard terminal 
TT Ae ani ig : ; 9.75 7.5 8 operators and resellers: 2c below consumer posted except Ohio, delivered price.) 
Maat a ; 2 8 t.w. price, shown above. V.M.&P 
iskogee, F § r _ aE 2 
( iuherne City r Ikla 8 5 6.5 S. 0. INDIANA Naphtha Solvent 
Tulsa, Okla....... 8 5 7 Stanavo Ethyl Aviation Gasoline PaMMNEEO.. ov i5 scene ese 10.5 9.5 
Demand Gasoline ct ” 73 Octane Number ed Me ee. Pen ene rt = . ; 
. a aiongo, TL... . 6520s 14.9 tiladelphia district......... -- 
a — en . Detroit, Mich........ 16.5 4 Boston. .....-2+eseee rere 10.5 9.5 
Grand Sanc Gon. 4 ( A "1s .s 5 Milwaukee, WES. .cccve 15.1 5 Providence eee e preset eeere 10.5 9.5 
Pueblo, Col "10° 3 Minneapolis, Minn....15.3 5 TOhio points, delivered..... 8.5 *g 
Casper, W ee oe nae 11S 5 St. Louis, Mo......... "14.5 3 *This is on rubber solvent. ; 
Cheyenne, Wyo. ..... 9/5 5 Kansas City, Mo...... 14,2 *4 Ohio prices are those of S. O. Ohio. Its prices 
Billings os sgt us 6 Fargo, N.D..... ..16.5 4 for D.C. naphtha, special Varnolene, Varnolene aud 
Butte Mont Rehee kes oy 6 Huron. 3: BD. ..0sccrc 15.8 5 Sohio Solvent are same as for V.M.&P. 
Great Falls, Mont... .10.5 6 *Includes Ic city tax. 
Helena, Mont........ 13.5 ™ 6 HUMBLE OIL & REFINING CO. | * 
_ * ns ‘ity, Utah. .11.5 11.5 5 74 Octane Aviation Gasoline, Clear Price Changes 
oise, Ida. . **13.6 **13.6 6 
Twin Falls, Ida.....**14.1. **14.1 6 FOB Baytown, Tex.... Te — | Dates and amounts of changes. 
ee rien M.... 8 5 4 5 t6 5 CONTINENTAL OIL CO See table for full current prices. 
Fe | Ces 5.5 ‘ sorrcahud sas silat vgctin 
Santa Fe, 0” (ae 95 95 *7 Conoco Special Gasoline ! 
Ft. Smith. Ark... 7 T.W. & S. O. New Jersey—Essolene: 
Little Rock, Ark... B= 7.5 Dealer Gasoline Consumer t.c. up ie, thru North Caro- 
Texarkana, Ark 6.5 5 Price Taxes lina, Oct. 1 
Muskogee, Okla 7 5 - ] - - | ‘ Rica ee % ‘ , , & 
Ce cs res 7 5 Denver, Colo......... 15 5 | Consumer t.c. and dealer t.w. up 0.5c, 
Tul nats ity, Okla . > Cheyenne, Wyo.... 15.5 5 thru Virginia, West Virginia, North 
‘the lud 0.5 ° Helena, Mont........ 22.5 6 Carolina and South Carolina, and con- 
nc “ser city tax of aC. oo Lake C ays a 18 5 sumer t.c. up 0.5c, thru) Maryland 
es lec f ; : ‘A buque rque : 14 *6.5 ‘ hatyir Tish) ig a “e 
pees ag egg a ” and_ District of Columbia, Sept. 30. 
Ohh cowry deliveries to consumers and *Includes city tax of 0.5e. ' Socony-Vacuum Oil—Socony Mobilgas: 
peri ned snes a) io kb cover dani tec tie toll vs s. O. a eee Consumer t.c. up 0.5e, thru territory 
ridges. Stanavo Aviation Gasoline except Albany up O4¢c and Buffalo 
ttT ow. prices in all states except Utah, Idaho and T.W. | up 0.6c, Oct. "4, 
New Mexico are to consumers and dealers. Phoenix, Ariz........17.5 6 | Atlantic Refining—Atlantic White Flash 
| Los Angeles, “eee 15 4 ee 
eh . San Francisco, Cal....15.5 4 Philadelphia commercial t.c. up ile. 
QO. California eS. ere ee aco 5 dealer t.w. up 0.5¢e, Oct. 3. Dealer 
Standard Gasoline | Portland, Ore........ 16 6 t.w. up 0.5c, thru Massachusetts and 
(Regular Grade) cae ok. tetas +4 ; Rhode Island, Oct. 4. 
. - Spokane, Wash....... Rie ‘ yj ing y ‘ »~9]ler 
= ee Note: For discounts, etc., see note under Standard age by br saa ns Se 
rW. SS. Taxes T.W. Oe aS Se nee facksonville dealer t.w. cut 0.5c, Sept. 
Sau Francisco, Cal... .13.5 14.5 5 F. < - . - aU. 
ee: ce 4 ns Naphtha (In Tank Wagon) S. 0. Ohio—Sohio X-70 and Renown 
Fresno, Cal..........14.5 15.5 4 12.5 S. O. NEW JERSEY Gasolines: 
Phoenix, Ariz 14 _ 15 ,6 722.5 Posted Tank Wagon Prices Consumer t.w. and dealer prices up 0.5¢e, 
RO, NOV 56 cic wines 1S .4 16.5 5 13.5 Mineral Spirits V.M. & P. thru Ohio, Oct. 
— ee. 14 15 6 13.5 ie ER il 15.5 S. O. Kentucky—K Hees Gasoline: 
es ph aol a 44 ~ = 5 2 113 os Baltimore, NAG. ...ssccsscces is.5 Atlanta _consumer t.w. and dealer price 
Tone, mn. ee ve 13 ° 6 i “§ Washington, D.C.......... 15 cut 0.5¢, Sept. 23. 
‘ s ) 5 6 | : z aos ys ‘ ‘ . .r ’ ¢ as > 
i ‘ . > Discounts: Buyers taking following quantities Savannah |< ae tw. and dealer 
Flight Gasoline | at one time, get these discounts: Newark, 2c per gal. > price cut 1.5¢, Sept. 26. 
(Third Grade) on 200 gals. or more; less than 200 gals., 0.5¢ higher Pensacola consumer t.w. and dealer 


price cut O.5¢c, Sept. 29. 


| San Francisco, Cal... .12 13 4 | price. Baltimore 2c off on 25 to 100 gals. and 3c on : 
Los Angeles, Cal......11.5 12.5 4 | over 100 gals. Washington, 2c off to contract buyers. S. O. Indiana—Stanolind: 
| mata. : 13 14 4 | eae OIL CoO. Decatur dealer price cut 1.5c, Aug. 1; 

ON, TNO oo so scnen ds 14 15 5 | Lo Se Ae GaN err rere 10.5 12 cut 0.7¢, Sept. 1. 

Phoenix, Ariz........11 12 6 | *New York C nity. nee Fe 9.5 10.5 Evansville dealer price cut 0.2c, July 

Portland, Ore... ..... 12.5 13.5 6 | Rochester, N.Y............ 12° 12” 19. 

Seattle, Wash........ 12.5 13.5 6 | “Seyprecbe, IN. eos ices sicieia 12 14.5 St. Louis dealer price cut 0.5¢e, July 27. 
Spokane, Wash....... 13 14 6 Boston, re 11 ll Correction: Indianapolis dealer price 
| —— oy 3 Sek ora i 5 6 Siete Bridgeport, Conn........... i 6 has been 8.9c, since June 28. It was 

A very >: ne oa tax of Sc per gal., not nealing 9p Pe Ce 10.5 11 not cut O.4e, Sept. 15, as reported on 

inc ; rovidence, R.I............ 11 12 page 50 of Sept. 27 issue. 
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CTOSER 21, 


Coming Meetings 


Interstate Conference on Automotive Taxa- 
tion, Eastern Division, Sponsored by 
American Petroleum Industries Commit- 


tee, Astor Hotel, New York City, Oct. 
16 to 20. : 
National Safety Congress and a 


Conv ention Hall, 


Atlantic City, N. J., 
16 to 20. 


Petroleum Section, hintuateaee 


Hotel. 
Society of Automotive Engineers, Annual 
dinner, Hotel Pennsylvania, New York, 
Oct. 16. 


Independent Petroleum 
10th annual 
Oct. 18-20. 

National Tax Conference, Palace Hotel, San 
Francisco, week of Oct. 16 

40th Annual National 
Grand Central Palace, 
of Oct. 15. 


National Stripper Well Assn., annual meet- 
ing, Blackstone Hotel, Ft. Worth, Tex., 


Assn., 


} of America, 
meeting, Ft. 


Worth, Tex., 


Automobile Show, 
New York, week 


Oct. 17 
American Institute of Mining and Metal- 
lurgical Engineers, Petroleum Division, 


Los Angeles, Oct. 19, 20. 


Men’s Assn., Patten 
Tenn., Oct. 20, 


West Virginia Petroleum Assn., second an- 
nual meeting, Hotel Daniel Boone, 
Charleston, W. Va., Oct. 25. 

Oil Dealers’ 
Meeting, 
Oct. 26. 


Tennessee Oil 


Hotel, 
Chattanooga, 


Assn. of Arkansas, 
Hotel Marion, 


Sth Annual 
Little Rock, Ark. 


Society of Automotive Engineers Transpor- 
tation & Maintenance Meeting, Coronado 
Hotel, St. Louis, Mo., Oct. 26, 27. 


Colorado Petroleum Industries Committee, 
annual convention, Shirley-Savoy Hotel, 
Denver, Oct. 27. 

Western Petroleum Refiners Assn., regional 
technical meeting, Washington-Youree 
Hotel, Shreveport, La., Oct. 27. 

Oil Trades Assn. of New York, annual ban- 


quet, Waldorf-Astoria Hotel, New York, 
Nov. 1. 

Society of Automotive Engineers Fuel & 
Lubricants Meeting, Mayo Hotel, Tulsa, 
Okla., Nov. 2, 3 

American Institute of Mining and Metal- 
lurgical Engineers, Industrial Minerals 
Division, Tuscaloosa, Ala., Nov. 2 to 4. 

National Motor Truck Show, Navy Pier, 


Chicago, Nov. 8-16. 


American Petroleum Institute, 20th annual 
meeting, Stevens Hotel, Chicago, Nov. 
13-17. 


Interstate Conference on Automotive Taxa- 
tion, Western Division, sponsored bys 
American Petroleum Industries Commit- 
tee, Stevens Hotel, Chicago, Nov. 13 to 17 


Twenty-Five Year Club of Petroleum In- 
dustry, first annual meeting and dinner, 
Stevens Hotel, Chicago, Nov. 14 

American Institute of Chemical Engineers, 
32nd annual meeting, Providence-Biltmore 
Hotel, Providence, R. I., Nov. 15, 16, 17. 

California Natural Gasoline Assn., 
sador Hotel, Los Angeles, Nov. 17. 


Ambas- 


American Society of Mec hanical Engineers, 
Philadelphia, Pa., Dec. 4 to 7. 


17th Exposition of Chemical Industries, 
Grand Central Palace, New York, Dec 
4 to 9. 

New Jersey Oil Trades Assn., annual meet- 


ing and banquet, Robert 

Newark, N. J., Dec. 7. 
West Central Texas Oil & Gas 

lene, Tex., 


Treat Hotel 


Assn., Abi- 
some time in December. 


1940 


Annual 
Book- 


Society of Automotive Engineers, 
meeting and Engineering Display, 
Cadillac Hotel, Detroit, Jan. 15 to 

Petroleum Assn., Annual Meet- 

Dakota Division, Garnder 

Fargo, N. D., Jan. 22, 23; Minne- 

Nicollet Hotel, Minneapolis, 


Northwest 
ings: North 
Hotel, 
sota Division, 
Jan, 25, 26. 

American Institute of Mining and Metallur- 
gical Engineers, New York, Feb. 12 to 15. 


Kentucky Petroleum Marketers Assn., 14th 
annual meeting and convention, Brown 
Hotel, Louisville, Ky., Feb. 14, 15. 

Wisconsin Petroleum Assn., annual meet- 
ing and equipment show, Schroeder 
Hotei, Milwaukee, Feb. 21, 22, 23 

Ohio Petroleum Marketers Assn., Deshler- 


Wallick Hotel, 
and 29. 


Columbus, O., Feb. 27, 28 








Tanker Rates 


Approximate freight rates. To Continental ports 
shillings per ton of 2240 Ibs., British sterling: to 
S. ports cents per bbl 


Rates Effective Oct. 9, 1939 


Crude & ‘or Refined , OU 
Fuel or Spirits 
Last Owners Last Owners 


Paid Ask Paid Ask 


Gulf-UK. ‘Cont.(k r r r r 
Aruba-U kK. ‘Cont tr r r ie 
Gulf-N. Atlantic (1 

not KE. of N.Y 


Hvy Crude & 
fuel, (10 to 19.9 





gravity Be 56 to 37e 

Light Crude, (30 

Grav. or Lighter par 3 to Bde 

Gasoline 32e t2-33e 
Kerosine ste 34-35e 
Light Fuel soc 36-37« 

















American 








Nor folk, \ a 
Petersburg 
Richmond 


sbedeaed 
\ 
1 


Charlotte, N.C... S.f 7%.3 
BUIGROEY... 0 6c scces 8 

Raleigh Braise kee uae $:.75 7.2 
Charleston, S. Cc is ae 6.0 
Columbia ‘ mercer reek 7.0 
Spartanburg 9.1 tat 


SOCONY-VACUUM OIL CO. INC, 
S. O. New York Division) 





kerosine 





-1 No.2 No. 4 
Ss. O. NEW JE nst Y 
Ailentie Clie. IN: Bi.s< écaiesees i.20 6:25 6:35 
NUON hye lice 0 si ES 6 1.2 6.25 6.25 
Annapolis, Md.......... 6.5 
Baltimore : 6.735 6.25 5.75 
Washington, D.C... 00 6.50 6.50 


0 6.0 6.0 


23 6.23 6.29 


wagon table for various cities; prices change with 


TANK WAGON MARKETS. HEATING OILS 


Prices in Effect Oct. 9, 1939 
Following are posted tank wagon prices of various grades of heating vil al the points shown in various territories. 


Prices are in cents per gallon. 


) 
| Springlield, Mass. 6.75 6.25 

Worcester, Mass 7.73 6.50 6.50 
Hartford, Conn 6.75 6.25 6.25 


os 
2&3 No.4 
New York City +7 6.25 6.25 
Albany, N.Y 6.25 5.75 
Rochester, N.Y 4.4m 7.29 
Soston, Mass 6.25 6.25 
Sangor, Me 6.50 6.50 
Manchester, N. H 6.75 6.75 
| Burlington, Vt 6.75 6.75 
| Hartford, Conn 6.25 6.25 
New Haven, Conn Py Gi >.73 
|} Providence, R. 1 6.00 6.00 
| Note: Prices for No. 1 fuel in Socony-Vacuum | 
territory same as for kerosine which see in tank 


ATLANTIC REFINING 
Numbers | 
1 2 3 4 5 6 | 
Phila. Pa 4.23 6.23 6.25 6.25 4.00 3.25 | 
Allentown, Pa $.5 6.25 6.25 6.25 | 


Wilmington 


Del... 7.73 6:25 6.25 6.35 


s. O. OHLO 
No. 1 No. 2 No. 3 
Columbus Division and 
eee rere 50 7.50 7.00 
City of Lima..... - 8.00 8.00 7.00 
Rest of Ohio : 8.00 8.00 7.50 
Note: S. O. Ohio prices are for full comparlment 
hose dumps, buckel dumps are 0.5¢c per gallon higher. 
S. O. INDIANA 
Stanoiex Fuel and Furnace Oils 


No.1 Stanolex 
Fuel Furnace | 
Chicago ees a)6.75 6.75 } 
Indianapolis. .. ; ee b)7.8 
Detroit a ; 6.6 
Milwaukee 8.4 tua 
Minneapolis. rer ; 7.8 7.8 
St. Louis Seca eas — ; ? c)6.7 
Kansas City 8 6.8 
a) For 400 gals. and over; I 50 ‘- 399 gals., 7.25c; 


1 to 149 gals., 8.25c. 
b) Excluding 4c state tax 
c) For 400 gals. & over; 100 to 399 gals., 7c; l to 
99 g zals., 8c 
lote: Small-lot deliveries of light fuel oils range 
up ‘to 2c higher than above quotations 











Mid-Conti- 


American Petroleum Institute, 
Production, 


nent District, Division of 
Wichita, Kan., Mareh 14, 15. 
Assn. of Petroleum Geologists, 


Stevens Hotel, Chicago, April 10, 11, 


American Petroleum Institute, Eastern Dis- 


trict, Division of Production, Columbus, 
O., April 11, 12 

National Petroleum Assn., 
meeting, Hotel Cleveland, 
April 18, 19. 

Natural Gasoline 
annual convention, 
May 15, 16, r7. 


Markets 


37th semi-annual 
Cleveland, O. 


Assn. of 


America, 19th 
Hotel : 


Tulsa, Tulsa, 


Wase 

NEW YORK, Oct. 7.-Coastal wax 
prices continued to rise the past week 
with suppliers generally at New York 
and New Orleans reporting 0.5-cent 
advances in their quotations for crude 
scale grades. Quotations reported for 
both yellow and white grades of scale 
were at 4.50 to 5 cents the past week 
as compared with 4 to 4.50 cents the 
previous week. No changes were re- 
ported in fully refined waxes in the 
coastal districts. 

CLEVELAND, Oct. 7.—-Indicative of 
wax prices in refinery districts outside 
of the coastal areas were purchases re- 
ported the past week by a large buyer. 
One purenase called for three tank 
cars of semi-refined wax, 127-130 
A.m.p., at 3.70 cents per pound, f.o.b. a 
Pennsylvania refinery for delivery one 
car per month, October, November and 
December. Another purchase called 
for three tank cars of 124-126 A.m.p. 
crude wax at 3.35 cents per pound, 
f.o.b. a Kentucky refinery for delivery 
one car per month over October to De- 
cember. 














1 © ) m7 
Group 3 Freight Rates 
lo Division Headquarters 
Points of Standard Oil 
‘ . 
Co. of Indiana 
Gasoline- Distillate-Gas 
Kerosine Oil-Fuel Oil 
Cents Cents Cents Cents 
per per gal. per per gal. 
Cwt. 6.6 lbs. Cwt. 7.4 Ibs. 
Chicago, Hl 10 2.610 32 2.368 
Decatur, Hl 39 2.574 | 2.294 
Joliet, Hl 10 2.640 32 2.368 
Peoria, Hl 39 2.574 | 2.294 
Quiney, Hl 6 2.376 29 2.146 
Indianapolis, Ind 18 3.168 9 2.886 
Evansville, Ind 16 3.036 7 2.738 
South Bend, Tnd 53 3 12 5.108 
Detroit, Mich 64 1 a | 3.774 
Gd. Rapids, Mich.. 62 1 50 3.700 
Saginaw, Mich 66 1 3 3.922 
Green Bay, Wis 7 5 11 3.034 
Milwaukee, Wis 3 2 “45 2.559 
LaCrosse, Wis 16 5 37 2.738 
Min‘ap'Is-St. Paul. 46 3 37 2.738 
Duluth, Minn 52 5 1.5 5.071 
Mankato, Minn 16 3 7 2.738 
Des Moines, la 6 2 9 2.146 
Davenport, La 9 2 $ ».294 
Mason City, Ta 42 It iy &- i835 2.179 
St. Louis. Mo im] 2 i 20.5 1.961 
Kansas City, Mo 28 1.4 pe 1.665 
St. Joseph, Mo 28 1.848 22.5 1.665 
Fargo, N. D 63 1.158 0.5 3.737 
Minot, N. D 83 9.478 66.5 4.921 
Huron, S. D a3 3.198 42.5 3.145 
Wichita 
From Ponea City 7.5) *4.95 12 15.55 
From Tulsa 25 *8.25 12.5 19.25 
From Cushing | *7.26 11 (8.14 
This rate also includes distillate rate at 


6.6 Ibs per gal 
Vhis rate is exclusive of distillate which is 
based on 6.6 Ibs. per gal. from Ponca City, 
Pulsa and Cushing, Okla., to Wichita In- 
| cludes only gas oil and fuel oil 
NOTH There is no Group 3 rate to Wichita, | 
Kans 














1939 


AZ 
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All prices on this page are publisher's opinion of open market quotations or sales. for spot shipment (10 to 15 davs). In cargo markets, 
spol shipment is 90 davs. I per r ( 
seaboard terminals in districts designated. unless otherwise noted. Federal, sta'e or municipal tazes not included. Prices quoted apply 


on products made from legally produced crude. Unless otherwise noted. gasoline octane ratings are determined by C.F.R 


Prices in cen 


ts per gallon, except heavv fuel oil in dollars per barrel, in tank car lots, f.0.b. refineries or 


Motor 


method, A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 


SEABOARD MARKETS, EXPORT AND COASTWISE 





Atlantic Coast Refiners’ & Tanker Terminal Operators’ 
Quotations (FOB Refineries & Terminals) 














Gulf Coast Bulk 


(FOB ship at Gulf for domestic and export; min. 
20,000 bbls.) 





MOTOR GASOLINE Prices quoted by GCRA refiners follow: 
Prices Effective Oct. 9 Oct. 9 
65 Oct. GCRA Motor Fuels 
District: 60-64 Oct. 65 Oct. & Above 65-69 Oct. 68-70 Oct. a ee ’ = 
‘ as : ly 2 a eh 7 oO 65 octane (CFR) unleaded coves 6. 25 = 6.50 
, N e po .29 anh <4 price taal sstecie ai y 6 50° sa 68 octane (CFR) unleaded one . 6.375-6.50 
Pt adel a nio 29 n)6.20 n)O.6o_ , ae pee, 6 be 70 octane (CFR) unleaded........... (n)6.50 
Philadelphia 6 4 6.50 6.90 00 6.4 P 72-74 octane (CFR) unleaded........ (o) 
Baltimore 6.25 —- 7.00 p) 6 a0 - ) (n)6.50 n)6.75_ a 72-74 octane (L-3) leaded............ 6.50 - 6.625 
Norfolk 6.625- 6.875 n)7.25 (p) 6.70 ~«.20 GCRA K . &G Oil 
Wilm’ton 6.50 6.875 n)6.50 n)7.25 6.75 7.23 PNsERS erosine yas ils 
Char'ston 6.625- 6.875 n)7.25 (p) 6.75 -7.25 SCR er Ter stiws ears (p) 4.625-4.75 
Savannah 6 50 123 n)6.50 n)7.25 (p) 6.75 -7 50 43 or below diesel index gas oil....... ; (n) 4.00 
Jacksonville 6.50 6.875 n)6.50 n)7.25 (p) 6.75 7 25 43-47 diesel index gas oil .(p) 4.00 -4.125 
Miami n) 6.625-6. 875 n)7 00 -7 25 48-52 diesel index gas oil ae (p)4.25 
lrampa p) 6.50 —6 875 n)7.25 n) 7.00 -7.25 53-57 diesel index gas oil............(p) 4.375-4.50 
Pensacola n) 6.625-6.875 (n) 7.00 -7.25 58 & above Jose eee owas .(p) 4.50 —-4.75 
ile 5 7 (n) 6.75 -7.00 . ‘ : 
so vl p) 6.00 -6.90 n)O.49 n)0.¢5 0 Prices quoted by refiners for other products follow: 
Boston p)6.55 -7.05 n)6.55 p7.00 MOTOR GASOLINE 
Providence 6.25 7.05 nj)6.55 p)6.75 
- ‘ Oct. 9 
Prices Effective Oct. 9 P ifi E Pies i Gases encue 
” € » > = 7° oe 79 A ve 
3 70 Plus 70-74 72-74 acilic Uxport 100 e.p. 390 e.p. 375 e.p. 
District: Oct. Oct. 71 Oct. Oct. (e) (Quotations at seaboard, Los “acy eo el lots. 69 oct 6.00 -6 23 (n)6.23 (n\6.25 
N.Y. harbor.6.75-7.40 ni6.75(ni6.75 6.75-7.40 cents per gal., except where otherwise noted. 65 oct 6.25 -6.625 (n)6.50-6. 625 (n)6.50-6.625 
Phila p)6.75-8.00(n) 6. 75(p)6.75-7.00 (1 6.50-6.89 Prices Effective Oct. 9 Oct. 2 68 oct. (p)6.50 (o) (o) 
Baltimore n)7.25 n)6 75 (n)7 00 n6 0-7 00 U. S. Motor. under 72-74 oct 650-6. 625 (o) (o) 
Norfolk n)7.00 n)7.00) (ni7.00 65 octane boos 6.375 5.25 6.375 eas oi 
Wilm’ton n)7.05  (n)7.00 (n7.00 7.00 400 e.p. blend, 65 oct KEROSINE 
Char’ston : n)7.00 (m7. 00 min 5.50 6.623 5 6 625 Oct. 9 Oct. 2 
nce arent n)é.00 4.00 390 e.p. blend, 66 oct. 5.625- 6.75 > 6.75 41-43 grav. w.w .(n) 4.50 -5.25 (n) 4.50 -5.25 
- sae BOM sie n 00 = 00 390 e.p. blend, 68 oct te £3 6.875 5 6 875 
a n 30) c . 00 bd 4 375 e p blend, 70 oct 5 .875- 6.25 5 6:2 GAS OILS 
Dravid i ne n7.00 hee bd o d) 38-40 gravity, w.w Gas Oil (i): 
rovidence n » ‘ 4 ood -rosine 95 5 75 5.00 P , 
ker iescta eos ppd ee = Below 43 diesel index (o o 
41-43 grav., w.w. kero 1.50 > OO 1.50 5.00 (9-25 Ginaet sce d mt 
14 grav., w.w. kero 5.00 > 50 ». 00 5.50 raged ieee dear yon a 
; 48-52 diesel index n)t.75 n)4.75 
WATER WHITE” KEROSINE a ee ee 53-57 diesel index. . - 
District: Diesel fuel, 24 & above $1.25 $1.35 $1.25 -$1.35 98 & above... : (o rf) 
ear ee mae - 9- - = 
N.Y. harbor...4.875-5.00 Jacksonville 5.25-3.373 gi gchar! 3 Yea cea i emalia len LIGHT FUEL OLLS 
(a)N. Y. harb 4.75 Miami p)5.25-5.375 wsstinaciaala 7 a- - a - 9 ( i} 25 00 -4.125 
Phila 5.00 ‘Tampa §.25-5.375 gas oil). 1.35 -$1.45 $1.35 -$1.45 No. 2 (Eis li silt iia _ 
. Sa taeew. g) Grade C fuel $0.60 $0.65 $0.60 —$0.65 
Baltimore Pensacola (p)5.25-5.375 aioe DIESEL and BUNKER OILS 
Norfolk 5 Mobile p)5.25-5.375 In Ships’ Bunkers, or deep tank lots, per bbl Di 1 Oil $1 pict, $1.73 $1.55 -$1.75 
Wilm'ton, N. C.5 Portland 5.00 (f) Diesel fuel $1.35 -$1.45 $1.35 -$1.45 oN ee re a on bis 
Charleston is) Boston 1.875 zg) Grade C fuel $0.70 $9.99 $0.70 ~-$0.90 ps Grade C bunker oil $9.99 -$1.00 $9.99 -$0.95 
Savannah 5 Providence A 873 : Grade C bunker oil, 
ses Cased Goods: (Per case cargoes $9 95 -$1.00 $0.90 -$1L.00 
U.S. M. $1.45 -$1.55 $1.45 -$1.55 . at So, Coes 
mE . 400 e.p. blend, under MID-CONTINENT LUBES 
FUEL 8 - e e . cna ae ales... . 
EL OU Y 65 oct 50 $1.60 $1.50 $1.60 Cents per gal. at Gulf; in bbls., FAS.; in bulk, FOB 
al Paes 375-400 e.p. blend, terminals) 
. as harb. harb. barges 6S art le atinwe $1.60 $1.70 $1.60 $1.70 on. 
No 875-— 5.00 4.75 d) 40-43 grav., w.w : 
New. 2-3..0.....02... A.375- 4.50 4.25 kero $1 40 $1.50 $1.40 $1.50 Barrels Bulk 
PS Bia wis sas ve wareos £.25 4.50 4.125- 4.25 Kero., p.w $1 35 -~$1.45 $1.35 -$1.45 190-200 vis. D. 210 
ag > m)$1 35 brt. stock n)30.00 n)25_ 80 
o 6 $1.15 T r . ° 200 vis. E 200° brt 
New York Export Quotations stock n)29.00 n)24 89 
. ; eee ; 150 vis. D 210° bret 
Phila. dist. Balt. dist. (Cents per gal. in bbls. FAS New York) stock 0-10 p.p (n)27.00 n\22.8) 
No. 1 5 00 5 00 CYLINDER OILS (Penna. Products) 15-25 p.p. n)l6.00 (m21.89 
Nos. 2-3 495-450 4.25 - 4.50 Bright stock 150 vis. E 210° bet 
~ : ~ : ght stock 4 vis shes r 
1 eee 400 4.50 400 - 4.50 : 9 =- _ stock (n) 26.00 (n)21. 80 
Light, 25 p.t n) 41 (n)41 
No. 5 $1.35 $1.35 samt: = a 100 vis. D 210. brt. 
No. 6 $1.15 $1.15 Neutral oil stock 0-10 p.p (ni26.00 (n)21 89 
200 3 color, 25 p.t (n) 42.00 n)42.00 15-25 p.p. n)25.00 (n)20.80 
: 7 150 3 color, 25 p.t (n' 40.000, n) 40.00 180 vis. No. 3 col. neutral: 
aes ’ al: 
Bost. dist. Prov. dist. 600 s.r., unfilt (n)26_00 n)26 00 6.10 (n)17.97 (n)13.80 
No. 1 ; 4.875 650 s.r., unfilt ni28_50 ni 28.50 15-30 op. (n)I7 50 13 30 
Nos. 2-3 & 90 «4 B75- 4.50 600 fl. s.r n)30.50 n'30.50 mbes ig ce syemend adic 
oo 4 4 Ly - 0 1 ay 41.50 630 fl. s.r (ni34_00 (ni34.00 200 vis. No. 3 col. neutral: 
“gpa ? n 40 5 0-10 p.p n) 18.00 (n) 14.39 
No. 6 $1.15 $1.15 Seaboard Wax Quotations 5-30 p 7.95 3.4 
Ses é ax Quotations 15-30 p.p. (n) 17.95 (n) 13.80 
A.S.T.M. Tests. Melting points, however, are A.M.P., 
——— (ce) Bunker . 3° higher than E.M.P. ; Export prices, FAS. c.l. SOUTIT TEXAS LUBES 
intriet: C Fuel (ec) Diesel Oi Domestic prices, FOB. refries., in bags, c.l., with (Vis. at 100° cold test 0, bulk export shipment, FOU 
N.Y. harbor... $1.15 $1.75 -$1.90 0.2¢ discount allowed for shipment in bulk, except terminals.) 
’ . J S - a= re e ‘ale s 7 ; ‘fine : i ays) 
a ro a a 75 $1 90 where noted. Scale solid; fully refined slabs in bags Oct. 9 Oct. 2 
Norfolk $1 15 $i 75 SI 90 Prices Effective Oct. 9 Unfiltered Pale Oils: 
Charleston. $1.10 $1.75 -$1.90 New York Vis. Color 
oe $1.10 $1.89 $2.10 ae Huomentic Export ee 5.75 - 6.00 5.25 - 5.50 
es € a _ ae - - 2 $2 10 124-6 Y .( s scale... 1 50 > Oo 1 20 5 00 200 No. . Saree ee 7.00 8.00 6.50 7.00 
nee ae 4 4 -. 89 = 10 2 = 23 ~— 1.59 » OO + 50 > 00 300 No. 3 area 750 8.50 7.00 7.50 
i b y $1.85 $2.20 24-6 .ecnle..... 4.50 5.00 1.50 5.00 500 No. 3 atrega a Some eco 8.00 8.50 
Boston $1 15 $175 $1.99 123-5 Fully rfd... . £.33 1 40 + 625 730 No. de oeeesc O00 =90.00 8 50 9 00 
Providence $1.15 $1.75 -$1.90 125-7 Fully efd 255, Lz 1900 No. 4...... 9 373-12.00  8.875- 9 375 
Leia ty o * : = 1.90 — 5.00 2000 No. 4 9.50 -14.00 9.00 —- 9.50 
30-2 Fully cfc 1 5 2.25 “a 
Diesel Oil Gas Oil 133-5 Fully rfd h)5.15 ee er Red Oils: 
cya 28-34 135-7 Fully efd hy)5. 40 6.00 Vis. Color 
ante Gravity Oe NO, 3-O..4...5.2% 9.75 6 00 5.25 5.50 
N.Y. harbor 1.25 ‘375 4.373-— 4.693 New Orleans 200 No. 5-6 700 - 8.00 6.50 7.00 
Philadelphia 4.95 125 Domestic Export 300 No. 5-6..... — oe 8.50 7.00 7.50 
Baltimore 1 2 '.235 121-6 Y.C. scale 150 5 00 150 5 00 500 No, 5-6 erie 9 50 8.00 8.50 
Norfolk 1 25 495 122-4 WC. scale 150 5.00 4 50 5 00 730 No. 3-6......... 9.00 -10.00 8.50 9.00 
’ ee 4.25 t.25 124-6 W.C. scale 4.50 - 5.00 1.50 5.09 1200 No. 5-6... ... 9.375-12.00 8.875- 9.375 
Jacksonville ‘.25 123-5 Fully efd ; ee 1 625 2000 No. 3-6....... - 9.50 -14.00 9.00 9 50 
Sone 2 : ee 125-7 Fully rfd £55 ‘.73 Note: Red oil prices cover oils with green cast; 
Bosto ee ' 00 128-30 Fully rfd hi 4.60 1.90 5.00 prices for blue cast red oils are slightly lower in some 
_ = 1 375 1 S75 130-2 Fully cfd hid. 85 sia cases 
rovidence 4.375 4.375 133-5 Fully rfd hos 15 >.30 ee Tanker Rates continued on nect page. 
a) In barge lots. c) Ships’ bunkers. Lighteraze, additional at some points, not included. (d e) For San transis. 
prices shown above. (f) Pacific Specification 290 Pacific Specification 49). (h) Shipment in bags or in bulk. 
k) Continental ports in range between Bordeaux and Hamburg, both inclusive 1) Venozicla lovling, sam* rate: Tampic», 22 
ace, low viscosity, No. 5 generally quoted at $1.35 n) One refiner qioting o) No prices reported p 


Lod tice point. 


i) Less than &% of L% sulfur. j 
; 2 7) 


» cargo prices, add Se per bbl. to cargo 
Second-hand barrels 
to 3c pec bbl. additional. (m) Low pour 


Two refiners quoting 
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NATIONAL PETROLEUM NEws 


























CRUDE OIL MARKETS 


Prices in $ per bbl. of 42 U.S. gals. at the well. A. P. 1. aravitv 


Prices are effective as of 7 


m. of dates ae aiven 








EASTERN FIELDS 
Posted by Joseph Seep Purchasing Agency 
Effective Oct. 6, 1939, except Corning 
Jan. 24, 1939 


Penna. Grade Oil in Southwest Penna. Pipe 


Lines $1 90 
Penna. Grade Oil in Eureka Pipe Lines (West 
Virginia $1.8 
Corning Oil in Buckeye Pipe Lines (Ohio). . $1.02 
Posted by Other Companies 
Tide Water Associated Oil Co 
Bradford-Allegany — district Penna. and 
Effective Oct. 6, 1939 $2.25 


*The Pennzoil Co.: (Effective Oct. 6, 1939 

Penna. Grade Oil in National Transit Lines *2 18 

*The Pennzoil Co. posts $2.18 in Cochran, Frank 
lin, Hamilton and Doolittle, Pa. fields, prices in 
other lower districts range down to $2.13 per bbl 
at well 

MICHIGAN 
Posted by Pure ." Co. 


Midland, Midland County (Oct. 9, 1939) $1.02 
Sherman.... $0 97 
Clare-Freeman $).97 
Posted by Simrall Corp 
Effective Oct. 9, 1939 
Crystal, Greendale, Porter and Wise $1 02 
Beaverton, Buckeye, Bentley, Edenville $! 00 
Freeman and Redding $0 97 
West Branch, Arenac, and equal grades $0 $2 


Posted by Sohio Corp. (Michigan Division) 
Effective Oct. 9, 1939 


Allegan and Kent Counties $1.03 


Van Buren County $0 98 
Posted by Bay Pipe Line Corp. 
(Effective Oct. 9, 1939) 

Bentley and Buckeye... .. 2... ccc ceseees $1.00 
Saginaw and Wise.................. ara $1.02 
Clare $0.76 
CENTRAL STATES FIELDS 
Posted by Ohio Oil Co. 

(Effective June 8, 1939) 

IMinois and Western Indiana............... $0.95 


SO BINS ioc oa vec cides see nkan eee $1.05 


ie Posted by Sohio Corp. 
Illinois Basin: 


(Effective ne 13, 1939) 


Salem (Lake Centralia) . $0.95 
(Effective June 8, 1939) 
Balance of Illinois Basin. .................. $1.05 
Effective Oct. 10, 1939 
Griffin (Ind.) pool, sand wells $0 95 
Griffin (Ind pool, McCloskey lime $0 85 
Posted by Carter Oil Co. 
(Effective June 10, 1939) 
Louden, Fayette County, Ill................ $1.05 


Posted by Ashland Oil & Transportation Co. 
(Effective June 9, 1939) 
Somerset Oil in Ashland Lines, Kentucky: 
WOME ONMAD TRMNOE: 6 cics sc cccceneeasdeed sens $1.02 
PR UNGUNIN RPNNOIES oa tar anche dass ena ews $1.10 
Posted by Stoll Oil Refining Co. 
(Effective June 10, 19%, 

Stull Pine Tine OW CW) 6 oes ccc cess ccacecs $0.90 
Posted by Fordsville Gathering Line. Ine. 
Western Kentucky 
(Effective June 9, 1939) 


a ee Rel, EEE TEL te errr $0.90 
COUOUBOEO FROM soo ik bcc ic cacwesecind aces $1.00 
Corydon Area (Henderson)............... . $0.90 
CANADIAN FIELDS 
Posted by Imperial Oil Limitec 
Weslern Ontario 
(Effective Oct. 25, 1938) 

Sek cg, OO ERT ET ECO OL ETT OE PTET Or $1.90 
Neen SEG ian ema ae oeee eee $1.97 
Alberta— Turner Valley 
(Prices f.o.b. field tankage) 

(Iffective Jan. 5, 1938) 

Crude Oil 
40-40. 9° ........ $8.16 53-53 .9 $1.40 
chap ae SOOO, Ce a Ee Ee 1.42 
ap ee a Se Aer 1.44 
oo ap te OOO EPs cs eaccns 1 46 
44.44.9 ae os ee 1.48 
45-45 .9 1.24 58-58.9.. 1.50 
46-46 .9.. 1.26 cee a, 1.52 
Lo, Uh Ae 1.28 a oe ee 1.54 
cnn ee Ee 1.30 61-61.9. 1.56 
49-49 9 1.32 a ee 1.58 
50-50.9. . 1.34 en at eee 1.60 
ne ee 1.36 ee 1.62 

52-52 1.38 

Crude Naphtha, 65 grav. & ubove......... $2.14 
Absorption Gasoline 

SOF Meo., 20 We: TOU Withee cece ceccccsecs $1.94 

90% Kec., 17 Ib Reid v.p. > Se 


MID-CONTINENT 
Oklahoma-Kansas 
*(For effective dates, see footnote) 
Carter Conti- 


Mag- nental = Sin- 
Ss. O. nolia ‘Texas clair 
Indiana Shell Co. Prairie 
Below 21°. 2... $0.70 $0.60 
ro) er 72 63 
Sk ee .74 .66 
ee 76 .69 
> , ee 78 72 ee 
ye .80 ote re $0.58 
26-26 .9.... ‘ 82 aa aur 63 
20-21 .9... .84 81 , 68 
28-28 .9... 86 84 $0.86 73 
29-29 .9... .88 87 . 88 78 
30-30.9.... 90 90 90 82 
31-31 .9 92 92 92 86 
32-32 .9 94 94 94 90 
33-33 .9 96 96 96 96 
34-34.9 .98 98 98 98 
35-35 .9 1.00 1.00 1.00 1.00 
36-36 .9 1.02 1.02 1.02 1.02 
7-37 .9 1.04 1.04 1.04 1.04 
- eae 1.06 1.06 1.06 1.060 
Se 1.08 1.08 1.08 1.08 


40 & above.... 1.10 1.10 1.10 1.10 








*Effective in 1938 by Carter Oil, Oct. 13, posting in 
Okla. only: Continental Oil. Oct. 11, with lowest 
grade below 29; Magnolia. Oct. 12, posting in Okla. 
only; Shell, Oct. 22; S. O. Indiana. Oct. 17; The 
Texas Co., Oct. 12. Aug. 31, 1939, by Sinclair 
Prairie. 

North-North Central and Central Texas 
*(For effective dates, see footnote 
Sinclair 
Texas Co. 


Conti- 
Stano- nental 
lind Magnolia 

Below 21 $0 60 
21-21 .9 6? 
22-22 .9 ot 
23-23 .9 66 
24-24.9 68 $0 79 
25-25 .9 70 for 
26-269 72 oil 
27-27 .9 74 below 
28-289 76 »9 
29-299 78 81 
10-309 80 83 
31-319 $2 85 
$2-32 9 8 87 
33-33 9 86 89 
34-34.9 88 91 
35-359 90 93 
36-36. 9 9? 95 
37-37 .9 94 97 
38-38 9 06 99 
39-39 9 98 1 ol 
10 & above 1.00 1.03 


*Effective Oct. 11, 1938 by Continental, in North 
Tex.: Oct. 12, 1938, by Texas Co. in North & North 


Central Texas. Texas Co.'s lowest grade is 28-28.9 
at $0.79: by Magnolia, Dec. 3, 1938, in N a N 
Central Texas; Oct. 5. 1939 by Sinclair Prairie in 


Mexia and N. Cent 
Jefferson 


Texas 


County, Texas Beaumont 
Posted by Magnolia Petroleum Co., Effective 
Oct. 2, 1939, and by Stanolind Oil & Gas Co., 


for West Beaumont, Effective Oct. 2. 1939 








Below $9 86 30-309 $1.08 
20-209 88 31-319 1.10 
21-21 .9 90 32-32 9 §.32 
22-22 .9 92 53-339 114 
23-23 .9 91 1-349 1 16 
24-24 9 96 35-359 1 18 
25-25 .9 98 56-36 9 1 20 
26-26 9 1 oo 7-37 .9 1.22 
7-27 9 1.02 8-389 }.24 
28-28 9 1.04 9-39 9 1 26 
9-29 Y 1 06 10 & above 1 28 
TEXAS FIELDS 
Posted by Humble Oil & Refining Co. 
*West Central Teras 
Effective Aug. Il, 1939 

24-24.9 $0 71 33-33 .9 $0 89 
25-25 .9 73 34-349 91 
26-26 .9 7D 35-35 ..9 93 
27-27 .9 77 36-360 .9 95 
28-289 79 37-37 .9 97 
29-29 9 $l 38-38 9 99 
30-30 9 83 39-39 9 1 ol 
31-31 .9 85 10 & above 1.03 
32-32 .9 87 

*Includes Brown, Callahan, Coleman, Comanche, 


Eastland, Fisher, Haskell, Jones, Shackelford, 
Stephens, Throckmorton and Young Counties. 
k:ffective Aug. 29, 1939, Shell posted in Fisher 
county, Tex., prices 3c lower than Humble’s West 
Central Texas prices; Shell's schedule begins with 
below 25, at $0.68 and ends with 40 & above, at $1 
Note: Effective Oct. 1, 1937, Humble prices are 
based on 100% tank tables at 60F 
*East Central Teras 
I:ffective Aug. 11, 1939) 


23-23 .9 $0.78 32-32 .9 $0.96 
24-24.9 80 33-33 .9 98 
25-25 .9 82 34-34.9 1.00 
26-26 .9 84 35-35.9 1.02 
27-27 .9 86 36-36.9 1.04 
28-28 .9 88 37-37 .9 1.06 
29-29 9 90 38-38 .9 1.08 
30-30 .9 9? 39-399 1.10 
31-319 94 40 and above. *.12 


Posted by Pan American Pipe Line Co. 
Effective Oct. 2, 1939 
Cayuga, Anderson county $0. 738 
*Including Anderson, Cherokee, Limestone, Na 
varro counties 
PANHANDLE TEXAS 
Hlumble Te xas Co. 
Aug. Il, 1939 Oct. 2, 1939 
(larson- 


Gray Hutehin- 

County son Sweet Sour 
28-28 9 $0.72 $0 67 
29-29 .9 74 69 
30-309 76 re | 
31-319 78 re) 
32-329 80 75 
33-33 .9 $2 rar 
34-34.9 % 79 $0 84 $0 79 
35-35 9 86 $l 86 %l 
36-36 .9 ita 3 88 83 
37-37 9 90 Bo 90 b> 
38-38 9 92 87 92 87 
39-39 9 94 89 94 89 
10 & above 96 91 96 9] 


kiffective Aug. 31, 1939, Sinclair Prairie met 
Humble in Panhandle Texas. Dec. 3, 1938, Magnolia 
posted same schedule as Humble 
*EAST TEXAS 
By Humble, Sinclair-Prairie, Stanolind, Gulf, Mag 
nolia, Texas Co., Tide Water-Associated $1.10 
*Effective dates: Aug. 11, 1939, by Humble and 
Tide Water-Associated; Aug. 29, 1939, by Stanolind; 
Oct. 2, 1939 by Sinclair Prairie; Oct. 12, 1938, by 
Magnolia, Texas Co.; Oct. 13, 1938, by Gulf : 











*Includes Cherokee, 
Upshur counties. 

*East Texas, and Livingston and 
Schwab-Wilcox Areas of Polk County, Tex. 
Posted by Shell Oil Co., Inc. 

Effective Aug. 29, 1939 


Gregg, Rusk, 


Smith and 


Below 34 $0 98 37-37 .9 $1.06 
34-34.9 1.00 38-389 1.08 
35-35 .9 2 1.02 39 & above 1.10 
36-36 .9 1.04 


NORTHEAST TEXAS 
Posted by Humble, Oct. 2, 1939 
Palco $0 65 
Posted by Magnolia, Oct. 12, 1938) 
Cass County and Panola County, Tex.: 
Magnolia posts below 25° at $0.73, plus 2c differ- 
ential for each degree, to top grade of 40 & above, 


at $1.05 
Posted by The Texas Co., Oet. 12,1938) 
Cass County $1.05 
WEST TEXAS and NEW MEXICO 
a For effective dates, see footnote 
b Texas 
Magnolia Co 
Stano- Sinclair 
Humble lind Shell (c) 
Below 20 $0.53 $0.53 
20- 20.9 55 99 
21.9 57 57 
9 59 ; 59 
23.9 6l 61 
24.9 63 63 
5-25.9 65 65 $0 65 
26.9 67 $0 67 67 67 
27-27.9 69 69 69 69 
28.9 71 71 71 71 
29.9 73 73 73 73 
30.9 75 75 75 75 
31.9 77 77 77 77 
372 9 79 79 79 79 
13.9 $l 81 Bl a 
34.9 83 83 83 83 
$5.9 85 85 85 85 
36-369 $7 87 87 $7 
37-37 .9 89 89 for for 
38-38 9 91 91 oil oil 
39-39. 9 93 93 30° & 36° & 
10 & above 95 95 above above 
Pecos County, West Teras 
(Posted by Humble Aug. 11, 1939 and Shell, Aug 
29 °39 
Pecos $0 78 
Yates Shallow Pool (Shell only 65 


Posted by Sinclair Prairie Oil Marketing Co. 
effective Aug. 31, 1939 
Eddy county, N. Mex $0 77 
a) Effective Aug. Ll, 1939 by Humble; Shell Oil, 
Aug. 29, 1939; by Magnolia Petroleum and The 
Texas Co., Oct. 12, 1938; Stanolind, Aug. 29, 1939; 
Sinclair Prairie, Aug. 31, 1939 
b) Magnolia posts $0.63 for below 2 


25-25.9 


3; $0.65 for 
Stanolind posts below 26 at $0.67 
c) Texas Co. posts $0.65 for below 26; Sinclair 
Prairie, $0.63 for below 25 
Nole: Humble’s postings are in these counties 
Andrews, Crane, Crockett, Ector, Gaines, Glass 
cock, Howard, Reagan, Upton, Winkler and Yoakum, 
West Texas; and Lea county, N. Mex.: Magnolia’s 
are in Crane, Glasscock, Howard, Mitchell, Upton 
and Winkler; Shell, in Crane, Ector, Glasscock, 
Howard, Upton, Wink er, Yoakum, Lea; Stanolind 
in Hendrick and Henderson tield, Winkler county; 
Fexas Co. in Ward, Winkler and Lea 
Posted by Continental Oil Co. 
(Effective Oct. 11, 1938) 
Artesia, Jackson and Maljamar pools, New Mexico: 
gravity schedule beginning with ieclow 29, at $0.61; 
29-29 9, at $0.63; plus 2c differential tar each gravity, 
up to 40 & above, at $0.85 
COLORADO 
Posted by Continental Oil Co 
(Effective Oct. 11, 1938) 
Fe. C aa and Wellington 


Below 29...... -$0.8 35-35.9.. . $0.95 
ee EE a3 nt eT «ae 
POD ierciace sae po ees 
aml OEE 7 i ckwewes 1.01 
on ee 89 39-39.9........ 1.03 
Yi adie eC OTOE 91 40 & above..... 1.05 
34-34.9...0% 93 

Canon City and Florence, Col... $0.90 


SOUTH AND SOU THWEST TEXAS 
All Shown Below Posted by Humble Oil & 
Refining Co. 
(Effective Aug 11, 1939) 
Carroll, Clark, Darst Creek, Hilbig, Salt Flat and 


Zoboroski crudes $0.96 

Van crude $0.95 

Conroe $1.27 

Alice wats $1.00 
Effective Oet. 2, 1939 

Flour Bluff and Jim Wells County $1.23 
Effective Sept. 14, 1939 

Hardin, Liberty county $1.10 


Oct. 12, '°38, Magnolia posted $0.96 in Darst Creek; 
$0.87 in Luling; $0.99 in Lytton Springs; $1.14 for 


Cleveland, and $1.02 in Hardin, both in Liberty 

county, Tex. 
Oct. 12, '38 

Creek. 


The Texas Co. posted $0.96 in Darst 


*Anahuac-Dickinson 
Effective Oct. 2, 1939 





Below 20 $0 81 $1.03 
83 1.05 
85 1.07 
87 1.09 
89 1.11 
91 1.13 
93 1.15 
95 1.17 
97 38-2 1.19 
y : : 99 39- 39. 9 ; 1.21 
29-3 29 9 1.01 40 & above... 1.23 
*Anahuac-Dickinson includes Cedar Point, Fair 


(Continuea on nert page) 
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(Continued from 
ARKETS 2:80 
banks, Gillock, Hull, Pierce Junction and Raccoon | *N. La.-Ark. Sweet includes Bunkie, Caddo, 39-39 .9... 1.26 1.31 
Bend (shallow sand) and Turtle Bay. | Cotton Valley, Cross Lake, De Soto, Eola, Haynes- | 40 & above. 1.28 1.33 
Raccoon Bend (Deep sand crude) Tomball and | ville, Homer, Rodessa, Sabine and Sligo, La. crudes, ] (a) — tive Oct. 2, 1939 by Humble and Texas 
a | and Miller county, Ark. S. La. Sour includes Choc- Co.; Oct. 1939 by Sinclair and Stanolind ; Aug. 29, 
aia (Effective Aug. J . 1939) _ | taw, Darrow, N. Crowley, Roanoke and St. Martins- 1939 by She ll. Stanolind’s lowest grade is below 21, 
<<-22.9... $0.95 32 33 9......+.. $1.15 ville. S. Ark. Sour includes Buchner, Magnolia and at $0.88. Refugio, effective Oct. 2°39 by Humble. 
23-23 .9. ‘ 97 33-33 .9.. 1.17 | Village pools. (b) Shell posts these prices in Iowa district, Black 
24-24 9... ; 99 34-34 . Se 1.19 | a.-Ark. Sweet crude and S. La. Sour ef- Bayou and White Castle, La.; prices in lowa district 
25-25 Bcc .. 1.01 35-35.9..... 1.21 fective Aug. 30, 1939, except Cross Lake, La., Sept. have 2 lower grades: below 18, at $0.75, 18-18.9, 
26-26 9... --. 1.03 36-36 » See 1.23 7, and Baton Rouge-Univ., Sept 11; and Ark. Sour, $0.77; and 19-19.9, is $0.79. 
21-279 -» 1.05 37-37 9 1.25 Sept. 13, 1939 Note: Humble’s Gulf Coast prices apply in these 
28-28 .9 ~~ SOT 38-38 .9 L.2¢ tFor Below 21°. Texas fields: Amelia, Clear Lake, Goose Creek, 
29-29 .9 noe eee 39-39 9 1.29 Effective Sept. 8, 1939, Gulf Refg. Co. met S. O. Mirando which includes Duval, Jim Hogg, Webb 
30-309 1.11 40 & above 1.31 La’s. N La.-Ark. Sweet prices in Bull B: ayou, Caddo, and Zapata counties and Heyser and Placedo fields; 
31-31.9 1.13 Crichton, De Soto, Haynesville, Homer, and El Mykawa, Sugarland, Thompsons and Webster. } 
Dec. 3, 1938. yo — Stet —_ = Dorado Refugio includes crudes purchased in Saxet, a 
gravity schedule in _Tomba ective Aug White Point, Greta, O’Connor-McFadden, Taft, 
1939, Stanolind met Humble in Tomball, except that asa! Me nag ye A oH saint Plymouth and Tom O'Connor fields. 
Stanolind’s schedule begins with below 29 at $1.07. Urania, La... 93: $1.02 Stanolind’s prices apply in Clinton, Hastings, High 
*Sweden Crude Posted by Continental Oii Go. Island, South Houston and Spindletop. Magnolia 
(Effective Aug. 11, 1939) (Effective Oct. 11, 1938) posts Mirando, effective Oct. 2, same prices as 
30-30.9.........$0.88 36-36.9.... .$1.00 Tepetate and Ville Platte, La................ $1.03 Humble. Texas Co.’s prices are in Texas and La., 
~ oe er ST remem We [- (Effective Jan. 1, 1939) Gulf Coast sits prices on Refugio are same as Humble’s 
$2-32.9..... d 92 38-38 .9 : 1.04 Abbeville, La. up to 28 gravity; 28 & above, $1 09; on Duval- 
S3-33.9. occicace 6 39-39. 9 .. 1.06 Below 36.......$0.92 R58°9......., $0.98 Mirando, same as Humble’s up to 28; 28 & above, | 
34-34.9....... : 96 A0 & above..... 1.08 96-56 .9..... é.. Kec 94 ~¢ 5... See $1.04; it posts Golden Meadow, La., 24-30. grav., 
35-% a ; eee 98 , , , , 37-37.9 hea 40 & above..... 1.02 $0.90, plus 2c differential, to 40 & above, $1.10 
*Includes high gravity crude purchased in Bena- 
vides, Tesoro, Fitzsimmons, Kelee *y, and Heyser, Posted by Caddo Crude Oi! — Corp. Posted by Shell Oil Co., Inc. 
Tex. fields, by Humble. Allison area, Shreveport field. .............. $0.95 ce : (Effective Aug. 29, 1939) 
LOUISIANA-ARKANSAS Lisbon, N. La. Gibson field, Terreborne Parish, La......... $1.04 
Posted by Standard Oil Co. of Louisiana — Effective Sept. 14, 1939) ROCKY _MOUNTAIN FIELDS : 
(+) (For effective dates, see footnote ola’ ? $0 . 66 32-32.9.. $0.76 Posted by Stanolind Oil & Gas Co. 
39.299 = -t-7 faa = (Effective Oct. 11, 1938) 
te 30-309 72 ir Sea 82 Salt Creek, (except Tensleep crude), Midway and 
+ 4 = > 31-31 9 - “ | Dutton Creek, bes same — as eo 
: 7 5 et Lisbon prices met by Gu Sep posts in Oklahoma-Kansas, ranging rom $0.86 to 
if =5 Si q rs Note: Py oO. 1 met by | on hg . a.-Ark. fields, $1.10, which see under Mid-Continent crude on 
| ae he zo} aes effective Oct. 5, 1938, are on 100% 4 table basis. previous page. 
za 7 - k-- Ze GULF COASTAL FIELI Tensleep, Salt Creek field. .........2-.c00 $0) 616 
*< + * rs) a) (For effective dates, see Scie | See TOLER or ee ee 0.92 
Below 20 $0.79 | Humble He Ee rer rr re re 0.90 
20-209 $0.73 $0.74 $0.63 82 Sinclair | (EGRRE OO TRUINE 5 coc sc cucu cose er eoes 0.90 
21-2 , for 77 for 85 Stano- PRR I olla dc cv cin ee were es Gre ee aD 0.55 
oil 80 oil 88 | lind Refugio Texas Co. Shell CIEE SI, OOS 5 6 ks ccs wap ucdsasuwuas 0.40 
Below 83 Below 91 |} Below 20 $0. 86 $0 91 $0 86 (b) $0.79 | Mammon Dome, WYO; .6...46.66c0c0cceccss 0.35 
25 86 25 94 } 20-20.9 88 93 88 $1 PUROTIS TRU ceric cotabae tens Coleeees 0.42 
75 89 65 97 } 21-21.9 90 54 90 83 | Posted by Ohio Oil Co. 
77 92 67 1.00 | 29-22.9 92 97 92 86 | : : ; 
79 O41 69 1.02 | 23.93 9 O4 09 O41 89 | . ; _(Effective Oct. 11, 1938) 
81 06 val 1041 | 24949 06 1 ol 06 0” Bik ENA NEMO 5. 55.0 ns ese’ Pea heseesae $0.90 
Q2 oR 23 106 95-95 9 Og 1.03 O8 O54 | Grass Creek, light ee ee Oe ee 0.90 
oo o ie » = - « ~ 
85 100 25 108 | 956-96 9 1.00 1.05 1.00 og | Rock Creek SORE Oe te Fe 1 00 
87 1.02 77 1.10 $7.27 9 1.02 1.07 1.02 100 Lance Creek 5 verges jaslasali ee wie: wee aroha eters ace hiee ace 0. 77 
89 1.04 79 1.12 23-28 .9 104 1.09 1.04 1.02 Ms 0 | ee etter an ent 0.92 
91 1.06 = 25 | oe Ape esos ._ 1.04 (Effective May 1, 1938) 
93 1.08 83 1.16 30-309 1.08 1.3 1.08 1.06 : : sel - 
95 110 85 118 31-319 1.10 1.15 1.10 1 0g irae GOOU, BEBGY:. 62 bss cascncedares PE 
97 1.12 87 1.20 32-32 .9 1.12 1.17 + 1.10 active N 0° 
90 114 a9 129 3323 9 ar 119 tii Lie (Effective Nov. 16, 1937) 
1.01 1.16 9I 1 24 34-34.9 1.16 1.21 136 114 Sunburst, Mont.... .. $0.90 
: 1.03 1.18 93 126 35-35 9 1.18 1.23 for for | Posted by ‘Continental On Co. 
40 & above 1.05 1.20 95 1.28 | 36-36.9 1.20 1.23 oil oil (Effective Oct. 11, 1938) 
(Effective Aug. 30, 1939 | 37-37.9 Ll .22 27 3H 34° & |” PEAR ADIGE TRObe os vc cc os enna ches ecen vee $1.10 
Smackover, Ark $0.73 | 38-38.9 1.24 1.29 above above. Ree EE. I a coo vacate eo oeeee nt eeelea s 0.98 
Cotton Valle ‘y Distill: ate $1.20 Continued in nest column) Lance Creek. Wyo 0 77 
CALIFORNIA, Posted by Standard Oil of California 
All gravities above those quoted take highest price offered in the field. Prices effective Feb. 26, 1936, except Huntington Beach, Plava del Rey, Santa Fe 
Springs, Kern Front. Signal Hill (Long Beach) effective March 7, 1936; Elk Hills effective June 22 1936; Lakeview Area, Ang. 19, 1936; El Segundo and 
Wilmington, Oct. 15, 1937; Greeley-Canal, July 9, 1938; Montebello, Aug. 11, 1939. 
« “ ® ¢ 
£ = 3 =e 2 ce 
oe oF ; , * EO OE¥e 33 2 33 
a hed =f J Ss. 
mtcoS ss =F 5 = ¢& Hy i. 2» Ln .- 2 3Ss< §& z 
—aoee § = z - ¢ : 3 ‘ * she 4 > o se & eo =Fs SG SF is . ==S 
Race gs § #F © £ 4. et ¢ § «=F £84 F 8 EF G2 2 2 eeEK EF 8 5 BSE 
uve i re ee a s.r hr a -. a ee | | i oe ae 
eevee os UbklCUelCUCUElCUEE UES UECUCUE[U6Uf cBEe UE U8 UE CUttl lU8lU SER ES gl lUdGlCUElCUE 
Gavty GEEe fb = fe £§ E£ SS <2 € & EF BAe FS BE Ff SE 5S 5 BR c4 § F FB EC 
14-14.9. $0.80 $0. 79 $0. 74 $0.78 $0.79 $0 80 $0.76 .... .... $0.80 $0.76 $0. 76 $0.77 $0.78 11.) $070 51) $070 $0.70 |.!) $0°70 $0.70 $0.42 
15-15.9. .80 78 .79 80 -On° akaw ase . 80 76 ; ‘ : 5 -| Tie 70 ce 70 70 44 
16-16.9 .80 49 “TA .78 79 .80 : MerCr ae oee .80 76 26 ean 70 | ee 20 “20 5 
17-17.9 .80 79 74 .78 81 .80 [we 4i00 S00 .80 .76 .76 Le .70 . a .70 70 46 
18-18.9 . 80 .79 74 .78 84 80 we Sees mas .82 .76 .76 7 ., 70 70 70 70 
19-19.9 82 .79 74 82 .87 84 Bt wea ee .85 .76 .78 70 70 74 74 .74 71 70 
20-209 .85 79 74 .85 .90 .88 ME See dhins . 88 ef .82 70 78 7 78 72 70 
21-21.9 .88 me 74 .89 .93 .93 ee: ames: Sass 91 . 80 .85 73 82 82 82 74 7() 
22-22 .9 .92 .82 74 .92 .96 .98 . - ae os 93 .84 .89 7 87 .87 86 78 72 
23-23 .9. .95 . 86 q7 .96 99 1.02 .96 84 79 .96 . 88 93 80 92 .92 90 82 7 
24-249 (99 (91 [80 1.00 1.02 1.06 .99 .88 (81 .99 (91 96 84.97.97 ‘04 8679 
25-25 ..9 1.03 .95 82 1.03 1.05 1.11 1.03 .93 .83 1.02 95 88 1.01 1.01 .98 90 83 
26-26 .9 1.06 1.00 .85 1.07 1.09 1.16 1.06 .98 .86 1.05 .98 91 1.06 1.06 ., ee ne 
27-27 .9 1.10 1.05 on 66.8 292 1.10 1.03 88 1.02 95 1.10 1.10 $0.91 1.06 
28-28 .9 Lia 1.30 70: 3.14: 2.15 1.14 1.07 .90 1.06 ‘ 00 1.15 1.15 94 1.10 
29.29 9 1.17 1.15 [93 1.18 1.18 1.17 1.12 .93 1.09 1.02 1.290 1.20 (98 114 
30-30 .9 1.21 1.19 95 1.22 1.21 & 1.2 1.1% 295 . ae ae ae - ee eee 
31-31.9 -_- —- —-—- 1.24 = 1.24 1.22 97 1.09 1.29 1.29 1.06 ~ —_—— 
32-32.9. *Elwood Terrace 1.27 1.27 1.27 1.00 L.33 2.34 1.34 1.09 Kettloman Hills 
33-33.9 jwts = i 22 et ES USS Aa es, EO es 
34-349 1.32 = 1.37 1.20 1.17 1.23 
35-35.9 won 2.35 1.42 120 1.27 
36-36.9 1.39 1.46 1.24 1.31 
87-37 .9 1.43 1.51 1. 2¢ 1.35 
38-38 9 - 1.56 1.31 1.39 
39-399 © 1.61 1.3 1.43 
40-409 om 1.66 1.39 
41-41.9,. a 1.43 
42-42 .9 1.46 
43-43 9 1.50 
44-44.9. 1.54 
45-45 ..9 1.57 
46 16.9 1.61 
47-47 .9 1.65 | 
48-48 .9 1.68 i} 
it 
*F. o. b. ship. it 
tAlso Mchittrick. Kern River. Kern Front and Round Mcuntain $0.70 thru 19.9 gravity: : NO higher gravity quoted. \} 
tWilmington prices differ on gravities below 18.9. Prices are: 14-16.9, $0.75; 17-17.9, $0.77; and 18-18.9, $0.79; rest of schedule same as Signal Hill | 
' 
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Gulf 


(Continued from page 42) 
France and England and settlement 
of the embargo controversy in this 
country, export sales might be expect- 
ed to increase substantially. It was 
emphasized, however, that sales to 
belligerents would be publicized as lit- 
tle as possible in order to minimize the 
ever-present threat of submarine at- 
tack. 

Prices at the Gulf generally were re- 
ported unchanged, with the exception 
of Bunker “C” in cargoes. Quotations 
reported for this oil the past week 
ranged from $0.95 to $1.00 per barrel, 
up 5 cents on the low. 


Fuel Ol 


NEW YORK, Oct. 7.--Indian sum- 
mer having temporarily cut short con- 
sumer demand, movement of light 
grades of fuel oil in eastern coastal 
markets was routine the past week, 
according to reports. Prices generally 
were unchanged, although some sup- 
pliers said that with the impending 
increase in volume of business, up- 
ward revision in their postings was 
likely because of current and expected 
increase in replacement costs. 

Heavy fuel oils were said to be well 
entrenched at current price levels. 

+ * a 


TULSA, Oct. 7. Light fuel oils 
suitable for heating fuels were get- 
ting good play in the Mid-Continent 
the past week as distributors began 
shopping around for their immediate 
needs. Resale buyers said the best 
they could do was 0.125 cent below 
the “lows” of published prices and in 
some instances indicated the “low” 
was the best that could be done on 
purchases for resale. Supplies were 
said to be closely held by refiners. No 
changes in quotations were reported. 

An Oklahoma refiner reported ad- 
vancing his U. G. I. gas oil quotation 
0.25 cent to 3.25 cents, the same as 
quoted by one other 
finer 

Railroads were said to be seeking 
heavy fuel in the open market, but 
found few “bargains”, it was said. 


* * * 


CHICAGO, Oct. 7. Most resellers 


here reported active jobber inquiry for 


all grades of domestic burner fuel the 
past week. Actual takings still were 
limited since jobbers had _ sufficient 
Storage for current needs, it was said. 

Some marketers said they were con- 
centrating on light fuel oils from 
Michigan refineries due to scarcity of 
offerings from the Mid-Continent. Two 
said they had advanced their quota- 
tions for No. 1 p.w. distillate 0.125 
cent to 3.50 cents. Other quotations 
reported for this oil ranged from 3.375 
to 3.75 cents. 

Offerings of industrial fuels both 
from local sources and from the Mid- 
Continent continued to be limited, re- 


sale agents said. Quotations for indus- 


trial fuel, f.o.b. local refineries, were 
3 cents for Bunker C fuel and 3.25 
cents for No. 5, according to reports. 


a 





Oklahoma _ re- 


Situation Open 





WANTED BY FRENCH COMPANY 
an Engineer or Chemist having good 
American oil practice and_ special 
knowledge in establishing manufac- 
turing programs and refinery statis- 
tics. In reply state experience, salary 
wanted and full particulars. 


Address Box 161 











For Sale 


FOR SALE: 5 tank cars, 50 tons capacity 
Particulars on request. Address F. S. Roy- 
ster Guano Company, Norfolk, Va. 





SMALL REFINERY FOR SALE 


Formerly Old Guard Refining Co.’s plant at 
Philadelphia. Suitable for refining any kind of 
crude, crank-case, lubricating distillates, ete. 
Modern buildings, 3 acres land, near local 
plants of Gulf, Standard of Pa and Atlantic 
Refining. Full equipment including tanks with 
heating coils connected by compressed air and 
steam lines, total capacity about 209,000 gals 
Presses, many steam and electric pumps, air 
compressors, oil coolers, 2 Scotch Marine boil- 
ers, complete laboratory, still, sectional dephleg- 
mator and condenser, etc. 

The entire plant is in fine condition, entirely 
enclosed by Cyclone iron fence, and offered for 
sale at a very moderate price 
Illustrated circular will be mailed upon request 

CHESTER D. ROTTNER & CO., INC. 
Realtors 
1420 So. Penn Square, Phila., Pa. 
Phone: RITtenhouse 34-82. 











Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 
Telephone Bigelow 3-4020 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 


Sil Eleventh Street, N. W. 
Washington, D. C. 








Classified Rates 








“For Sale,” “Wanted to Buy,” “Help 
Wanted,” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border —10 
cents a word. Minimum charge, $3.00. 


“Position Wanted”’—5 cents a word. 
Minimum charge $1.00. 

Advertisements set in special type 
or with border—$4.00 per column inch. 

Copy must reach us not later than 
Saturday preceding date of issue. 


All advertisements carried on this 
page are payable in advance. 














“STRICTLY PERSONAL’ 


R. B. Hanson of the ©. O. Owens Co., 
has been elected president of the Pe- 
troleum Accountants Society. He suc- 
ceeds J. M. Flaherty of Shell Oil Co., 
Inc., who held the office for the past 
two years. Other new officers elected 
are B. E. Witchell, Phillips Petroleum 
Co., first vice president; L. E. Tustison, 
Carter Oil Co., second vice president; 
and Norman C, Cross, Superior Oil Co., 
secretary and treasurer. 

* * 

Reorganization of the Skelly Oil Co.’s 
geological staff under Joseph E. Morero, 
chief geologist, has resulted. in the 
transfer of Howard S. Bryant from 
Wichita, Kans., to Tulsa. He will have 
charge of the Kansas, Missouri, Colo- 
rado, Illinois and northern Kentucky 
district. Dr. R. B. Rutledge of the Tul- 
sa staff will have charge of the south- 
ern division, comprising Texas, Louis- 
iana and Oklahoma. 


R. L. Milligan, assistant secretary- 
treasurer of The Pure Oil Co., has 
been appointed chairman of the Pe- 
troleum Group for the Chicago Com- 
munity Fund. Members of the advisory 
committee assisting Mr. Milligan are 
Rawleigh Warner, vice-president of 
The Pure Oil Co., chairman; E. J. Bul- 
lock, retired Standard Oil Co. of In- 
diana_ vice-president; Sheldon Clark, 
vice-president of the Sinclair Refining 
Co.; Bryon S. Reid, manager of the 
Chicago division of Socony-Vacuum 
Oil Co.; and Allan Jackson, Indiana 
Standard vice-president. 


% * # 


O. R. “Bud” Waller of Chicago, presi- 
dent of the Shaw Publishing Co., is 
recovering in good shape, at his home 
in Wilmette, from an automobile ac- 
cident in Chicago Sept. 22. He was in 
a hospital for a week after the acci- 
dent. 


Canadian Co-op Signs for New Refinery 
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Ralph D. Wyckoff has been trans- 
ferred to the Gulf Oil Corp.’s research 
laboratories at Harmarville, Pa., as as- 
sistant to Dr. E. A. Eckhardt, head of 
the geophysics division of the company. 


* * 


F. P. Byrne, general manager of 
Anglo-Canadian Oil Company. Ltd., has 
resigned his position in order to de- 
vote more of his time to other busi- 
ness interests. He was succeeded as 
general manager by J. Grant Spratt, 
of Calgary, formerly assistant general 
manager. Mr. Byrne will continue as a 
director and as vice-president of the 
company. 


Regina, Saskatchewan, sigr 
Regina refinery, which began 
to : > first co- 
Nagel, Chicago, vice- 
Manitoba, Canadian Brown 
president; H. L. Fowler 
and G. H. Kerr, solici 
director; C. O. Smith 
director; and 


Arthur Norman Young, British citi- 


zen, who came to this country to learn 
the oil business, married another Brit- 
ish subject residing in Cleveland, and 
until recently employed with an oil 
company at Corpus Christi, Tex., is 
returning to England to join up. Mrs. 
Young is going with him, hoping to 
enter the ambulance service. 
* * * 

Harrison Lawler was appointed Di- 
rector of Public Relations this week 
for the Richfield Oil Corporation. Pre- 


vious to this appointment, Mr. Lawler 


worked for the same corporation in the 
Long Beach office. He replaces Howard 
Cagle, who died Sept. 24. 


High scoring oil men walked off with 
most of the prizes at the fall golf 
tournament and dinner of the New 
Jersey Oil Trade Ass’n. Sept. 28 at the 
Suburban Golf Club, under an unusual 
system of handicapping which was de- 
signed to aid the “over 100” shooters. 
P. F. Manning turned in the low gross 
score, with a 75, while C. R. Russ, with 
a sparkling 138, but with a handicap 
of 81, was low net winner with 57. 
W. W. Krutter had the second best 
low gross with a score of 77. Other 
winners were C. N. Polling, J. F. Ren- 
nick, Frank J. Mahoney, J. A. Joiner, 
A. C. Price, J. E. Jones, F. Stackhouse, 
H. Vantilburgh, R. C. Buckley, E. Chil- 
cott, William Capone, Harry D. Smith, 
H. J. Freeland, Oliver Klinger, A. 
Crankslaw, E. H. Wheeler, and G. Hen- 
schel. 

Theodore W. Osbahr, Solar Fuel Oil 
Co., president of the association was 
toastmaster at the dinner. 


Shipping clerk to president in 19 
years is the success story of W. M. 
Anderson, who has just been elected 
president of the Standard Oil Co. of 
Brazil, Rio de Janeiro, (subsidiary otf 
the New Jersey Standard). A graduate 
of the University of Minnesota in 1919, 
he joined the Standard of Brazil in 
1920. Within a year he was assistant 
manager of the “Rio” city sales de- 
partment. In 1926 he was made as- 
sistant to the general sales manager, 
then assistant general manager, and 
in 1935, vice-president. 


J. M. West Sr., of Houston, Tex., 
whose oil and ranch interests give 
him the rating of one of the wealthiest 
capitalists in the southwest, has pur- 
chased the Austin, Tex. Dispatch. He 
will change the name of the daily pub- 
lication to the Austin Daily Tribune. 
Mr. West was one of several men 
named by Gov. W. Lee O’Daniel to 
the chairmanship of the Texas high- 
way commission when a bloc of East 
Texas senators were waging a battle 
with the governor over the appoint- 
ments. Mr. West requested his name 
be withdrawn after it was apparent 
he was to be opposed by the East 
Texans who made it clear, however. 
they did not oppose him personally 
but wanted a man from East Texas 
proper to have the place. 


E. F. Borgolte, who has been in the 
petroleum brokerage business for the 
past 20 years, has joined The Akin 
Gasoline Co. of Tulsa. 
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